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“A Nation of Economic Illiterates”’ 


lic a ‘‘nation of economic illiterates.” It is just 

this lack of knowledge on the part of the public 
of the first principles of economics that is bringing 
about the peculiar situation in the trade existing 
today. 

All over this country, there is a public resistance 
against prices carried on a little further than what was 
to be expected and now coming in to its most critical 
stage. If the. public holds off purchasing its normal 
and orderly needs, for the Winter season, the situation 
will be intensely dangerous to business. 

There have been all sorts of explanations of the situa- 
tion and many allusions to the circle of the dollar from 
the worker to the product and back to the worker 
again. 

What merchants know is that the middle week of 
April, something happened to the public purse. It 
was this sudden stoppage of purchasing that brought 
about the 20 per cent reduction sale of Wanamaker at 
the first of May. The situation in-eight months indi- 
cates no material change in this attitude of the public 
and the result has been not only unemployment but 
huge losses in business. 

Several billions of dollars’ worth of confidence in 
prices have been destroyed in these months. What 
merchants are asking one another is “when will the 
public commence buying their normal needs?”’’ Per- 
haps this change of sentiment in buying will come 
with ‘the turn of the year, or it may take months to 
appear. Once it does come, will it come with a rush 
producing a false prosperity or will it come gradually, 
permitting reduced organizations to expand gradu- 
ally? We make no prediction, but we do suggest a 
keen preparation on the part of the merchant for 
whichever program develops. 


Brice VANDERLIP terms the American pub- 


What has been one of the great factors in the 
destroying of public confidence in merchandise and 
its method of distribution? We think that it all is 
summed up in the saying of Frank R. Vanderlip. 
How many store salesmen in your institution can give 
you the principles of double-entry bookkeeping, man- 
ufacturing cost keeping and merchandising markup? 
How many can distinguish between net and gross 
profit? Any business man who has paid a visit to a 
grammar or high school recently must have noted 
the freak curriculum, nationally in use. We believe 
without exception that not a lecture is given to explain 
what merchandising markup is, and yet every one of 
these pupils is a purchaser of commodities at retail 
without knowledge whatsoever of the difference be- 
tween gross and net profit. Not even the principle of 
it is known, understood or considered interesting, and 
yet merchandising markup bears the greatest propor- 
tion of expense for service. 

It is going to take years of attention on the part of 
business men to educate the public to the principles 
of what it costs to manufacture raw materials into 
articles sold in stores, over the counter or over the 
fitting stool. 


Most merchants, if asked today, to endorse the plan — 


of educating the public on markup would oppose it as 
being an enlightenment injurious to their business, 
ard yet the cost of distribution is not such an impossi- 
ble item to explain to the public. There are some 
things, however, difficult to explain, as per example, a 
telegram received from Washington as to why a shoe 
at $2.75 at the factory became $3.60 in the jobbing 
house and $6.00 to the public over the fitting stool. 
There must be certain costs for the sale of material at 


retail and it is high time to commence in the schools 


to educate the new public of the future on the costs of 
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selling. Much will be learned by the adults mean- 
while. 

We call upon the business man actually engaged in 
mercantile pursuits to sponsor such educational re- 
form. We do this as we have had quite enough of the 
irresponsible principles of economics enunciated in 
the newspapers and by bankers. 

Most all of us have read in the last few weeks state- 
ments by bankers and we must say that every news- 
paper gets its daily bundle of multigraphed sheets. 
The bankers have had a taste of running businesses 
themselves in so many industries that they feel omnip- 
otent. Not only do they wish to protect these busi- 
nesses, but they want to hand them back to men of 
experience in mercantile affairs with some of the 
fatherly admonition best calculated to increase the 
importance of the banker in the future. 

With some degree of safety, a merchant can follow 
the advice of his business paper as he knows the au- 
thority and its ability. Then there are subjects which 
can be taken up in a business paper indicative of ad- 
vanced tendencies or advanced influences that cannot 
be uttered to the public which works mostly in the 
:., present. 

.. '|,We had a good example of this some weeks ago and 

-merchants were given a rule of conduct which if they 
had followed for six weeks would have done much to 
put cash in the register and bank that would other- 
wise be in speculative footwear on the shelves. 

It. is well enough for the merchant to learn the fun- 
damentals of business economics, but is there not a 
place in the public’s minds for such first principles as 
will restore a confidence absolutely necessary before 
business returns to what President Harding terms 
“normalcy?” 


Let Us Have Peace 


F the experience of the world should teach us one 
lesson more strongly than any other, it is that 
human problems are not solved by violence, by the 
strong arm, by might, whether that might is com- 
passed by law, or sword. 

The outcome of four years of war, bloodshed and 
destruction can escape no one; it is written all over 
the earth in death, desolation and wanton waste; and 
the lesson for us to learn is that we must find some 
saner way of composing quarrels between nations and 
men than warfare if civilization is to endure and peace, 
happiness and religion are to have any meaning. 

Comes a prominent business man who can only see 
the evil of industrial strikes and cannot visualize a 
remedy that will bring industrial peace, . economic 
safety and human contentment; for unless the remedy 
does comprehend these elements of social integrity, it 
will fail. What he proposes to do is to pass a law mak- 
ing a strike a felony; and since this specific has failed 





a thousand times under a thousand autocracies, how 
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does he expect to cure this evil under a democracy, 
where every man and woman is a voter and the vast 
majority of the voters are workers? Along that road 
lie possibilities that no man in his right senses will care 
to contemplate. Such a remedy is worse than the evil. 

The right to strike is inherent in every free man; 
and while it is a dangerous right and carries disaster 
in its train it is a right nevertheless; and its negation, 
by making it a felony, would be an evil more danger- 
ous than the industrial strife a strike is, for it carries 
in its baggage potential revolution and civil war. 

These are days of unrest, of that aftermath of war 
and nervous tension, which call for social and indus- 
trial sedatives, for the exercise of common sense and 
sane thinking, and not for more war and the stimuli of 
discontent and unrest. We have law enough now, 
Heaven knows, but if we must have new legislation 
designed to bring peace on earth and good will to men, 
let it be based on a knowledge of human nature and 
inspired by the principles that have made and pre- 
served this country of ours. 

Supreme Court Justice Brandeis tells this story: A 
very abie man who taught the law of partnership at 
Harvard once asked the class: “What shall be done 
if a controversy arises between partners?”’ The stu- 
dents suggested one legal remedy after another—a 
receiver, an injunction, a dissolution. ‘‘No,”’ said he, 
“they should try to agree.”” This story is widely appli- 
cable today. 

We need some plan, some philosophy, that will en- 
able industrial capital and labor to compose their eco- 
nomic differences; but industrial peace cannot be 
secured by might, whether we call it a law, or a ma- 
chine gun. 

Making a strike a felony will not stop strikes; it 
will stimulate them. When you seek to club men into 
an acceptance of what they regard as a denial of their 
constitutional and human rights you seek to destroy 
the American Republic. 

The Prominent Business Man with the Felony 
Remedy should seclude himself from public view and 
do a little hard thinking. The problem he seeks to 
solve is not for him; but for men of hard common 
sense, industrial experience, sound brain and heart, 
and some appreciation of the day they live in and the 
land that is theirs to guard and preserve. 

The day of the mad man is over; the day of peace, 
patience, and a preservative philosophy is here; the 
day for sane men to come together in counsel and 
conciliation. 





Women’s Auxiliary at 
Milwaukee 


ROM present indications, there will be between 
500 and 1,000 shoe women at Milwaukee. This 
means that the wives of merchants as well as the in- 
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creasing number of women managers will play an im- 
portant part in the convention. Their being there 
may be primarily social or it may be directed in the 
paths of trade usefulness for the coming year. One of 
the suggestions made in Boston was that there should 
be a permanent branch of a Women’s Auxiliary of the 
National Shoe Retailers’ Association. May we not 
see it as an instrument of trade interpretation to the 
women of America? 

As individual customers, the women folk of the 
National Shoe Retailers’ Association are interested in 
matters of economy and of fashions relating to shoes. 
Perhaps the women can recommend to their sex gen- 
erally good points on good taste in footwear. 

We have noted in the past three conventions 
such a remarkable increase in the attendance of 
women that we feel it incumbent upon the 
association to recognize more fully their share in 
the duties as well as the pleasures of the big event. 
As the women acknowledged last January, ‘‘their 
being the source of half of the shoe merchant’s busi- 
ness and more than half of his troubles,” they stand 
ready to tell the women folk of this country, “that 
they recognize and appreciate the earnest and united 
efforts of shoe merchants to perfect themselves in 
genuine service to the public in the distributing of this 
great necessity, the American shoe, and that their 
work has already made this not only the best shod, 
but the cheapest shod nation in the world, quality 
considered.”” So, to the work in Convention at Mil- 
waukee, let us have added that co-relation of effort 
that can come through an appreciation of what shoe- 
women can do towards making better business in 1921. 





Style Is Not Subterfuge 


ISIBLE feet mean millions of pairs of pretty 
shoes—so if Paris says fourteen inches for skirts 
above the ground, far be it for the shoe man to object. 
As footman to fair femininity he stands ready to pre- 
pare a pair for every hour’s wear. By the switch of 
fashion several years ago footwear became visible— 
no more favorable a gust of fortune’s wind could have 
been achieved with a ten million dollar propaganda, 
and today the shoe trade enjoys this advantage with- 
out the expenditure of a penny or a tumble of a 
brain cell. Even today few shoe men- would acknowl- 
edge that fashion in dress had any influence whatso- 
ever on the sale of footwear, and by the same token if 
ever the swing should be towards skirts that trail the 
ground, but little effort would be made to avert it. 
The reason for all of this is plain—for centuries the 
cobbler has been the emblem bearer of the craft. The 
maker of shoes in the majority of factories considers 
fashion as only the subterfuge of a slow selling season. 
There is not inborn as yet the fine sensibilities of style, 


a something worth striving for and once achieved to ~ 
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53 
be honored as a masterpiece. There are no master- 
pieces in the modern art of shoe making. There are no 
new ideas and not even a set of good copies of the arts 
of the ancients. The trade is young—its mechanical 
mind is well developed but its artistic is only 
groping. ad 

There is hope, however, in this day and generation. 
There are shoe men who are willing to sit at the feet 
of the masters. .. Acknowledging that the shoe is the 
latest and newest detail of costume to be invented by 
mankind, it has less of a historical background and 
material for study. It has had attention heretofore 
simply as a detail of utility where now it needs atten- 
tion, radical innovation and variation. Aside from 
the fact that it is principally niade of leather it has 
great possibilities in the materials of attire, plus orna- 
mentation and elaboration. It finds, in modern civili- 
zation, paved streets, automobiles and fine homes, and 
opportunity for finer and more elaborate expression. 
It can be made to specialized design and materials for 
the sports and events of complex civilization. The 
first features of hygiene, sanitation and ventilation 


have only been touched—there is a wide future in shoe 


designing in this direction. 





War Shoes in Peace 


NEWS dispatch from Washington announces the 
planned inauguration, under the auspices of the 
Council of National Defence, of a campaign to en- 
courage the use of shoes made according to army 
specifications. The idea behind the campaign is to 
have the country well stocked with these shoes in case 
an unexpected national emergency should create a 
sudden demand. It is not quite clear why the retail 
shoe merchants of the country should be asked to 
hold the bag for the United States War Depart- 
ment. 

Moreover, undoubtedly comfortable and undoubted- 
ly durable as army shoes are, their general acceptance 
by the civilian section of our population would strike 
a body blow at style—the biggest and most important 
end of the shoe business and doubly important now in 
the rejuvenation of the industry. But we of the Re- 
corder do not pale with fear at the prospect. We can- 
not imagine that any campaign can be potent enough 
to wearr the average mar frome his wimg tips,” his me- 
dium round toes and the graceful lines of the modern 
American shoe. And bye the bye—the equipment of 
American factories demonstrated in our late war 
emergency that all the shoes needed could be made 
up with greater speed than any other item of 
apparel. 

What use could be made in civilian pursuits of heavy 
Pershing boots, hobnailed and steel shod—already a 
million pairs stand unsalable though the war is two 
years past. 
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Strap pump with 
patent leather vamp, 
medium gray ooze 
quarter and collar; 
perforated stitched 
collar; patent leather 
insets on straps. 











Fastens with two 
pearl buttons, _3144 
inch vamp, 14-8 
Spanish heel—Degen, 
Lipp, Inc., Brooklyn. 














When Will the American Public Resume Buying? 


What Are You Doing to Solve the Greatest 





Uncertainty of the World of Business? 


By ROGER H. WILLIAMS, Vice-President National Bank of Commerce, New York 


portant commodities the worse is over in re- 

spect to the drop in price. Fluctuations in 
these commodities hereafter should be within narrower 
limits and therefore susceptible of more accurate busi- 
ness calculations. Forces are at work which are tend- 
ing to bring about a similar stabilization in other lines. 
You may feel sure that during the present Winter this 
process will go far toward creating a general level of 
business stability on which our future operations can 
be more safely and sanely conducted. It is a process, 
though, that we must recognize will continue well into 
next year. 

The condition of credit resources, the course of 
prices and the causes of speculation are fairly tangible 
matters. We can talk of credit inflation, deflation and 
liquidity in terms of official banking statistics; we 
can make mathematical charts and diagrams of price 
movements; we can define fairly accurately the eco- 
nomic conditions which combined with the human 
sporting instinct, produce an era of general specula- 
tion. We can gauge fairly well the course these things 
will run. 

But under conditions that exist at present, 
who can answer the question: When will the public 
resume buying? 


\ \ 7 E may feel confident that in many of our im- 





Tightening of Family Purse Strings 


The answer to that may be found in mass psychol- 
ogy. It may be found in the degree of durability still 
left in the old clothes and the old shoes that the men, 
women and children of the country have brought 
forth to help them resist the high cost of living. It 
may be found in an inquiry as to whether the women 
or the men really control the family purse strings of 
the country. 

‘It may be found also in an investigation 
of American temperament—as to whether the one 
hundred and five million people in this country have 
suddenly become uniformly thrifty and from now on 
will continue to consume less of the abundance of the 
land than heretofore, or whether they are merely in a 
temporary state of blind staggers as a violent 
reaction against $100 suits, $20 shoes and $10 
shirts. 

The answer as to when the public will again begin 
to buy and merchandise will resume a normal move- 
ment, may be found in any or all of the foregoing 
aspects of human behavior, but these aspects cannot 
be reduced to definite data, so that the question of 
when the public will resume buying must remain the 
great uncertain element in our present business out- 


* look. 
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A Stimulus to Buying Needed 


Then came the turn. All thoughtful business men 
knew that a reaction in buying must come, but it was 
a serious misfortune that so many misjudged the time 
and extent. Not.only did it come sooner than antici- 
pated, not only did people act more universally in ab- 
staining from purchasing than it was thought they 
would, but also the period of fasting and prayer has 
lasted much longer than expected, and it is feared may 
continue to last longer than the best interests of busi- 
ness demand. It was good for business when it start- 
ed, for extravagance is always unsound, whether prac- 
ticed by an individual or by a nation; and business 
was dependent too much on continued extravagance. 
But granting business needed correcting does not 
mean it deserved punishment. Business is doing its 
part. Banking is doing its part. And the public has 
done more than its part—we have not now even a 
normal rate of buying on the public’s part. I believe 


it is fair to say that what is needed now is a stimulus 


to buying by the public. 

The stimulation of buying so that it will proceed 
again in a normal volume is the great business need of 
the hour. Just because it is impossible to reduce the 
psychology of the public sentiment in the matter to 
definite figures, is no reason why we should hold our- 
selves helpless. There is a remedy for all things. 
During the war we counselled together and were able 
to guide the public’s attitude toward buying by 
preaching the doctrine of temperance in consumption 
and thrift in purchases so as not to divert industrial 
energy. 

A Time for Understanding 


To my mind there is no greater service-that can be 
rendered today to business and to the public than to 
re-establish a normal volume of buying. And to do 
this it seems to me business and the — must come 
to an understanding. 

The interests of business are not different 
from the interests of the public. It is a truism 
to remark that it is through the processes of 
business, either directly or indirectly, that most 
of the so-called good things of life are accumu- 
lated which we all share or try to. Unless busi- 
ness is being done, unless there is a fair distribu- 
tion of activity there can be no prosperity to 
divide, either between employer or employe, 
business man or consumer, whatever his line of 
activity. In other words, we can’t hurt the other 
fellow very long without hurting ourselves. 

It is a part of the education which business owes to 
the public to demonstrate that goods are being pro- 
duced at the least possible cost compatible with the 
prices of materials and labor. 

I havé only hinted at one or two suggestions for 
meeting the present situation. There is one more im- 


BOOT AND SHOE RECORDER 


portant thing that occurs to me and that is that grow- 
ing unemployment and lowered wages have created a 
fear on the part of many that their buying power is 
going to be drastically reduced. They are struggling 
to get along with their old belongings rather than to 
buy new ones, apprehensive that later on they will 
need every cent they can save in order to make sure of 
obtaining life’s necessaries. It will very materially 
aid the orderly readjustment now under way if busi- 
ness sees to it that.a reasonable relation is maintained 
between the reduction in the buying power of the 
wage group and the reduction in the high cost of liv- 
ing. Real wages mean promoting the general pros- 








SIMPLICITY AND SMARTNESS 
A forepart with front band in one piece, with 
instep strap in a real trim slipper, from 
F. Mayer Boot & Shoe Co., Milwaukee 











perity the maintaining of which affects us all. The 
American wage earning public will not contentedly 
accept alower scale of living than it has become used to. 





Chicago Association Elects Officers 


Chicago, December 15—More than 150 members 
attended a dinner of the Shoe and Leather Association 
of Chicago, held last evening at the Hotel Sherman, 
the main features of which were a lengthy and highly 
optimistic address by C. F. White, vice-president of 
Armour & Co., and the annual election of officers. 
The election was extremely close, only one vote sepa- 
rating the winners from the losers. P. C. Wilson:of the 
American Oak Leather Company was elected presi- 
dent; John H. Wickman of the Smith-Wallace Shoe 
Company, first vice-president; Harold Wilder of 
Wilder & Co., second vice-president; Charles Mc- 
Cormick, Persson & Co., secretary-treasurer, and 
Harold Wilder, Kenneth Carpenter, J. E. D. Mc- 
Mechan, W. C. Smith and E. O. Ray, directors. 
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Not Seasonable Perhaps—but Wonderfully Illus- 
trative of the Value of Your Window Backgrounds 


Times Change—and with Them Come New 
Styles in Window Trim 


bility. It makes sales or loses sales. It -re- 
flects the character and personality of the 
management. 

Within recent years, there has come a decided 
change of opinion as to the value of show windows and 
interior store display space. With this has also come 
a decided change in methods and styles of trims and 
decorations. 

There was a time when merchants, store managers, 
and window trimmers sought to impress the passerby 
with the idea of the magnitude of the stock carried by 
crowding into the windows as many articles as possible 
and in as wide a variety of styles, materials and prices 
as possible. 

The window fixtures used could scarcely be called 
“display” fixtures, as they really did not “display” 
the merchandise—they simply “held” it. Racks were 
built from floor to ceiling and then ribbons and cords 
were attached to the ceiling from which merchandise 
was suspended. 


S itty appearance is either an asset or a lia- 


Somebody Made a Discovery 


Then somebody made a discovery. Some scientist 
proved that the eye could pass to the brain the impres- 
sion of only three objects beheld at one time and the 
wise window trimmer awoke to the fact that if he ex- 
pected to convert the passerby into a “looker” and 
then into a buyer it was necessary to display each 
article so that it would stand out distinctly. 

Racks and rods and ribbons were “junked” and 
cheese cloth backgrounds, too. No more trimming 
from floor to ceiling. The modern trim is on the floor, 
not above the line of vision. Individual stands, tables 
and plateaus are taking their places. 

All this was not accomplished over-night; in fact, 
it is not all accomplished yet, but it has been accom- 
plished almost.entirely in the high grade city depart- 
ment and specialty stores. 


Display Equipment an Important Item 


Display equipment has become an important item 
in the budget of the live, progressive store. With the 
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more open, less crowded style of window trimming the 
fixtures, backgrounds and draperies must necessarily 
command more attention because these things lend 
tone to the display 4nd make the merchandise stand 
out in an attractive way. 

Permanent backgrounds built of wood and finished 
to harmonize with shelving and store furniture have 
replaced the old cheese cloth affairs. 


Period Decorations on the Market 


William and Mary designs, Elizabethan designs, 
Colonial designs and many other historical periods are 
seen in the sample rooms of window and store fixture 
manufacturing establishments. Mahogany, Circassian 
walnut, birch. maple and other finishes are freely used. 
Old ivory and French gray 
are popular finishes also. 
A very striking combina- 
tion, much in demand, is a 
background of mahogany 
with old ivory panels—the 
display fixtures, stands, 
plateaus, etc., being made 
of mahogany with old 
ivory trimmings. 

When wood display fix- 
tures are used they should 
harmonize in design with 
the background and either 
harmonize or contrast in 
color and finish. 

Glass display fixtures are 
being made in an almost 
endless variety of designs 
and are preferred by some 
window trimmers because 
they can be used with any 
design or color of back- 
ground and draperies. 


Investment—Not Ex- 
pense 


Many of the backgrounds are made with remov- 
able panels. This arrangement provides for a 
variety of display. The panels can be filled 
with velvet, silk or other materials to correspond 
with material used in draping plateaus and other 
fixtures. 


Good merchants have come to look upon window 
and interior store display fixtures not as expense 
but as an investment that brings big returns. 
Windows talk not only of the beauty and 
quality of the merchandise display but they con- 
tinually shout the character and personality of the 
store. 

Show windows are among the most valuable assets 
or the most dangerous liabilities a store can possess, 
according to their use or abuse. 
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Putting Pep into Children’s Shoe 
Business 


Chicago, Dec. 7—Sinsheimer Bros. has arrived at 
the conclusion that novelty footwear is just as essen- 
tial to success in selling children’s shoes as it is in 
women’s footwear. The advertising put out by manu- 
facturers and retail merchants has always emphasized 
wear and comfort rather than style, they say. Mothers 
spend a lot of money for dresses and hosiery for the 
children and too often the effect is spoiled by dressing 
the child’s feet in plain heavy footwear. By a very 
little effort on the part of the salesman that mother 
could be induced to buy a pair of light dressy, hand- 
some shoes for the youngster, which in fact would be 
an additional pair sold 
and would not affect the 
sale of the regular staple 
footwear. 





Urge Stocking of 
Army Shoes 


Campaign Is Planned 
by Council of National 
Defence 


Washington, D. C., De- 
cember 13—The annual re- 
port of the Council of Na- 
tional Defence, discussing 
the work of the council 
in connection with the na- 
tion’s leather supply, says 
that it plans to inaugurate 
a campaign to encourage 
the use of shoes made ac- 
cording to army speci- 


Mahogany Background with Ivory Enamel Decorations. ficati : 
cations, in order that 
Plateau and Stands to Match.3,Oak Parquet Floor with 
Border of Mahogany Inlay. 


in stock in the country 
large quantities of such 
shoes which could be drawn upon in a war 
emergency, and also provide and keep on hand a large 
quantity of machinery for the swift manufacture of 
such shoes, when sudden call might come to provide 
for a quickly raised army. The report, discussing this 
phase of the council’s activities, says: 

“In the consideration of this commodity require- 
ment, together with other commodity requirements, 
the board became very positively impressed with the 
fact that the council could render a valuable function, 
not only in being informed concerning requirements 
and the ability of the industry of the country to meet 
the same, but also in increasing the consumption in 
time of peace of commodities made according to speci- 
fications of the Wer Department and the Navy De- 
partment. 


there might be always: 
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Mary Miles Minter Wearing Sabot Pumps . 


sabot type of footwear—the most picturesque 
footwear in the whole world. Why is the 
term—sabot—and how did it come into popularity? 
The French designer in search of a grand motif for 
costume as well as footwear sought the world over for 
one major idea upon which fash- 


N | ATIONALLY there is much interest in the 
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The Sabot 
Pump 


| Picturesque Motif of 
One of the Leading 
Spring Styles 


might have its good effects politically and 
socially. 
It is not unusual to find a kinship of feeling 
. when the garb is somewhat similar. The Jap 
found himself at a disadvantage in silk robes 
when talking business with the man in trous- 
ers and quickly shook his orientals for west- 
ern garb, 


The Peasant Garb in Fashion 


How much the peasant motif is in political 
good taste is something to argue in France, 
not here. However—the peasant influence 
of style is with us, as may be seen in costumes 
of ornate pattern and embellishment. Per- 
haps this same peasant influence is reason 
for a harmonious kinship in footwear. The 
sabot type in leather is not so far removed 
from that in wood. 


Wooden Shoes Are Comfortable 


Wooden shoes, your opinion notwithstand- 
ing, are about the most comfortable footwear 
in the world for those who have had them 
constantly in use under European conditions. The 
wooden shoe of today is far, far removed from 
the rough hewn blocks of Dutch days—some are 
leather covered, silver studded, and fashioned with 
all the arts of the wood carver and the leather em- 
bosser. - Their cost compares well with the cost of 
leather footwear too. The in- 
terior of the modern wooden 





ion might agree. Things in gar- 
ment vogue for the past few 
years had influences from the 
Chinese, Africans, Egyptians, 
Persians and all the far corners 
of the world. 

Once victory came the over- 
whelming impulse was to go 
right back to the peasant folk of 
Europe for types showing’ a 
democracy of dress between 
fashion and the country folk, 
An interest there established 








sabot of style has no sharp cor- 
nered heel seat—the cupping of 
the wooden shoe might well be 
made a feature of modern lea- 
ther shoe making. 

Then there may be a change- 
able sock lining pad—some are 
even leather lined. Those who 
have worn them on village cob- 
bles can attest their merits, 
but this is not primarily a 
story of wooden shoes—though 
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their wear is on the increase by the mil- 
lions of pairs. 


The Adaptation in America 


The story is of the relationship of the 
American style of sabot pump with the 
smart wooden shoe of today. In dia- 
gram we show the progress—first the wooden 
shoes with their metal band worn as wed- 
ding footwear in Belgium during the war— 
second a series of French styles taken 
from La Chaussure Francaise and last and 
more pertinently the American adaptations 
which you have already seen or will shortly. 
Compare the original idea and see the 
progression of style through the steps of 
development. Study the whole subject and 
remember a few ideas worthy of use in 
publicity when you show the sabot pump 
to the public of your community. 





Says Country Will Be on Sound 
Basis By July 1 


Boston, December 16—‘“‘We are all 
suffering from the present business depres- 
sion and readjustment. But the sooner it 
comes and is tucked away, the better. I 
believe that the country will be on a sounder 
basis on the first of next July than it ever 
has been. I hate to think of the bargain 
sales in January, February and March, but 
they must come because the American 
public does not believe the present sales 
and price slashes are sincere and fair. 
With liquidation will come confidence and 
that is what we need today. There never 
has been more than 12 months’ stock of merchandise 
in the stores and since the depression| started 
last July it must pick up within a year. It is 
not until prices have reached the bottom and started 
up that people will buy. The American public never 
comes in on anything until they see it going up.” 

This is a summary of business conditions as re- 
ported by Louis K. Liggett, president of the United 
Drug Company, in an address made here last evening 
at a dinner of the Boston Boot & Shoe Club. It was 
Pilgrim tercentenary night. 
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A PICTURESQUE STYLE MOTIF 


The Sabot of Europe with a Gold Plated Band Over the Instep 


Association, who spoke on the N. S. R. A. convention 
at Milwaukee; Winfield S. Brooks, of The Shoe 
Retailer, who read an original poem. The club’s 
president, Oliver M. Fisher of the M. A. Packard 
Company, acted as toastmaster. 





Real American Styles 


In the Mayflower came colonials, or buckle and 


tongue pumps. Buckskin, a genuine Indian leather, . 


was the Adam of buck and 





Mr. Liggett’s address, of which 
the portion quoted above was 
the conclusion, had to do with 
New England in Pilgrim times 
and today. Other addresses 
were made by Rev. Edward 
Cummings, of the South Con- 
gregational Church; Thomas F. 
Anderson, secretary of the New 








suede leather, so fashionable 
today. Beads, with which fine 
style shoes are adorned, were 
wrought into beautiful designs 
by the Indians, for trimming 
their moccasins. Others of our 
good styles have honorable 
ancestry. Why not “Pilgrim 
styles” or “genuine American 
styles” in 1921? 








England Shoe and Leather 
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The band over the instep. 





More Elaborate Types of Sabot Styles 


Patent novelty of French origin. 











The sabot front on a strip pump. 











\ LARGE store in the Far West has doubled the. 


efficiency of incoming telephone calls by the 

following simple method:, When a customer 
called a certain section or department and purchased 
merchandise, before the clerk said good-by he asked, 
“‘Are there any other departments you wish to leave 
an order with?” If the caller replied in the affirma- 
tive, the clerk tapped the receiver and transferred her 
to whatever section she desired. This is a simple plan, 
yet few stores use it. A usual answer is ‘““Now, let me 
see. I did want to order some braid to go with the 
dress goods I just gave you the order for.”” Tap, tap 
on the receiver and presto! another order is secured! 

* ok * 


Hints on Inventory 


In taking inventory, as stock must be counted dur- 
ing business hours, select one clerk from each section 
to do the work, leaving the remainder of the force free 
to wait on trade. 

To keep track of goods: packed away when goods 
are sent to storerooms, take an actual list of every 
item at actual cost and selling price: this is added to 
the stock sheets in the usual manner and summed up. 
Of course, all must pitch in and help on inventory day. 
The best way is to have all seated at a long table, have 
some enter the stock sheets and others compute the 
same. ; 

You can accomplish more in shorter time if the sys- 
tem of unit stock-taking is resorted to. By the unit 
system we refer to dividing the counter up into units 
giving each salesperson a unit to compute. 

Pre-inventory and after-inventory sales are in order, 


Little Business Hints for the Live Merchant 


Collected by B. J. MUNCHWEILER 





as the general buying public knows inventory bar- 
gains are always real. 
* * * 


Hints on Telephone Selling 


The other day we held a sale of goods which were 
too small in quantity to advertise, so we placed one 
of our helpers at the telephone, and in jig time the 
lot was disposed of, to say nothing of the good-will 
created by the conversation which was something like 
this: 

“Good morning, Mrs. Smith. This is Blank’s store 
calling, Miss Jones on the telephone. Mrs. Smith, I 
thought you would be interested in a sale we are about 
to hold. I find a few of the kind you always buy.” 
Most everyone bought, and almost everyone thanked 
Miss Jones for the interest she displayed in calling. 

“At certain times of the year we display a telephone 
in the window consisting of a small switchboard (bor- 
rowed from our local telephone company) before 
which we place a seated figure with ear piece and order 
pad over which we place a sign reading: _‘If you can’t 
call, ‘phone,’ also, “This store is never closed to the 
telephone.’ As an inducement to our salesforce, we 
offer a small monthly prize to the clerk who makes the 
greatest number of sales over the phone. This means 
when a clerk has nothing pressing on hand, instead of 
lolling about and killing time, they phone to a few 
persons and sell goods in our line.” 

* * * 


Good Will Advertising 


At times the busy merchant is at loss just how to 
advertise certain advantages possessed by his estab- 
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An attachable strap— button fas- 





Clever Types of Sabots in Pumps and Bands 





Where the band swings loose from 
tened. the shank. 





Two-button strap effect. 








lishment. For future reference the following may be 
found beneficial, if they can be honestly applied to 
your business: 

“The knowledge we have gained in our many years 
of storekeeping experience is placed before our patrons 
in the form of goods, so every purchase made here is a 
guarantee your dollars will secure good measure in 
proportionate buying power.” 

“A reputation such as ours can never be acquired 
without solid substance for a background. Accord- 
ingly, our fame for selling trustworthy merchandise at 
prices perhaps less than you can secure elsewhere has 
caused this store to grow, thrive and prosper.” 

“*A complete stock with the widest range of selection 
at prices which mean true economy; polite, willing 
salespersons to serve you, and fair dealings are a few 
of the advantages to be found in this store of liberal 
policy and dealings.” 

* * * 


Selling Cents vs. Selling Sense 


A small but progressive druggist hit upon a novel 
means to promote the sale of scent. He compiled an 
attractive circular, mailing it to the women in the 
vicinity of his drug store, and including:in the envelope 
a new bright cent. On the envelope were the words 
“Inside is a cent—not the kind we sell. If you will 
return it, we shall be glad to exchange it for a sample 
of scent which we do sell.” 

Small trial bottles were given in exchange for the 
pennies, most of which were returned and formed the 
basis of a valuable mailing list. 

* aa ok 


Some Things You Cannot Afford 


You cannot afford to have people come in and not 
be greeted with courtesy, as people have a way of tell- 
ing their friends when a storekeeper is unbusiness-like. 

You cannot afford to treat visitors who do not buy 


as anecessary evil. People like to receive every atten- 
tion, else they will go to the store which has an owner 
who is courteous. ; 

You cannot afford to slight the small sale, refuse a 
favor or be uppish to people you do not like, for a re- 
tail store is, in a measure, a semi-public institution. 

You cannot afford to neglect your windows or think 
them .a place into which oddments can be tossed. 
People have a habit of forming an opinion of a store’s 
worth by its windows. 

You cannot afford to “‘call down” the clerks or give 
loud, officious orders before customers, as such a 
breach of ethics reflects on your standing. You can- 
not afford to refuse to look at the salesman’s line, for 
without the hard-working salesman your store would 
soon cease to exist. 

* OK * 


: Sinbic Publishes Column 


The Daniels & Fisher Company, of Denver, inserts 
its newspaper advertising in the form of a ‘““Custom- 
er’s Column,” which consists of intimate facts about 
the current merchandise offered at the store, with gos- 
sipy paragraphs about more or less well known local 
customers sandwiched in. This plan is particularly 
recommended for use in country towns, where every- 
body knows each other. 

The newspaper advertisements of Kattens, Hart- 
ford, Conn., are something after the order of a tear-off 
diary. A fresh “Daily Reminder’ with the date in 
the calendar form, appears as regularly as clock work. 
People watch these announcements to see what is 
coming next. 

* * 7” 


Rainy Day Shoppers 
There is a certain class of people who shop only 


when it rains, mostly outdoor workers. When rain is. 


predicted a New York dealer advertises goods that 
(Continued on page 65) 
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Watch Your Step 








Smile! Goldarn It, Smile! 


Though the market has fallen to zero 
And the Pessimist sits on top, 
Here and there is a cheerful hero 
Talking Christmas, who won’t talk shop. 
For the wheel of fortune keeps swinging, 
And rose red will follow the blue; 
And the Optimist then will be singing 
“There are millions of feet you can shoe.’ 


* * * * 


Our revised dictionary: 
Perform—To do things. 
Reform—To do people. 
Mark—German money. 

Easy Mark—The man who takes it. 
Jack— Money. 

Asset—Something of value. 
Jack-asset—-An oil security. 
Merchant—See Federal Reserve. 
Marine—See Haiti. 

Merchant Marine—See England. 
Tourist—Traveler de luxe. 
Passenger—Traveler out of luxe. 
Hobo—Traveler in hard luxe. 


* * * * 


Sweet cider is quoted at thirty cents a gallon 
—in some places. It costs sixty cents a gallon 
when it becomes old enough and hard enough 
to pickle onions. What a thirsty public wants 
to know is what it costs, and where it can be 
found, between the two extremes of sweetness 
and pickle? 

* aa * * 

A veteran who lost a leg and an arm in the 
European war remarked with a smile, “I am 
like the Boston Chamber of Commerce—I am 
in need-of some new members; but I guess they 
will beat me to it.” 

* - * - 

“That fur coat,” complained the lady, “cost 
me over a thousand dollars. It was pure 
robbery.” 

“Perhaps it was,” said the S. P. C. A. man, 
“‘but it cost the original owner, the seal, its life.” 

o * * 


A trapper called Blair out in the town of 
Ware has captured a silver gray fox. During 
the campaign days the late Jimmy Cox tried 
hard to do the same thing and failed; but the 
old silver fox he was after used to be known as 
William Jennings Bryan. 


A society has been formed to celebrate the 
anniversary from year to year of Mark Twain’s 
birthday. The idea is a good one; Sam Clemens, 
to use his own name, is the best and most 
characteristically American writer America has 
produced; he was American from his head to 
his heels and his skin to his marrow, and was 
one hundred per cent American and man. He 
is a good man to honor and a better one to read. 

* * * + 


People in a hurry who can’t wait. for the 
elevator take the stairs; debaters take the floor; 
some fellows take the train; and there are girls 
that take the cake; and nobody kicks. Yet 
when ‘an industrious and self-effacing burglar 
goes into a jewelry store after dark and takes the 
safe, he has to take the count, which is about ten 
years; and they talk about a square deal. 


* * * * 


They said when corn went down in price the 
things they feed and fatten on corn would 
follow suit. Cattle, pigs and poultry are fed on 
corn, and milk, butter, cheese, pork, bacon, 
chickens and eggs are their products. Get that? 
Well corn is selling for 40 and 50 cents a bushel 
and yet—and yet. If Ananias came to America 
he would be regarded as a rugged type of honesty 
and truth. O boy! 

* * * * 

It has been written that when they die good 
Americans, that is those that are good at the 
bank, go to Paris. Good Christians go, or ex- 
pect to go, where there are wings and haloes 
when they die; but evidently Americans, even 
dead ones, continue to be tired business men 
even in cemeteries, and prefer legs and lingerie to 
wings and that sort of thing. Tastes differ, of 
course; but would a halo look artistic on a bald- 
headed man? 

- * . * * 

We saw Geraldine Farrar and heard her sing; 
and she can sing. Incidentally she wore skirts 
that were brief and that revealed, that’s the word, 
her elegant sandals and her ankles, which, well— 
um—well, are. She really ought to wear long 
skirts, if you ask us. 

* * * * 

If what is going on over in Europe and Western 
Asia is any criterion, the rather elusive, Wilson- 
ian principle of self-determination of small 
nations has become the policy of self-extermina- 
tion in practice. 
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Taking a. Tip from the Big Department ‘Store 


By NAOMI SWETT 


shoes might well be observed by exclusive 

shoe merchants. While wearing apparel ac- 
cessories are introduced by display men in the depart- 
ment stores, these notes of interest need not be fol- 
lowed by the shoe man, but should suggest, at least, 
the advantage of putting more human interest into 
trims. 

The background reproduced above, which received 
its inspiration from the early Pompeian period, was 
made in yellow and black, with black latticework. 
The ornamentation on the latticework is of felt in gay 
colors—convenfional designs with floral motifs. The 
floor is of black felt, and all shoe stands have gilded 
bases, with yellow silk tops, and black silk fringes. 
Only black shoes were shown in this trim, puffed with 
yellow silk. A vase with tall yellow fox tails gave an 
added touch of beauty. 


eo ep store methods of showing 


Why Not Borrow Accessories? 


Specialty shops are becoming more prone to “bor- 
rowing’”’ accessories for their window trims. There’s 
no need to purchase expensive properties, when for 
the promise of giving credit to loaned articles by a 
small card telling through whose courtesy they were 
given, beautiful and expensive articles will cheerfully 
be loaned by other specialty shops. For instance, the 
oriental rug dealer is always glad to have his wares 
displayed in other dealers’ windows, with small card 
of credit to donor. 

Too much does the shoe display man omit the dash- 
ing touches of color necessary to liven up their trims. 


One of the leading Portland stores uses beautiful stand 
lamps. If the shoe man cannot afford to buy these, 
he can rent or borrow them from the furniture dealer. 
But under no circumstances should he neglect to have 


' several lengths of high grade, richly colored draperies, 


which are becoming more and more essential to the 
modern window trim. If you are still using that three- 
yard length of olive green plush that you bought in 
the year cne, throw it away, or possibly have it dyed 
black, though nine to one, the nice original sheen of 
the velvet is all worn away and it is not even worth 
dyeing. 
New Colors Attract 

Try some new colors. Cerise, cherry, rose, burnt 
orange, yellow, or pale pink for black shoes; buff, or 
light brown for tan shoes; pale pink, or mulberry for 
sepia shoes, and pastel shades for evening footwear. 

Place a standing order with your florist for hot- 
house flowers. You will get a special rate, and a 
choice boquet delivered once a week will more than 
pay for itself in the new business it will attract to your 
store. 

The beautiful shoe trim shown in the accompanying 
photo was made by Malcolm J. B. Tennant, of the 
Meier and Frank Company, large department store, 
Portland, Oregon. Mr. Tennant has won highest in- 
ternational prizes in window dressing competitions, 
and has reached that height where he has been ex- 
cluded from entering future competitions. 

Though a much larger space was given to this trim 


than the average shoe man has to spare, this only 
(Continued on page 66) 
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Smart Service Plan of Walk-Over Boot Shop, San Diego, Cal. 


Cutting Down the Expenses of Retail Selling 


Great Improvements Are Being Made in the Service 
Systems of Shoe Stores Under New Price Conditions 


the leaks in business—the wastes in distribu- 

tion of footwear to the public. Costs of selling 
to the public are being scrutinized as never before. 
Every item of expense is studied to see if it is possible 
to reduce the over-head. Service systems are being 
incorporated increasing the actual time per salesman 
“at the fitting stool’ and decreasing the operations 
necessary to the completion of the sale. 


\ LL over this country merchants are looking to 


Quick and Economical Service 


When one store states that it has proven that the 
same number of salespeople can serve 20 per cent 
more people by using a system whereby sales slips are 
made mechanically, rather than by pencil and book, 
the point of increased efficiency is worth examining. 
First indeed of the problems of 1921 is that of render- 
ing quick and efficient service and that is the first item 
to consider in the re-arrangement of shoe stores. 
Many shoe stores have transferred their office and 
cash department to the front of the store so that im- 
mediately the sale is completed the clerk can deliver 


bundle and cash and turn around ready for the next 
customer. 


‘ 
Fixed Charges Continue High 


The one great factor in.the cost of distribution is the 
fixed charges within the shoe store. Some of them are 
so arbitrary that they cannot be changed within the 
year 1921, for rent, light and possibly heat will be 
maintained at the high level established by term 
leases for such services. 


Penny Economy to Reduce Costs 


There are, however, incidental charges that can be 
modified—the wrapping paper, twine, window mate- 
rials, alterations and some accessories that -have al- 
ways been free service; a possible reduction of local 
delivery charges and the smaller interest fees due to 
closer collections. There are many items upon which 
a few cents economy might make a perceptible differ- 
ence in the percentage of cost of doing business. 
Every merchant is whittling his pencil to bring these 
improvements about without injury to his real store 





re fd) & 4. A A tw a 


—e 
a 


— 








ie 


ie 
e 





Dec. 18, 1920 


BOOT AND SHOE RECORDER 





. 


Interior of Shoe Store, J. E. Biles, 901 Grand Avenue, Kansas City, Mo. 


service. A reduction in cost of doing business plus a 
lessening of gross profit makes possible better compe- 
tition for trade—and every indication points to plenty 
of competition in 1921. 

The exact standing of the business in relation to 
competition is a knowledge needed with the turn of 
the calendar. 





LITTLE BUSINESS HINTS FOR THE LIVE 
MERCHANT 
(Concluded from page 61) 
will appeal to this class of trade. A grocery concern of 
Kansas City has still another scheme. It calls up its 
customers on rainy days and those who do not intend 
coming down town give their orders by ‘phone. The 
dealer can make use of rainy days by filling his win- 
dows with new goods and letting down the awnings to 
attract passersby to his haven. If the windows have 
goods that appeal to people they will probably drop 
in and inquire, if not purchase. It is a good plan to 
have the windows lighted on a dark, rainy day, so 
they will attract more attention. Try this plan once 
and count the number who enter your store on a 
rainy day and the result will surprise you. 
* * * 
Some Give-Away Stunts 


The Nelson store, of Duluth, purchased 200 inex- 
pensive kites, and offered to give one free to each boy 


who would fly it down the main street of the town. 
The result was, one Saturday, after school, 200 boys 
created much excitement and a great deal of publicity 
for the live merchant by flying kites with the dealer’s 
ad thereon. 

Now that the railroads have discontinued giving 
time tables as freely as before the war, Marshall Field 
& Co. printed a supply covering local train service 
and offered them to the public free of charge. Of 
course the store advertisement graced the page, so 
that every.time a person consulted the time table the 
ad was in plain view. 





Asks 60 Days’ Grace 


Bill in Congress Seeks Relief for Hard-Pressed 
Taxpayers 


Washington, December: 15—Sixty days’ grace for 
taxpayers who failed to present the last installment of 
their income tax, due today, is provided in a bill intro- 
duced in the House this afternoon by Representative 
Edmonds of Pennsylvania. Mr. Edmonds says the 
purpose of his measure is to exempt from punishment 
those persons and firms unable to make the last pay- 
ment of the tax because of stringent financial condi- 
tions. By the provision of this resolution they would 
be permitted to pay their taxes any time during the 
next 60 days, plus 1 per cent for each month of delay. 
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Emerson Shoe Company 


tionally known figure in the merchandising of 
shoes makes Hollis B. Scates eminently fitted 
for general managership of the women’s division of 
the Emerson Shoe Company, Rockland, Mass. Ip 


\ STYLIST of many years’ experience and a na- 


style and quality he will create a line to complete the — 


footwear service of the Emerson Shoe Company, 
which has heretofore covered only men’s and boys’ 
shoes. 

Few men in the industry have had as wide and com- 
plete a groundwork in style and merchandising, for 
not only was he head of the Filene’s Shoe Sections for 





HOLLIS B. SCATES 


eighteen years but he ‘had previous experience in shoe 
manufacturing. His general knowledge of style build- 
ing is the result of intense study, not only in the crea- 
tion of footwear to his specifications in American fac- 
tories but in learning at first hand the inspiration of 
style of Europe. He is known on both sides of the 
water as an authority on style. 

Of the plans of the Emerson Company in connection 
with the new line Mr. Scates has this to say: 

“Tt is our plan to make women’s shoes in welts only, 
divided into two broad classes. We shall make the 
usual mannish type made in men’s factories, but we 
shall also give even greater attention to producing 
street footwear of the more feminine type, as after all 
that is the type that forms the backbone of the retail 
trade. We shall make popular grades which will pro- 


duce volume of sales. Style will be our middle name, 
and I shall make frequent trips and keep in close 
touch with those merchants who set the pace in style 
making. 

“The Emerson Shoe Company organization is a most 
complete one, and my entering it has no significance 
except as general supervision of the women’s branch 
in creating and making the women’s shoes. I say this 
because some people have jumped to the conclusion 
that I was to be connected with the retail store 
branch, which is not true. All my time and energy is 
to be given solely to developing the women’s line and 
I realize fully that I have before me a real job.” 

The Emerson Shoe Company will have a full line of 
women’s welts on display at the Milwaukee Conven- 
tion in January with Mr. Scates in attendance. 





Philadelphia Wholesalers to Form 
Association 

Philadelphia, December 15—The wholesale shoe 
trade of Philadelphia is about to organize for the pur- 
pose of social intercourse and co-operation and a meet- 
ing of the members of the trade will be held in this 
city on December 20 at which date a luncheon will be 
held for the purpose of effecting an organization.§ A 
good deal of preliminary work along these lines has 
already been done, W. T. Holmes of the W. T. Holmes 
Shoe Company, William H. Weimer, Jr., of Weimer 
Wright & Watkin Company, and Edgar M. Scatter- 
good of the George H. West Shoe Company being 
active in the matter, and it is possible to state that 
there are about twenty firms who will be represented 
in the organization, this being practically all of the 
representative wholesale houses in the city. These 
will be represented by about fifty members, --A prelim- 
inary constitution has been drafted in which it is sug- 
gested that there shall be monthly luncheons and an 
annual meeting... The name of the new organization 
will probably be the Philadelphia Shoe Wholesalers’ 
Association. 





TAKING A TIP FROM THE BIG DEPART- 
MENT STORE 
(Concluded from page 63) 
served as a disadvantage, rather than as an asset in 
planning the display. Picture the same idea worked 
out with but one section of latticework, instead of 
three, and the goods a trifle more concentrated in 
grouping, possibly one group instead of two, and you 
will have an ideal trim for an opening. 
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The problem of sell- 
ing shoes in 1921 will 
be vastly different | 
than it was in 1919 |; 
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\ g Goto Milwaukee pre- 
> ~ pared to learn how to 
conduct your business 
in this coming year 
of high promise. 








or 1918. 








association and to your industry to attend the 

N.S. R. A. convention at Milwaukee. _ 
You will gain knowledge and inspiration from meet- 
ing other men and will profit by their experience. 

You will learn the best methods of buying and sell- 
ing and the best store policies. 

You will learn how the other fellow keeps his store 
records and the best methods of compensating sales- 
people. 

You will see a complete display of styles represent- 
ing the leading factories, and all grades. Under one 
roof you can examine these quickly; whereas it 
would take you weeks to go to their sample rooms in 


, OU owe it to yourself, to your business, to your 





























different sections of the country. As considerable 
buying remains to be done you will find this an ex- 
cellent opportunity. 

All together you will get a general fund of knowledge 
that will help you to meet the new economic condi- 


tions that now confront us. On a rising market it 
was easy to make your profit. On a declining or 
closely competitive market, only the best equipped 
will survive. * * * 

The above paragraphs, taken from a letter ad- 
dressed to New England retail shoe merchants by 
W. W. Willson of Boston, constitute one of the 
best “‘reason why” summaries thus far offered to the 
shoe trade. 








Philadelphia, December 13—N. S. R. A. 
headquarters has been successful in securing a 
special concession in railway fares from any 
point in the United States to Milwaukee. This 
special rate of one and one-half times the regu- 
lar one-way fare will be granted on what is 
known as the “certificate plan.’”’ To take ad- 
vantage of this special offer, members should 
proceed as follows: 

Purchase your ticket to Milwaukee at your 
local railway office in the usual manner, and ask 
the agent for the “Special Reduced Fare Cer- 
tificate’” which will authorize the Milwaukee 
railway officials to sell you the return trip ticket 
at one-half the regular price. Insist upon se- 
curing the reduced fare certificate from your 
own railway office. You must state to the local 
agent that you are attending the National Shoe 
Retailers’ Convention at Milwaukee. 











Reduced Rate on Round Trip to Milwaukee 





Every railway office in the country is now 
being notified in a special tariff that the special 
certificates are to be granted to our members 
who plan to attend the convention. Certificates 
are good from January 6 to 10 going to Mil- 
waukee, and will be honored until the 17th 
inclusive for the return trip. 

Present the “Reduced Fare Certificate” at 
the Milwaukee ticket-office when purchasing 
your return ticket, and the fare to be paid 
should be one-half what you had to pay to get 
to Milwaukee. 

For the convenience of members, arrange- 
ments have been made for a special railway 
ticket-office to be conducted at Convention Hall 
where the certificates will be honored and the 
tickets sold at reduced rates. It is advisable to 
secure your homeward transportation early. 
Do not wait until the day you leave. 
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The year 1921 will be marked by keener retail 
competition than this country has seen for the last 
ten years. The retail merchant may hesitate to leave 
his store to attend the convention because of this 
fact, whereas, on the other hand, it is the most power- 


ful argument in favor of his going. It is no time to sit. 


in the store trying to figure out ways and means of 
outselling one’s competitor and if retail merchants 
who have this feeling would give the subject one-half 
the thought which it deserves, they would plan, if 
necessary, to close their stores entirely and “beat it” 
for the convention. 


The Advice of Big Men 


At Milwaukee will be gathered men who have 
elevated the management of their stores from a mere 
job to a profession—who have assimilated and put 
into practice the best thoughts of the brainiest busi- 
ness men of the country—who have evolved sales 
ideas which have increased their business from the 
thousands almost into the millions—who have done 
big things in a big way—and who are not above pass- 
ing on to other merchants, not so fortunately situated 
perhaps, the benefit of their experience. 

Pages could be written about the educational 
features of the convention. And pages more could be 
written about the entertainment features. Both 
will be superlatively excellent. But more important 
than that will be the coming together of all branches 
of the industry—the cementing again of those har- 
monious relations so essential to the welfare and 
progress of any group of individuals with a common 
purpose. 

Education and Entertainment 

Of educational features may be mentioned the 
model shoe store with all that the name implies, the 
window trim contests, the dramatized style show with 
the selling inspiration which it will bring, the sales 
demonstrations, the talks on every phase of store 
activity and many others. Of the entertainment 

. features there are, among 
others, music of all kinds, 
athletic events, and the grand 

‘ball. on the closing night. 

\ Manufacturers, keen to 
\ sense the possibilities of a 

rejuvenation 
of the indus- 
try and mer- 
chantsequally 
awake to the 
same possibil- 
ities, will meet 
on common 
ground over 
the displays 
of new and 
varied styles 


























BOOT AND SHOE RECORDER 


—shoes so 


may take the 





beautiful that 
they may be 
said to repre- 
sent the best 
work which 
American 
stylists have 
ever turned 
out. Novel- 
ties are pre- 
dicted which 











country by 
storm as the 
Theo tie did. 
New patterns 
will be many and not a few new lasts will be in 
evidence if manufacturers go through with their 
present plans. There will be, also, new combinations 
of materials, and new color effects. 














Group displays of the various manufacturers, in- 


deed, will be worth seeing for their artistic value alone 
and if there were no other window trim hints given, 
these would serve to plant many a fertile seed in 
the imagination of the man who is always looking for 
new effects. Dispatches from several cities give the 
plans of the various markets—or at least as much of 
the plans as they feel willing to let out at the present 
time. 


New England’s Colonial Hall 


Boston, December 15—In the decorations of Kil- 
bourn Hall, in which will be housed the New England 
exhibit at the Milwaukee convention, an effort has 
been made to provide a general scheme in which every 
element will be immediatey associated with New 
England. The walls and windows of the hall will 
be entirely covered first by paneling, extending 4 feet 
8 inches from the floor, and above that to the bottom 
of the beams which traverse the hall, by canvas, on 
which will be depicted a series of scenes showing his- 
torical buildings and monuments, as well as views of 
seashore, mountain and lake typical of New England. 
These wall decorations will be carried out in the same 
manner as those found in the old New England 
mansions. 

At one end of the hall will be a stage equipped with 
drop curtains before which models will pose. The 
exhibit spaces in the center will be covered by a 
light trellis of the type found in old New England 
gardens, with vines and flowers, the double end sec- 
tions in each instance being covered by a pergola or 
the straight poles, while the sides of the trellis have 
the old-fashioned curve. The divisions in the spaces 
will be carried out in the scheme by an old New Eng- 
land picket fence with entrance in the center of each 


- exhibit. 
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List of Exhibitors 


Nearest the main entrance to the building will be a 
typical New England doorway with its pillars and 
Ionic capitals, while on each side will be shown the 
walls of a New England home with clapboards and 
windows with green blinds, and a sign of unique 
character will appear immediately over the entrance 
to the hall. The view from this entrance will be one 


of unusual beauty. The visitor will view the stage at. 
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the further end of the hall, with its effective setting, 
through the vista formed by the trellis, the dividing 
rails being of such height that they will not interfere 
with the view. 

The official list of exhibitors includes: 

M. N. Arnold Shoe Co., No. Abington, Mass.; Ault- 
Williamson Co., Auburn, Me.; Bartlett-Somers Co., Lynn, 
Mass.; Bliss & Perry Co., Newburyport, Mass.; Bristol 
Patent Leather Co., Boston, Mass.; Brock Rand Co., 
Montello, Mass.; G, H, Bass & Co., Wilton, Me.; L. Beebe 
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& Sons, Boston, Mass.; A. M. Creighton, Lynn, Mass.; 
Commonwealth Shoe and Leather Co., Whitman, Mass.; 
Churchill & Alden ‘Co., Brockton, Mass.; P. Cogan & Son, 
Stoneham, Mass.; Lewis A. Crossett Co., No. Abington, 
Mass.; Civilian Shoe Co., Ward Hill, Mass.; Edwin Clapp 
& Son, Inc., East Weymouth, Mass.; Dorothy Dodd Shoe 
Co., Boston, Mass.; Nathan D. Dodge Shoe Co., Newbury- 
port, Mass.; Dalton Shoe Co., Brockton, Mass.; Diamond 
Shoe Co., Brockton, Mass.; C. A. Eaton Co., Brockton, 
Mass.; Emerson Shoe Co., Rockland, Mass.; Farnsworth, 
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Hoyt Co., Boston, Mass.; Field & Flint Co., Brockton, 
Mass.; Hazen B. Goodrich Co., Haverhill, Mass.; J. J. 
Grover’s Sons, Lynn, Mass.; F. M. Hoyt Shoe Co., Manches- 
ter, N..H.; P. J. Harney Shoe Co., Lynn, Mass.; Hurley 
Shoe Co., Rockland, Mass.; Hopkins & Ellis, Haverhill, 
Mass.; Geo. E. Keith Co., Brockton, Mass.; Preston B. 
Keith Shoe Co., Brockton, Mass.; Lunn & Sweet Co., Auburn, 
Me.; Herman E. Lewis, Haverhill, Mass.; N. E. S. & L. 
Assoc. and Nat. S. & L. Exposition & Style Show, Inc.; 
W. H. McElwain Co., Boston, Mass.; R. E. McDonald Co. 





























































































Boston, Mass.; Thomas 
G. Plant Co. (Queen 
Quality), 
Mass.; Richards & 
Brennan Co., . Ran- 
dolph, Mass.; Rice & 
Hutchins, Inc., Boston, 
Mass.; Stetson Shoe 
Co.,° So. Weymouth, 
Mass.; Stacy, Adams 
Co., Brockton, Mass.; 
Slater & Morrill, So. 
Braintree, Mass.; 
Thayer-Foss Co., Bos- 
ton, Mass.; Thomson- 
Crooker Shoe Co., 
Boston, Mass.; Thomp- 
son Bros. Shoe Co., 
Brockton, Mass.; 
Whitman & Keith Co., 
Brockton, Mass.; E. 
T. Wright & Co., Inc., 
Rockland, Mass., and 
Watson Shoe _ Co., 





. Lynn, Mass. 

Badge to Be Worn by Members of - 
New England Group What Milwaukee 
at Convention. Plans. All Her 


Secrets Revealed 


Milwaukee, December 15—Not the secrets of St. 
Louis’ veiled prophet, the New Orleans Mardi Gras 
nor the Concatenated Order of the Sons and Daugh- 
ters of I Will Arise have anything on the committee 
which is preparing the Milwaukee group display for 
the National convention here in January. 

H. P. Plass, advertising manager of the Weyenberg 
Shoe Manufacturing Company and official mouth- 
piece for the Milwaukee Publicity Committee, has 
engaged three immense, fireproof vaults where 
gradually the things to be used in the Milwaukee ex- 
hibit are piling up. So carefully is the committee 
working that different parts of various display fix- 
tures are being bought in widely separated sections of 
the United States so that none can put two and two 
together and discover the identity of one single 
feature. ; 

The Milwaukee exhibit will be housed in Mechanics 
Hall—the space being equivalent to that in. which 
about 5,000 people could be comfortably seated. 
Mr. Plass said: 

‘Milwaukee takes some credit for its work at Bos- 
ton last year, and we have been given credit for being 
of the original pep injection artists at St. Louis two 
years ago. We must and will keep up the pace. Our 
market display will absolutely remain a secret until 
the convention opens. Suffice to say that Milwaukee 

manufacturers are going into this as a whole and not 
individually. More than that, we have the manu- 
facturers of the entire State of Wisconsin in this 
thing also. We have seen New England’s classic and 
historic displays at past conventions and what St. 
Louis, Chicago and Brooklyn have done, but for sur- 
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Boston, 


ranged that 
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prises in every possible sense of the word watch 
the Milwaukee and Wisconsin market display. Our 
appropriations have just been increased and are al- 
ready 70 per cent over the original highest estimate. 
I just heard that St. Louis has added 50 per cent and 
we guarantee to meet any antes and raises anywhere. 
Souvenirs—well, who said anything about souvenirs. 
Just watch and see.” 

One source hinted that Milwaukee market display 
will be about as different from anything ever before 
seen as day is from night. The local committee 
denied that scouts are being sent out either from 
here or from other cities to Milwaukee to find out 
plans. Any duplication of ideas, however, will he 
guarded against. 

The Milwaukee organization is known to have en- 
gaged the best talent of local art schools and has also 
spoken for the time of several old shoe makers and 
factory men, suggesting some historic features. The 
Electric Light Company admitted a big special illumi- 
nation contract but details are secret. It will not be 
a still picture, for innumerable motors, transformers 
and other electrical power devices have been engaged 
for the show. It is reported also that Milwaukee's 
fairest young things are rehearsing for some feature 
of this exhibit. Still another report is that several 
carloads of Missouri mules have been ordered. 
Meetings of the committee on arrangements are held 
behind closed and locked doors two and three times 
weekly. 


St. Louis’ Plans Highly Artistic 


St. Louis, Mo., December 15—The St. Louis ex- 
hibit at the Milwaukee convention will be a joint dis- 
play of twenty-four manufacturing, wholesale and 
accessory houses, situated in a commanding position 
chosen early in the year by the committee in charge. 
The designs for the general setting have been care- 
fully and artistically prepared by an architect and 
designer especially employed for the purpose, and 
who has made several trips to Milwaukee to get ac- 
curate information as to 
the general arrangement 
of the exhibition hall. 

The plan for the St. 
Louis exhibit compre- 
hends a general setting 
of a_ highly 
artistic char- 
acter so ar- 







it will be 
practically 
impossible for 
visitors enter- 
ing the audi- 
torium to 
avoid passing 
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through the space allotted to the St. Louis 
Association of Manufacturers and Wholesalers. 

In addition, each of the twenty-four houses will 
display its product in specially designed cases almost 
completely constructed of plate glass and all of the 
same height, width, depth and design. 


Special Display Cases 


These cases will contain displays of the advance 
samples of the coming season and arrangements have 


been made by the manufacturers to re-arrange and ° 


change their case displays each day in order to present 
a different appearance every twenty-four hours. 

In order that the space may be most effective in its 
presentation of the exhibits, it has been decided that 
there shall be no indiscriminate passing out of souve- 
nirs, booklets or general printed matter, all of this 
being under the direction of the display committee. 
The exact character of the display and the manner in 
which it is to be presented are being withheld for 
obvious reasons. The committee in charge is plan- 
ning to give at Milwaukee an even greater surprise 
than that with which they went to Boston in January, 
1920. P 

The designs and general plans are known by those 
who have seen them to be far ahead of anything that 
has heretofore been.attempted either by individual 
houses or joint displays. The special samples which 
are being prepared by the individual houses will be 
the highest type of modern shoe style craft and, like 
the setting, are being kept secret. The St. Louis 
Association gave its committee, headed by Howard V. 
Stephens of the Johnson, Stephens & Shinkle Shoe 
Company, with Charles S. Strayer of the Johansen 
Bros. Shoe Company, practically carte blanche to 
handle the display as they desired with the result 
that a very striking showing will be made. The dis- 
play expense, apart from the samples themselves and 
individual traveling expenses, will be about $30,000. 
The entire St. Louis contingent will go to Milwaukee 
on a special train leaving Saturday, January 8, about 

midnight. 


There With Bells On, 
Says Chicago 


Chicago, December 15 
— Chicago 
manufacturers 
and whole- 
salers will be 
at Milwaukee 
with bells on. 
Recognizing 
early the im- 
portance of 
group display, 
the committee 
in charge se- 
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cured a choice position on 
the Mezzanine floor of the 
main arena. This group 
display will- have a front- 
age of approximately 150 
feet. Twenty-five manu- 
facturers, wholesalers, win- 
dow and : 
interior dis- 
play fixture 
manufactur- 
ers, whole- 
salers. of 
findings and 
accessories, 
leather mer- 
chants and 
others will be included in the exhibit and the 
idea of uniformity and standardization of display will 
be carried out throughout the entire exhibit. Em- 
phasis will be placed on the importance of Chicago 
as a shoe market and an attempt will be made to put 
across the idea that it is the logical place for the mer- 
chants of the Middle West to do their buying. 

Although the exact layout of the exhibit is a care- 
fully guarded secret it can be announced that the 
construction of the display has been awarded to one 
of the best decorative equipment companiesin the city. 

At a meeting of the Manufacturers’ Association, 
December 9, all plans in connection with the exhibit 
and the advertising to be done in connection with the 
convention were approved. At this meeting, also, 
the Chicago Shoe Trades’ Association was incor- 
porated under the laws of Illinois. The same officers 
and directors who have managed the affairs of the 
association since its inception will continue in their 
respective offices. The Flexible Shoe Company, the 
Chicago Specialty Shoe Company, and Tucker & 
Haggan were admitted to membership, making a 
total membership of 32. 











— 
> 








_ Rochester After First Honors 


Rochester, December 15—With a feeling of pride 
in the industries of this city “where quality pre- 
dominates,’ Rochester exhibitors will make a strong 
bid for first honors at the Milwaukee convention of 
the N.S. R. A. From this city and vicinity, sixteen 
representative factories will send the best products of 
their workmen to be put on display. According to 
present arrangements, the Rochester section will be 
one of the brightest and most attractive at the 
convention. 

Under a huge Rochester banner, the exhibits will 
be grouped. An unusual feature that promises to 
bring this city into the limelight is a novel advertising 
campaign to be carried on at Milwaukee to impress 
upon those present the importance of the Rochester 
Shoe Style Show to be held on the week following the 
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convention, January 17 to 22. It is the aim of the , 


Rochester exhibitors to make such a strong appeal 
both by the quality of their wares and by the in- 
genuity of their advertising that great numbers will 
be tempted to come to Rochester directly from the 
Milwaukee meeting. 


New Styles Promised 


The newest tendencies in footwear to be shown 
are being shrouded in secrecy by the manufacturers 
here. Nothing other than the announcement that 
new styles and lasts will be displayed has been given 
out, for it is believed that the element of surprise will 
only serve to enhance the attractiveness of the 
Rochester exhibits. 

Among the exhibitors who have announced their 
intention of displaying their products in the Roches- 
’ ter section are: Wright and Peters Company, Bur- 
rows Shoe Company, The Menihan Company, Sher- 
wood Shoe Company, C. P. Ford & Co., The Leach 
Shoe Company, E. P. Reed & Co., W. B. Coon Com- 
pany, George J. Wilson, Inc., Dugan & Hudson, John 
Kelly, Inc., Utz & Dunn Company, Moore-Shafer 
Shoe Manufacturing Company of Brockport, N. Y.; 
Dunn & McCarthy of Auburn, N. Y.; A. E. Nettle- 
ton Company of Syracuse, N. Y., and John Ebbert 
Shoe Company of Buffalo, N. Y. 


Brooklyn’s Private Style Show 


Brooklyn, December 15—Plans for Brooklyn’s 
display at the Milwaukee convention have been com- 
pleted, but, in common with the rest of the manu- 
facturing world, little is being allowed to leak out. 
Certain it is that in the -section of Juneau . Hall 
allotted to this group will be seen styles which will be 
better than anything which Brooklyn has yet pro- 
duced. And that is saying quite a lot. 

Without giving away State secrets, it can be an- 
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nounced that a private style show will be one of the 
big features. Members of the committee have em- 
ployed fifteen professional Chicago models who will 
wear Brooklyn shoes and who will give exhibits from 
10.30 to 11.30 in the morning; from 4.30 to 5.30 in 
the afternoon; and from 8.30 to 9.30 in the 
evening. 

Manufacturers here feel that style is the thing and 
have laid their plans accordingly. Artistic decora- 
tions, of course, have been planned and a certain 
amount of uniformity will be preserved throughout. 
Firms exhibiting will include Julius Grossman, Inc., 
John Cramer & Son, J. J. Lattemann Shoe Company, 
Griffin and White, Kozak and McLoughlin, Morse & 
Burt Company, Dr. A. Posner Shoe Company, Wilson 
Process, Inc., Bally Company, Inc., Strassburger- 
Stiles Company, Maetrich & Eyre, D. H. Chandler 
Shoe Company, George W. Baker Shoe Company, 
A. Garside & Son, Wm. Henne & Co., J. and T. Cou- 
sins, Johnston & Murphy, James A. Bannister Com- 
pany and Wichert & Gardner. Those exhibitors not 
actually situated in Brooklyn have identified them- 
selves with the Brooklyn group for the purpose of this 
one display. 





A Good Selling Feature 


In large and small towns, merchants are constantly 
running down to odd sizes in lines which have not sold 
well, or which they do not care to re-stock. An ex- 
cellent plan is to arrange at one end, or in some con- 
venient place, a special bargain counter with a three or 
four inch edging around the top, giving an appearance 
like a shallow box. In this the odd shoes may be 
placed and offered at a special price. The stock 
should be replenished every Saturday. They may be 
grouped in three or four sections, at as many different 
prices, with neatly printed price cards on pedestals 
advertising them. 
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How Many Customers Are You Losing 
For This Reason? 





Farnsworth, Hoyt Co., 
Boston, Mass. 


Gentlemen: 


I have been much interested 
in your shoe lining ads in the 


Saturday Evening Post, for the - 


reason that I have recently 
bought two pairs of shoes—one 
pair at $12 and the other pair 
at $18, and in less than six 
weeks the linings became torn 
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and the shoes are gramps Bo of 
no use to me, as I am told 
shoe repair men that they ian 
not re-line a pair of shoes. 


I should like to have you ad- 
vise me what makes of shoes are 
lined with your product, and I 
will in the future certainly make 
an effort to buy shoes lined with 
your shoe lining—Red- Line-In. 


Sincerely yours, 
D. M. Cauffman. 








(One of the many letters received in answer to the Red-Line-I n 
advertisements in the Saturday Evening Post.) 


Are YOUR customers satisfied with ordinary shoe linings, or are 
you taking it for granted that they are? Remember, but one customer 
in ten will register a complaint when dissatisfied. The other nine say 
nothing but buy-elsewhere next time. 


For ‘but a few cents more per pair your shoe manufacturer will 
line any of your shoes with a lining that will eliminate all trouble of 
this kind, keep the shoes in shape better and make them wear longer. 
Specify Red-Line-In lining; your customers will appreciate the 


difference. 


Farnsworth, Hoyt Co. 


Established 1856 


Boston 


: Mass. 





ASK_ 
your 


Manufacturer 
for 


Rediine’nt 


Lined Shoes 
They give from 
fifty cents to two 
dollars worth 
more wear at 
a small extra 
cost.The good- 
will return will 
show in your 
cash drawer. 








See Red-Line-In at the Milwaukee Convention, Space 31, Kilbourn Hall 


Strongest by test- heaviest in cotton-most satisfactory’ inwear 


Makes shoes wear longer 
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The Warren Family stands high in American history and development. It 
can boast of representatives in practically all phases of national activity; its 
coat-of-arms will always typify highest ideals and unquestioned integrity. 
























































In the development of kid leathers and development of their artistry, there’s 
a different “coat-of-arms” that typifies high ideals, integrity, and absolute 


reliability. It is the tower-and-castle of 


NEW CASTLE KID 







































































































































































BLACK WHITE COLORS 


















































New Castle Leather Company, Inc. 
NEW YORK 
MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 


and the Principal Leather and Shoe Centres Everywhere 
Factory: Wilmington, Del. 
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Shoe Merchants Can Supply All Their Needs In 
Footwear by Buying from the Following Houses 


G. E. LIPPMAN SHOE CO. 
High Grade Shoes For Women. 


BROWN SHOE CO. 
Montine, White House and Buster Brown 
oes. 


BRAUER BROS. SHOE CO. 
Little Prince and Princess 
Children’s Shoes. 


—_ 


DITTMANN SHOE C 
Milady and Nine Otiock School Shoe. 


CENTRAL SHOE CO. 


Men’s, Women’s and Children’s Shoes. 


F. L. DOERR SHOE CO. 
Dependable Shoes for Women. 


FRIEDMAN-SHELBY SHOE CO. 
Atlantic, Pacific and Red Goose Shoes. 


JA CLARK LEATHER CO. 
N ity Shoes, Hood Rubbers, “‘Kew- 
ie wae ** Distributors of Mudge Old 





LEO GORDON SHOE CO. 
Fine Footwear for Women. 


somarceny BROS. SHOE CO. 


ers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE CO. 
The Fashion Plate Shoes for Women. 


A. S. KREIDER CO. 
Makers of Best Shoes for Boys, Girls and 
the Babies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
Masterbilt, Super-Tred and Billiken 
Sales. 


PEDIGO-WEBER SHOE Co. 
Fine Shoes for Women—*“‘Pedigo Style’’ 


PETERS SHOE CO. 
Peters ‘‘Diamond Brand”’ Shoe 
Diamond Special, Classic, Jewel,JWeath- 


” erbird. 


ge JOHNSON & RAND SHOE CO. 
Patriot, "Society and “Tess and Ted’’ 


SAMUELS SHOE CoO. 
hm TO hoor men s, ae Boys’ and 


TOBER-SAIFER SHOE CO. 
Novelty Boots and Oxfords. 

WIZARD LIGHTFOOTJAPPLIANCE CO. 
Adjustable Foot Appliances. 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women. 
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- ST. QUIS, tf 









_ BROWN 
MAKE 
oe GORDON 
| : DUMPTY 
iy WARN SHOES 
FOR EVERY, CHILD 
\\ 





The Pioneer of the St. Louis Market 


= this superfast Century, Age, as-a rule, is of little concern. The 
Dittmann Family, nevertheless, prides itself on a 76 years’ intimate 
connection with the phenomenal growth of this great 
shoe market. 





There must be Character in the Firm and Merit in 
the Product to withstand the ravages of Three- 
Quarters of a Century. 








There must also be present a clear vision and a revolutionary policy to 
maintain supremacy during this ever shifting Age of Youth. 


THE NAME ASSURES THE QUALITY 
AND 


THE QUALITY ASSURES THE BUSINESS 


and Chil@s 
ate Deli 
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Ghee Styles of the Moment 


(THE DITTMANN LINE, while general in its scope, is divided 
into specialties, produced in individual factories. 


MILAD Y—The Novelty Line of ever-selling Boots, Oxfords, 
Ties, Straps, Pumps. 

MIKADO—The shoe for men, popular and practical styles, 
open to a good margin. 

NINE O°CLOCK—A wonderful shoe of style and service for 
Girls and Boys. 
KEEP THESE CATALOGS ON FILE FOR QUICK MAIL ORDERING. 

Spring—out March Ist Fall—out September lst | Rubber and Tennis—out Jan. Ist 





















SEE THE ST. LOUIS SHOE EXHIBIT 


at the Milwaukee Convention, January 10, 11, 12, 13, 1921. Come via St. 
Louis and travel on our Special Train to Milwaukee, ‘leaving Sat. Night, Jan. 8. 


Piimann Shoe Co. 


ST. LOUIS. 
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WORLDS SHOE MARKET 


er ee 


‘¢Star Brand Shoes Are Better’’ 


HE highest standards of modern shoemaking have 
been molded into “Star Brand.” It is no mere 
ideal, but the everyday working rule of great industry 
of human service. ‘‘Star Brand’ means that the con- 
trolling principle of quality and value in every stage, 
from the selection of the leather to the finish, produces 
shoes of greater worth and wear, and greater profit 
to the dealer. . 


We cordially invite you to visit our booth in the St. 
Louis section at the National Shoe Retailers’ Conven- 
tion in Milwaukee, January 10th to 13th inclusive, 
where our representatives will be glad to welcome you 
and take pleasure in showing you the greatest all- 
leather line ever made or merchandised. 








ROsLERTS, JOHNSON & RAND 


MANUFACTURERS Branch of International Shoe Co. ST.LOUIS 
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U. S. Leather 
Helps Sales 


J[NTELLIGENT buying is the watchword to- 
day. The public is insisting upon real worth 
and honest merchandise. 








War time substitutes for leather are no longer 
found in good shoes:. The all-leather shoe is 
demanded and the leather must be of the best 
quality to give good appearance and long wear. 


We have been tanners of highest character sole 
leather for generations. “U.S. LEATHER” 
will be found in most of the best makes of 
shoes: it is the standard of quality. 


A salesman of shoes has a prime talking point 
if the goods he sells contain soles made of one 
of our tannages. The worth of our leather is 
known world wide. 


The United States Leather Co. 





The United States Leather Co. of Massachusetts 





New York Boston Philadelphia Chicago Cincinnati 
St. Leuis San Francisco Liverpool Paris 
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“The greatest 
ever struck’ ~ 


HIS great concern—one of the leading shoe 

retail houses in America—has found sell- 

ing possibilities in the ARCH PRESERVER 

SHOE that make it “the greatest proposition 
we ever struck!”’ 


The Stone Shoe Company has found that cus- 
tomers come back again and again to secure addi- 
tional pairs of ARCH PRESERVER SHOES—and 
that they send in their friends. In fact, this concern 
has learned in its own selling the wonderful advantages 
of being able to supply customers with a shoe which 
combines comfort with style. ‘Our business in 
ARCH PRESERVER SHOES has more than 
doubled over 1919, and we are going ahead with 
this proposition just as fast as we can,” continued 
Mr. Clark. 


The ARCH PRESERVER SHOE is built for well 
feet, to keep them well. It conforms to Nature’s 
plans by giving support to the entire foot at the same 
time meets style’s demands for heels of various heights 
and models suitable for every purpose and occasion. 
The ARCH PRESERVER SHOE with its exclusive 
built-in arch construction properly supports the arch 
and the weight of the body evenly, allowing the foot 
to rest as normally as when barefoot. An ARCH 
PRESERVER SHOE does not lose its shape. 
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prop osition we 


says E.A.CLARK President / 
of the STONE SHOECOMPANY a 
of Cleveland,Qhio. - 
















The Stone Com; eos ngue et to all of its employees. 
It was a specia i PRESERVER SHOE Banquet,” for the pur- 
pose of making oll pore be of the organization thoroughly familiar 
with these wonderful shoes. 









A most remarkable fact is that BUSINESS IN ARCH PRESERVER SHOES THE COUNTRY OVER IS 
IN NORMAL CONDITION—EQUAL TO WHAT IT WAS FOR 1919! This is truly astonishing in view of 
general retail conditions. And it is due to the fact that they build a solid business, holding practically all cus- 
tomers. This is the most valuable selling franchise ever offered dealers. 









‘There are upward of two thousand enthusiastic ARCH PRESERVER SHOE Dealers. If there is 
none in your city, write us at once. 


fresetver Shoe 


THE SELBY SHOE co. 


‘'PORTSMOUTH,OHIO. 
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Booths 146-147, Mezzanine Floor, Auditorium, 
Milwaukee, January 10-13 


OU will attend the big N. S. R. A. Con- 
vention mainly for its educational value. 
So make a note right now to be sure and 
allow reasonable time for the most valu- 
able of all its practical educational fea- 
tures—Dr. Scholl’s Foot Comfort Ser- 
vice exhibit 


If you are not at present rendering Foot 
Comfort Service by the Dr. Scholl 
method, what you can learn at this ex- 
hibit alone will pay big dividends on the 
cost of your trip to Milwaukee. 


If you are a Scholl dealer, come up and 
fraternize and discuss means of making 
your Foot Comfort Service a still stronger 
trade-profit-prestige building force. 


You're sure of a hearty welcome here, 
without being insistently urged to place 
an order. It’s a pleasant spot to drop in 
and rest. And this is a covenient occa- 
sion to acquaint yourself with Dr. Scholl’s 
1921 plans for giving the modern shoe 
store unexampled co-operation in pro- 
moting the sale of better class shoes and 


Dr Scholls 


Foot Comfort Appliances 
THE SCHOLL MFG. CO. 


213 W. Schiller St., CHICAGO 


112 Adelaide St., TORONTO 
BUENOS AIRES 


339 Broadway, NEW YORK 
LONDON 


PARIS 
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He’s Coming 
Across the Ice— 


‘‘__he will set out as soon as it freezes over and 
it’s a three hundred mile hike— wants a pair of 
‘Hi-Press’ —says it is the only brand that stands 


the hardships.” 

That’s what one of our dealers up in Alaska writes. 
Did you ever see a better example of that ability 
to OUTWEAR other brands that Goodrich Rub- 
ber Footwear so often shows—and that TRUST 
in its unvarying quality that so many users display ? 


More than sixty thousand dealers are pushing Good- 
rich—it’s the line that makes and keeps friends. 


Good profits and quick service—see list below for 
your nearest source of supply. 


THE.B. F. GOODRICH RUBBER COMPANY 


Branches: 


Boston New York Akron Chicago 
Kansas City Denver Seattle 


Goodrich | 


Hip TESS 


Rubber “Fo otwear 
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HAT makes Black Diamond 
Chrome Patent the largest selling 
line of patent side leather in the world? 


Probably, because it shows a higher 
percentage of satisfactory results, not 
only in the factory but on the feet of 


the wearer. 
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Lawrence Leathers Are Rehable Leathers 


A.C. Lawrence LeatherCompany 


161 South Street ,Boston , Mass. 
NEW YORK - CHICAGO - ROCHESTER 
GLOVERSVILLE 
CINCINNATI 
ST.LOUIS 
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Sole Leather Counter 





Manufactured by 


E. B. PIEKENBROCK & SONS 


s 


DUBUQUE, IOWA 
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8 STYLISH STURDY NUMBERS THAT 
WITHSTAND THE ACID TESTS OF YOUTH 


Rigidly constructed of solid leather throughout, guaranteed to render all that discriminating buyers seek 
in serviceable welts for boys. Selected chrome, side uppers, celoid chrome soles plus Goodyear wingfoot 


rubber heels. 
IN STOCK 





Description Price Ready For 
Boy's Gun Metal English Bal. $4.50 Immediate 


Little Men’s Gun Metal Eng- y 
RE ey 4.00 Shipment 


Boy’s Dark Tan English Bal.... 
Little ip Boe 's Dark Tan “- 


Boy’s Gun Metal Nature Bal. . 
Little Men’s Gun Metal Nature 
4.00 


Boy’s Dark Tan Nature Bal. . 
Little Men’s Dark Tan Nature 
Bal 4.2 











Look for our display 
at the 
Milwaukee 
Convention 
Booth 125 
Mezzanine Floor 


Boys’ sizes 1 to 6, widths B to E. Little men’s sizes 9 to 1314. Widths C, D, E. Terms net 30 days, 
3% ten days, 1% 20 days. F. O. B. Grand Rapids, Michigan 


WRITE FOR SAMPLES AND CATALOG 


R. KR... ieecnineen 











Style No. 491 


Faris Kid Polish on No. | Last, 

Round Toe, Kid Tip, 14-inch Heel, 
Flexible Welt. Ball t two widths fuller 
than instep. Instep normal. 


Price $8.00 
IN STOCK—B Ball to EEE Ball. 


Style No. 496 


Paris Kid Polish on No. 657 Last, 
Medium Toe, Kid Tip, 1%- inch 
Heel, Flexible ‘Welt. Ball two widths 
fuller than instep. Instep normal. 


Price $8.00 


IN STOCK—AA Ball to E Beall. 








Black Kid Boots on 


two very desirable 

combination lasts 

ready for immediate 
shipment 


“Soft Shoes for Tender Feet” 


J.J.Grover’s Sons 
Company 
LYNN 


MASSACHUSETTS 


183 Essex Street 
BOSTON 


47 West 34th Street 
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1. HANDELAN & STAFF 
CHICAG 


All N.S.R.A. Merchants are cordially 


invited to visit the “Home of Foot-Fitters”— 
the Most Highly Standardized Shoe Factory in the World! See 


for yourself just how “‘Foot-Fitters”’ are made in the big one-story 
daylight plant!! All “FOOT-FITTERS” are Combination in both Last and Pattern 
and have both full-length vamps and solid sole leather boxes. 


Milwdaéukee Wisconsin 
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“THE HOUSE OF JOBS” 


offers 


For Immediate Delivery a Limited 
Amount 


of 
La Crosse 4 Buckle Cloth Arctics 
(First Quality) 
$2.60 Per Pair 
, First Quality, Short Boots 
$2.90 Per Pair , 


Sizes 6 to 12 
Terms: 5%, 10 Days. F.0.B. Chicago 


Ball Band 
4 Buckle Cloth 
Arctics 


$2.85 


Men’s, Women’s and b aey oe = ng For Your Coming Per Pair Footwear Sogetetiice nf A Your Coming 
Cut Price 


Cut Price Sal 


WEIN SHOE COMPANY 


116-118 So. Wells Street ‘“*The House of Jobs’’ Chicago, III. 
eee TROP TR LOMO e@lniieliiiiiiilleniiliiiile mili 
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Leather Is Going Up esa 


\V/ E, make this prediction after a most thorough investi- 
gation of all the conditions governing our industry. 


eT elit tt 


What shoes you buy immediately you will find will be 
cheaper than those you buy month by month-next year. 


C. D. Kepner Leather Co. 


N. S. R. A. Ass’n 


Convention 
Booth 101 
eee usa 


Pig c= SIDE LEATHERS 


PTO LI Tey THON OU OUOUn UT eraIiiiiiiieri iit 


SOUND OMOEA ONNONN 
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HIGH GRADE 
GOODY EAR 
WELTS 
IN-STOCK 


X 242 — Black | X 238 — Black 
Suede Calf, 9 | Glazed Kid 
inch Polish. | Comfort, 10/8 
14, 8 Mil. Heel. | Mil. Heel. 





For At Once Delivery 


X 237—Black Glazed Kid, Whole Qtr. Cir. Vamp, 9” Lace, 14/8 Mil. Heel, A to D.....$6.25 


X 186—Black Glazed Kid, 3/4 Fox, 9” Polish, 18/8 L.L. Heel, A to D 

X 239—Havana Brown Glazed Kid, 3/4 Fox, 9” Polish, 14/8 Mil. Heel, Ato D.......... 

X 139—Havana Brown Glazed Kid, 3/4 Fox, 9” Polish, 18/8 L.L. Heel, Ato D.......... 

X 240—No. 13 Russia Calf, Whole Qtr. Cir. Vamp, 9”’ Lace, 14/8 Mil. Heel, Ato D...... 

X 152—No. 14 Russia Calf, 3/4 Fox, 9” Polish, 18/8 L.L. Heel, A to D 

X 241—Gun Metal Vamp, 3/4 Fox, 9’’ Mat. Cab. Top, Polish, 14/8 Mil. Heel, Ato D.... 

X 242—Black SuedeCalf, 3/4 Fox, 9’ Polish, 14/8 Mil. Heel, AtoD .................. 

X 243—No. 13 Russia Calf, 3/4 Fox Vamp, No. 25 Brown Nubuck Top, 9” Polish, 14/8 
Mil. Heel,*A to D 


Deduct 25c¢ per pair when ordering 36 pair to a width 


In-Stock Terms 2-10 Net 30. West of Buffalo 10 days extra, Denver to the Coast 20 days extra 


P. J. HARNEY SHOE CO. 


78 Lincoln St., Boston, Mass. 


WALTER W. NICHOLS, Man ger In-Stock Department 











Rueping Upper Leathers Give 
Better Results: 


HE “Just Happen” or guess work is taken out of 

upper leather making. Our present process is the 
result of experience gained during sixty five years of tann- 
ing and assures you of upper leathers made from Calf, 
Veals and Sides with good strength, mellow feel, tight 
break, uniform shades and economical cutting qualities. 





Fred Rueping Leather Company 


FOND DU LAC, WISCONSIN 


ESTABLISHED 1854 


[el 


Branches 


Boston St. Louis New York 


Milwaukee Chicago 
Cincinnati il f Montreal, Can. 
San Francisco Pe Ais Northampton, England 
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|  Huckins & Temple 


n INCORPORATED 
ae 
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CUSTOM MADE SHOES 
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Boston Office 135 Lincoln St. 


Factory Milford, Mass. 
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BANKER LONGFELLOW COPLEY 
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) We use in making them, top grades of Tan Calf, Gun 
| | Metal Calf, Black Vici and Havana Brown. By 





consistently following up this plan, enables us 
to produce uniform quality merchandise. 















WHOLESALERS IN ALL PARTS of the COUNTRY HANDLE OUR SHOES 
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“Look For Our Exhibit”’ 


Street Pump with. Wood Covered 
Baby Louis Heel. In Black 
Leathers and Satins. 


“Our complete line of new styles in Strap 
Effects, Pumps and Oxfords in all shades 
of best materials will be on exhibition at 


the Milwaukee Convention.” 


‘Exclusive makers of Satin Kid Shoes.” 


The Val Duttenhofer Sons Co. 


Cincinnati, Ohio 


ay NNN MANALI 
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A Total Eclipse 


All the old box toe making methods faded out with the in- 
troduction of the Vulco-Unit process. The superiority of the 
box toe and the economy effected by this process made its 
universal adoption inevitable. 


Specify the Genuine 


VULCO- UNIT 
BOX TOE 


Apparatus, Process and Products Patented 
Sold Only by 


BECKWITH MANUFACTURING CO. 


108 Lincoln Street, Boston, Mass. 


AGENTS 


G. W. KIBBY & Co. OSCAR F. WRIGHT & CO. GEO. A. SPRINGMEIER CO. 
Chicago, Il. St. Louis, Mo. Cincinnati, Ohio 
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CDEN 


SHOES -%7; MEND 


i In Stock! 
_ To Retail from $9 to $10 


Six styles are all you need. The OGDEN STANDARDIZED 
line of six high-grade Chocolate colored Cordo Russia Shoes 
will amply cover the bulk of your sales. 

Stock OGDENS! Do a bigger business on smaller investment. 
By concentrating our entire factory on six sure-selling shoes 
we give you a better shoe for less money. 


Liberal Selling Support 


Every OGDEN dealer receives splendid assistance in the form 
of local newspaper and direct mail advertising. This adver- 
tising goes out under your own name. We absorb the entire 
expense. 

Write for our low prices and complete information regarding 


the OGDEN PERSONALIZED advertising plan. 


y OGDEN SHOE COMPANY 
MILWAUKEE, WISCONSIN 











Salesmen—Increasing _ busi- 


ness makes expansion of our 
sales force necessary. Good 
territory available. Write. 
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The ancients made one pair a day 

And could no more—how much they'd try 
Each day Rialtos we turn out 

Two thousand pairs which satisfy! 


Imagine a Rialto workman of today, accus- 
tomed to machine methods, suddenly 
transplanted back through the ages to the 
old Rialto where every pair of shoes was 
hand made. 


Yet that one hand made pair of shoes was 
no better than each one of the two thou- 
sand pairs of novelty shoes which we turn 
out at our Rialto Factory in Lynn every 
day in the week! 


May we interest you in some of our latest 
creations? 


Rialto Shoes—Good-All-Ways 


RIALTO SHOE GOMPANY 


FACTORY, LYNN, MASS., 26 OXFORD ST. 
BOSTON OFFICE , 215 ESSEX ST. 
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STENNIS shoes that are distinctive in detail. Quality 
—style and fit—and demanded by the lady who knows 
“EVERY PAIR A PICTURE” 

is assured in our “VASSAR” model displayed above 
in white reinskin cloth, white kid trim—white rubber 
sole and heel. 

We make a complete line of tennis, golf and sport 
shoes, etc., and 


“EVERY PAIR A PICTURE” 
JACOBS & THATCHER Co. 


Makers of 
LADIES’ SHOES 


Fourth Avenue & Baltic Street BROOKLYN, N. Y. 





Gould Lee & Webster Shoe Co., Rochester, N. Y. 
Furnished with 


American Interlocking Shoe Store Chairs 
SEEING IS BELIEVING 


If we could take you into a few of the many — all 
over the country seated with AMERICAN INTER- 
LOCKING CHAIRS, we could soon convince you of 
the superiority of these chairs from the standpoint of 
Comfort—Durability—Economy and Appearance. 


We can’t do this, but we do want a to see these 
chairs in actual use at the Milwaukee Convention next 
month. , 


AMERICAN SEATING (OMENNY 


1016 Lytton Building Room 601, 119 W. 40th St. 
CHICAGO, ILL. 
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INCOMPARABLE ADVANTAGES > 


of 
ACROBAT 


PATENTED 


DOUBLE WELT SHOES 


More Healthful Comfort, Style and Service ability have always been the predominating, 
deciding and guiding factors during our 25 years of a specialized production of healthier 
shoes for children. With a result that today ACROBATS are successfully meeting the 


tremendous demands of merchants catering to a discriminating patronage. 


THE USUAL WAY THE ACROBAT WAY 








YOU ARE 
CORDIALLY INVITED 


VISIT OUR 
DISPLAY 


AT THE 


N.S.R.A. CONVENTION 


AT 


MILWAUKEE 
BOOTH 162 























FOOT CRUELTY FOOT CULTURE 


Their patented inimitable wide toes and broadshanks eliminate all injurious effects of improper fitting. 
They are healthier because of proper ventilation through their soles and innersoles which are noiseless, 
flexible as felt and tough as Seakiie No filling between soles, no tacks, nails or metal of any kind used 
in their can iy Double stitched watertight fastening. The lining, counter and every other note- 
worthy feature have been painstakingly selected to render the utmost comfort, style and service. 


Sell ACROBAT SHOES and INCREASE YOUR PROFITS. 


SHAFT PIERCE SHOE CO. 


FARIBAULT, MINNESOTA 
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NOVELTY STRAP EFFECTS 
IN STOCK 


MAT GOAT WELT BLACK OOZE TURN MAT GOAT TURN 





. B 463—Mat Goat, Welt (Imitation Turn No. B462—Black Ooze, Turn, Black Satin No. B 461—Mat Goat, Turn, 205*%Last, 13-8 
Sole). 212 Last, 18-8 Leather Louis Heel, Pearl Quarter, 212 Last, 17-8 Satin Covered Wood Covered Baby Louis Wood Heel, Pearl But- 
$6.50 Louis Heel, Pearl _ > SAS RIE TIS $7.85 $7.65 


Widths and Sizes 


Terms: Net 30 Days 


C. P. FORD & CO., Inc., Rochester, N. Y. 


New York City, 127 Duane St., E. H. Talbot and Jack Galway 
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FOR SPAT SATISFAC- 
TION FOR YOU AND © 
YOUR CUSTOMERS— 
REMEMBER THIS 
NAME 


Trufit Spats 


IN STOCK 


**Youngster’’ Shoes that 
possess serviceability 
and wearability at a 
fair price. They fit—they are of high 
— quality, they are priced 
—No Nails 


Button and 


right 


and 
Note the 


New Prices They are here when 


you want them. 


ALL SHADES, IN BOX CLOTH AND FELT 
Write for prices and details 


Laing, Harrar & Chamberlin 
43 N. Third St., Philadelphia 


TRUITT BROS., Sli 
BINGHAMTON NEW YORK 


ETmmen tm ilen eT Ten 


- 
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Rochester---“The Home of Good Shoemaking”’ 












Clear the Track 
for Business 






Te ROCHESTER HOE MERCHANTS should remember the 


Shoe 3 < . . ° ° 
|RoeHES Fel vital necessity of adequately covering their 


requirements for the coming months. 



















Spring will be a short and early season---Easter comes March 27th. The con- 
sumer will need shoes and will buy of the dealer who has the newest and best 
styles. 











The prime requisite of the retail merchant should be to purchase those styles 
of shoes which are sure of a quick turnover-—-styles that can be purchased at the 





Tenth Rochester Shoe Styles Show 






You may buy here under the most favorable circumstances. 
NO BOOTHS but every display in a SEPARATE ROOM, 
avoiding confusion, noise and interruption, and affording 
you ideal conditions for the selection of your merchandise. 







Complete Exhibits of Shoes, Leather, Lasts and Other 
Accessories From Rochester and Other Leading Centers 








January 17 to 22, Powers Hotel 


HELD UNDER THE AUSPICES OF. THE ROCHESTER ASSOCIATION OF TRAVELING SHOE SALESMEN 






_ 
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WE THINK WHILE WE WORK. 


na ne be oe 
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IT’S NOT MERELY THE “KNOW HOW” THAT PRODUCES 
STERLING PATENT COLT AND STERLING PATENT KID. 


Tanning Experience—Plus Brains. 


E A NOTE ON’T.” 


Pe te he ee ee ed ee el 








The trained hands of experienced workmen guide every step; the eye 
of a master-tanner watches every process. 


sonality into tanning! 
ANYONE WHO HAS WORN SHOES MADE OF THESE FAMOUS LEATHERS 


CAN TESTIFY TO THE RESULT. SHOE RETAILERS AND MANUFACTURERS, 
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THE 








SHOE 


“One Pair SELLS ANOTHER: 





All Year ’Round Sellers 


You can shut your eyes and select 
any BARRY STOCK STYLES with 
assurance of their being sellers rather 
than stickers. 

For week in and week out business- 
builders we recommend the styles illus- 
trated. They are real bread and butter 
numbers. 











Stock 966—Lakewood Last, Dark Russia 
Calf Bal, single sole, invisible eyelets—A 7 to 
11,B6toll,CandD5tol0. Price....$6.50 


Stock 954—Siger Last, Dark Boarded Russia 
Bal, single sole, invisible sepa 6 to 11, 
CandD5tol0. Price.. ase . $5.25 


which we recommend 





“For Men Who Care To 
Dress Well’’ 


T. D. BARRY COMPANY 


BROCKTON, MASS. 
ADDRESS ALL COMMUNICATIONS TO BROCKTON, MASS. 


San Francisco, Calif. Boston, Mass. Chicago, Til. 
451 Pacific Bldg., Market  _._ 183 Essex Street, Room 205 a 187 West Madison 
and Fourth St. . New York, N. Y. 2 il Street 

200 Fifth Avenue, Room 608 
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The 


First National Bank 
of Boston 











Capital, Surplus and Profits 
$37,500,000 
Deposits 
$181,500,000 


Resources 


$264,000,000 
Make It Your New England Bank 


momo STILL RUNNING 


Made in black and 


fac KRULL CAPACITY 
Our Big Specials 


The two shoes shown here are at present selling big. They are 
made in either fine calf or kid, and carry Goodyear Wingfoot 
Rubber Heels. Despite unsettled conditions, we have obtained 
the best materials on the market, and can offer you thoroughly 
made footwear. 

We are equipped to receive your order NOW and give it imme- 
diate attention. 























THE SNAP 


Made in black and 
tan calf and kid. A 
conservative round 
toe for comfort. 


Wholesale Trade Exclusively 


Killory- Moriarty Shoe Co. 
149 Crescent St. 
BROCKTON, MASS. 
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The Derby 


Afsturdy model, with short, flat fore- 
part, slightly receding toe and low 
outside shank. 


Style 58—Wine Cordovan Bal, Extra 
Heavy Single Sole 
Style 71—Similar style in Heavy Winter 


Style 10—Plump Black Wax Calf Bal, 
Heavy Single Sole 


The above styles are only three of the 
fifteen styles we are carrying in stock. 
If you have not already received our 
stock booklet, a letter, or postal -will 
bring one to you by-return mail. 


“At Once”’ 


TURDY shoes are good 
friends in stormy weather. 
The styles described on this 
page are made with heavy 
single soles and from plump 
leather. | é 
The trade-mark which ap- 
pears at the top of the page 
is your guarantee both as re- 
gards quality of material and 
excellence of workmanship. 
Order’ a few ‘sample pairs. 
We have pleased the most 
discriminating, and if given 
the opportunity can please 
you. 


F rench, Shriner and Urner 


Factory and Head Office 
63 Melcher Street ae 


Boston, Mass. 
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UTMOST IN VALUE 


These felt slippers for Men, Women and Children are a worthy example of 
the excellent workmanship that goes into every ‘‘Companion”’ Felt Slipper. 


They will retain their shape; they are comfort- 
able to wear and are made in a large variety 
of exquisite designs and stunning colors. 


The new line of “Com- 
panions” for 1921 is now 
ready andis being shown 
to the jobbing trade by 
oursalesmen. Have your 
jobber show you this 
new line. 


IF HE CANNOT, 
WRITE US. 


REPUBLIC FELT SHOE CORPORATION 
899 KENT AVENUE ; BROOKLYN, N. Y. 
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NEAT APPEARANCE + SERVICE 


Two features which appeal to your Customers. 


‘“HUBTIP’?’ “NO METAL TIP’? SHOE LACES 


Trade Mark Reg. 


TIPS NEVER PULL OFF, FRAY OUT, LOOK TINNY, OR CATCH IN 
CLOTHING—OUTWEARS SEVERAL PAIRS OF THE ORDINARY LACE. 
ORDER A CABINET TODAY. THERE IS A LIBERAL PROFIT FOR YOU. 


27 in. per gro. Strings 36 in. per gro. + 0 ak eae _ 25 4 45in. per gro. Strings....... $3.85 
30 in. per gro. Strings........ 2. 80 40 in. per gro. Str 3.60 | 54in. per gro. Strings....... 4.30 
63 in. per gro. oe: . 4.80 G ASS RIMEN. 
72 in. per gro. Stri 5.25 36 pair 36in 

F aSSORTMEN’ * CABINET 24 pair 45 in x D ASSORTMENT CABINET 


48 pair 36in 12 pair 54 in 
24 pair 45 in.. A ASSORTMENT CABINET ‘} 18 pair 36in 


ASSORTMENT CABINET 36 pair 36 in 18 pair 40 in 
36 pair 36 in 18 pair 45in A 18 pair 45 in 
36 pair 45 in 18 pair 54 in 18 pair 54in 


FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U. S. A. 
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Americas Popular Shoes Maintained 
Americas Popular Sports 
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C.S.MARSHALL COMPANY 


BROCKTON, MASS. 
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WINFRED WILLIAMS 


But one of our many 
Craftsmen, who for ‘years 
has been a skilled REGAL — 
Shoemaker. , 
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T IS NOT the task for a novice, this building of 
Regal footwear; but for mén with a lifetime of 
experience who know shoemaking. 


1 
LU 


° 


IN THE HEARTS of every Regal artisan are found 
today those principles of honest quality and unexcelled 
workmanship which distinguished their own fathers 
who cobbled the heavy boots of our last generation. 
These are the type of men who are building Regal Shoes 


today: .:.. 
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Ch» Stock ~ at Boston 
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: Cordo Russia Calf Tuxedo 
Reliable Foxed Oxford, Wing Tip, 
8 Square Sole, 14-8 Cu- 


THE SHOE MERCHANT who depends fora fan on) visible Eye 


greater part on In-Stock shipments must have Stock No. Price Code Word 
service! You have surely heard of the reliability ee 
of the Regal In-Stock Department. 
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ASK OUR -Sales Promotion Department to 
present the profitable Regal Agency plan to you. 


Sales Rooms 






MM AT 


CHICAGO SAN FRANCISCO NEW YORK CITY 
209 South State St. Cor. Fourth and Market Sts. 1369 Broadway 
1512 Republic Bldg. 910-912 Pacific Bldg. (at 37th St.) 

J. J. Gaffin C. E. Nelson E. M. Webster 





Pain Office Boston Mass. 
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HUNT: RANKIN | 
LEATHER CO, | 





VELVETTA CALF 
Tuscan Calf on Calf 


Manufacturers of strictly fine full- 
grain aniline dyed chrome tanned 


calf leather. 


Used by manufacturers of exclusive 
footwear throughout the world. Also 
manufacturers of 


Velvetta 
Calf 


The standard suede leather. Aill 
colors required by manufacturers of 
fashionable shoes. 


4 HUNT-RANKIN LEATHER CO. | 
106 BEACH ST,BOSTON.MASS. | 
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PRICES 
TALK! 


Dec. 18, 1920 











No. 810—Nine-inch Black 
Coltskin Kid Lace, Imitation 
Tip, Paris Last, Louis Heel, 
Goodyear Welt. AA to D. 

$3.00 


No. ae — in Mc- 
oD $2.50 





Here are stock shoes 
that are priced far below 
even the replacement 
values of today’s market 
—with the one object 
in view 


—TO MOVE THEM 
Here is your chance to 


make money—write us— 
wire us! 








No. 808—Nine-inch Surpass 
Black Kid Lace, Imitation 
Tip, Louis Heel, Paris Last, 
Goodyear Welt. AA to D. 

$6.00 


No. 106—Same in McKay, 
Dull Cab. Top. B to D, $3.06 









































No. 821—Nine-inch Black 
Kid Vamp, Dull Cab. Top, 
Imitation Tip, Cuban Heel, 
5th Avenue Last, Goodyear 








MIL*‘7VAUKEE 





The Thomson - Croot:cr 
complete line of next 
season’s newest styles 
will be on display ct 


BOOTHS 4 and 5 
KILBOURN HALL 


during the Big Conven- 
tion of the N. S. R. A. 
in January. You are in- 
vited to examine the 
latest novelties that we 
will exhibit. 

















Welt. AA to D 


No. 824—Same Style in 
Brown India..........$3.50 











No. 863—Nine-inch Brown 
India Lace, Imitation Tip, 
Low Cuban Heel, Broadwa 
ey Goodyear Welt. 


No. 113—Same in Black 
Kid, Dull Cab. Top, McKay. 
E $4.00 











Thomson-Crooker Shoe Company 
BOSTON Roxbury Crossing MASS. 














BR is a ea 





OS em 


Sa 






j 






Dec. 18, 1920 






112 BOOT AND SHOE RECORDER 
BEFORE YOU BUY 


“FELT BOUDOIR SLIPPERS»; 


FOR THE SEASON OF 1921 


ASK YOUR JOBBER TO SHOW YOU 


THE PARISIAN 


NONE BETTER MADE 





A line that will meet your requirements for style and profit making. 
ORIGINAL in design—in decoration—in color combination. 
UNEQUALLED in quality and value. 


uae y PARISIAN SLIPPER CO., 1. 


195-197 Chrystie St. ie cee ; NEW YORK, N. Y. 


TO THE JOBBING TRADE—Samples on Display at United States Hotel, Boston, 
January 4th-15th, 1921 
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THREE FAST SELLING ike 
SHOE DRESSINGS one 

They are particularly in demand now—- ey 
and all are of ‘Griffin’? quality 














lotion CREAM 







———— 


GRIFFIN 


GRIFFIN LOTION 












CREAM 
I hite, black, light tan, 
ana GRIFFIN oe oes 
“In Er T be” light gray and dark gray. 
BLACK . a td lather. Contin 






A quick dye that dyes to a BLACK SHOE CREAM no injurious acids. It is to 


jet black any color leatber. P P " the leather what cold cream 
Polishes easy, requires no liquid, keeps tein the alte. 







Leaves no disagreeable odor. : : 
3 oz. size, per gross, $22.30, indefinitely, remains soft to the last. 3 oz. Size, $21.00 per Gross, 
per doz. $2.00. Per gross, $15.00 Per doz., $1.30 $1.80 per Doz. 
GRIFFIN MANUFACTURING. CO., Ine. 
= = NEW YORK, uf Ss. A. 































| 67-69 MURRAY STREET 
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Get the Benefit of 
Standardization 




















You'll never realize 
the advantages of 


standardization until 





No. 182 = you examine the re- 
markable values we 
Blucher. : ; : 
Blind eyelets. ate ree 
Lined tongue. * 

_ Leather facing. Send for “RUSH 
9-iron quality outsole. ORDER PRICE 
Leather insole. ss ; 

In stock in Mahogany Calf, Standard Brown Kid, Black LIST” showing popu- 
Kid and Gun Metal. tar stint a 
Goodyear “‘Wingfoot” Rubber Heel. 
Widths C, D and E. “standardization” 
Leg see prices—ALL SHOES 
IN STOCK. 

















WRITE FOR PRICES 


J. W. Carter & Co. 


Specialty e Salesroom 
Standardized Men’s Welt Dress Shoes N ashville, Tenn. ss w. Chicago Ave., Chicago, Ill. 
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OPTIMISTIC PROPAGANDA 


Business Leaders Calling Halt on 
Pessimistic Attitude 


One of the most cheerful features: of 
the present situation in the boot and 
shoe trade, as well as in business gen- 
erally, is the fact that the public press 
appears to have spent itself in talking 
about depression, restriction of trade, 
insistence of the people upon lower 
prices for all commodities, etc., and is 
now adopting a more hopeful attitude 
concerning the future. The columns of 
the daily newspapers still carry negativ- 
ing material, but at the same time the 
effect of this is being gradually offset by 
more positive statements, emanating 
from the most substantial financiers and 
business men who believe the time has 
come to call a halt on pessimism and 
nject some optimism into things. 


Bargain Hunting 


As the holidays come near at hand, 
the retail trade in Milwaukee is effecting 
a very satisfactory movement of boots 
and shoes, although it requires sacrifices 
in profits to so do. It seems that the 
only way in which people can be at- 
tracted to any retail store nowadays is 
by offering bargain prices. —Thé)public 
in Milwaukee, as in other cities, has ac- 
quired a firmly fixed habit of bargain- 
hunting. This accounts for the large 
signs announcing discounts to be found 
in nearly every shoe shop window, and 
the cut prices advertised in the news- 
papers. 

Some Shoe Orders 


Boot and shoe manufacturers in Mil- 
waukee are getting a few orders, but 
trade is distinctly of a hand-to-mouth 
character and lacks volume. It is ex- 
pected that there will be little new buy- 
ing until after January 1, and then it 
probably will be confined to the require- 
ments placed at the National Conven- 
tion held in Milwaukee on January 10 
to 13. The style show and exposition 
to be held,in connection with the con- 


‘active business in 1914, 


IN POINTE DVPRDALAAREIAANNG ED MII ee Tere PITT: 


Milwaukee 


vention will truly be a world’s fair in 
this respect. 


Leather Market Stabilized 


So far as the producers of the raw and 
semi-finished materials entering into 
the boot and shoe industry are con- 
cerned, their attitude is more hopeful 
than it has been at any time since last 
Spring. Prices on hides have dropped 
to or below the pre-war level and leather 
is now purchasable at prices so low that 
the speculative element practically has 
been eliminated. In the opinion of tan- 
ners and leather manufacturers, the 
time has come when makers of boots 
and shoes may regard the leather mar- 
ket as stabilized. Some business is ex- 
pected to develop during the remainder 
of December, but in a general way the 
resumption of leather buying is hardly 
expected before the beginning of the 
new year. 


Fred R. Schumacher Dead 


Fred R. Schumacher, formerly a 
widely known retail shoe merchant of 
Milwaukee, and brother to Joseph A. 
Schumacher, 117 Grand Avenue, died 
December 9 at Trinity hospital of perni- 
cious anaemia. Mr. Schumacher was 
in ill health for more than six years and 
this necessitated his retirement from 
Since that 
time the business has been conducted by 
Joseph Schumacher. Funeral services 
were held Saturday, December 11. 


H. J. McFarland Dead 


- H. J. McFarland, president of the 
M. D. Wells Shoe Company, who died 
at his home in Chicago on December 4, 
was a prominent figure in the Wisconsin 
industry for many years, while the con- 
cern operated factories at Waupun and 
Fond du Lac. The Wells business was 
established originally at Chicago, and 
when the factory was destroyed by fire 
in 1872, a new plant was built at Wau- 
pun. The factory was moved to Fond 
du Lac in 1903. 


THE LABOR SITUATION 


Skilful Handling Required—Manu- 
facturer Gives Wise Counsel 


The labor situation in the boot and 
shoe industry is now at the point where 
the supply is more than equal to the de- 
mand. It is such that skilful handling 
is required. A leading manufacturer in 
Milwaukee has struck the keynote by 
telling his employes: 





“‘We are confronted with a con- 
dition which has resulted in a se- 
rious curtailment in business, ne- 
cessitating a material lowering of 
prices and reduction of output. 
For the present it is not the in- 
tention to lower either wages or 
salaries, but the length of time 
this can be maintained depends 
to a great extent on _ the 
individual effort of every em- 
ploye of this company. To main- 
tain our present salary rates, it is 
necessary that every employe 
must reach a higher efficiency. 
No incompetent employe can re- 

‘main in the organization. It is to 

your own interest to see that 
those who are giving their best 
efforts may not suffer through any 
indifference or lack of co-opera- 
tion on your part.” 











The Unemployment Problem 


George P. Hambrecht, chairman of 
the Industrial Commission of Wiscon- 
sin, has made a suggestion of wide inter- 
est to employers and employes to over- 
come the problem of unemployment. 
He suggests the appointment or crea- 
tion of a voluntary committee, equally 
representing capital and labor, to take 
under advisement difficulties that 
may arise in the industrial situation, 
which he hopes will promote a better 
understanding. The commission will 
co-operate, he says, to bring about a 
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Where to Buy 


Women’s Shoes 




















E. A. & M. C. Witherell Co. 


Manufacturers 


Women’s Turn 
Boots and Slippers 


Facto 


fi 
147 Lincoln St. 











FOR THE 
HOLIDAY 


Fine kid Boudoir Slippers in stock for imme- 
diate delivery, made of best materials obtain- 
able in Black, Blue, Red, Pink and Tan. Order 
sizes or case lots. i Black $1.45, Colors 
$1.75. Terms, 5% 10 days, net 30. 

SILVER SHOE Co. Haverhill, Mass. 











COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS. 
8 
Tice ta Black Satin 
and All Leathers. 


Factory, 118 Phoeniz Row 
Haverhill, Maas. 





Boston Office 
110 Lincoln St 





oon 





SIXTY STYLES OF 


COMFORT SHOES 
IN STOCK 


Jul Oxf. . . ete. 
ne 
shoes, men's slippers. 

TIMSON BROS., Inc. 

620 Atlantic Ave. Boston, Mass. 











PHILLIPS-CRAM “*. 


Makers of 


Women’s Turn 
Slippers 


276 River St., Haverhill, Mass.- 











BOUDOIRS IN STOCK 


IMMEDIATE DELIVERY 
Black Cab, $1.25. Black Kid, $1.45 
Terms 5% 10 Days 
Samples on Request. Sold in Any Quantity 


ESSEX SLIPPER CO. 
Haverhill, Mass. 











BOUDOIRS 

Blacks, $1.35, $1.40 and 
$1.45 Grades 

Colors, . $1.50, $1.60 


JOHN E. McNAMARA 
Haverhill, Mass. 








Women’s McKay 


Slippers and Boots 
of Character 


Harrison-Lockwood Co. 
Factory, yr ~ 
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workable industrial program for Wis- 
consin. Attention is called to the fact 
that the industrial conference called by 
President ‘Wilson failed because it was 
not truly representative. The Wiscon- 
sin idea of co-operative committees, al- 
ready working with the commission, 
might be broadened in scope to include 
all industries. 


Interested in Export 


August H. Vogel, vice-president of 
the Pfister & Vogel Leather Company, 
Milwaukee, was one of the principal 
figures participating in the meeting of 
financiers and business men held in 
Chicago on December 10 to consider the 
suggestion of the American Bankers’ 
Association to organize a $100,000,000 
export corporation. The P-V company 
is deeply interested in the development 
of export trade, having been a large 
factor in foreign business prior and dur- 
ing the war. 


To Open Store 


The Fond du Lac Shoe Company, 
Fond du Lac, Wis., which was recently 
incorporated for $25,000 to succeed to 
the partnership :business of manufac- 
turing service shoes conducted for some 
years by A. George, Michael Jaber, 
G. A. George and Faris Meriage, ex- 
pects to be on a quantity production 
basis by January 1. A large list of new 
equipment has been purchased and de- 
livery is now being made. The com- 
pany intends to open a ‘retail store in 
Fond du Lac within a short time to de- 
velop a home market for its output. 


NEWS BRIEFS 


Veen Kenosha, Green Bay, and 
Other Points 


The Austin Shoe Company of Keno- 
sha, Wis., will move late this month into 
its new quarters in the Dale building, a 
$50,000 business: block erected by the 
leading jeweler of the city, who will 
share the ground floor with the Austin 
house. 


The Sterling Shoe Corporation of 
New York, which recently opened a 
store in Milwaukee at 107 Grand Avye- 
nue, in the Plankinton Arcade, has filed 
articles and been granted a Wisconsin 
charter. The application says th.t 
$37,000 of its capital is employed in this 
State. William H. Geiger is manager 
of the store. 


W. R. Wittenberg of Jackson, Mici:., 


has assumed the position of merchen- 
dise manager of the Jorgenson-Blech 
Company, Green Bay, Wis., one of ihe 
largest department stores in the state, 
outside of Milwaukee. Mr. Wittenberg 
was for fifteen years affiliated with the 
J. H. Fields Company at Jackson, and 
the. Yale Hudson Company of Detroit. 


Emmet and George Collar have 
opened a new retail shoe store at Hor- 
tonville, Wis., in the Buchman building. 


The Economy Shoe Stores Company 
has opened another of its chain of retail 
stores in Wisconsin at Fond du Lac, 
Wis., where it occupies the former store 
of L. R. Poyer, at 71 South Main street. 
The formal opening was held December 
18. 


Cincinnati 


SPEEDING UP SALES EFFORTS 


Cincinnati Merchants ‘Cashing 
In’? on Merchandise Orders 
for Xmas Presents 


The employment of an unusual 
amount of advertising space and the 
continued offering of specially priced 
lines for men and for women are 
lending an impetus to business at the 
local retail shoe stores, and is serving 
to offset the effects of the usual pre- 
holiday lull. Merchants report that 
business is holding up fairly well. 
There is a gratifying volume of busi- 
ness being done in felt slippers.. Practi- 
cally every store has an elaborate dis- 
play of all colors and grades. 

The public has been practicing 
economy, and the local retail shoe mer- 
chants are not unaware of the fact 
that the suggestion of such practical 
gifts as a pair of shoes, bed room . 
slippers, hosiery, or spats will bring 


results without its fruitful returns. 
Virtually every shoe store here has the 
merchandise order suggestion attrac- 
tively displayed in its windows, and 
also on its counters. According to 
Manager Harry McLaughlin of the 
Potter Shoe Company, the public has 
discovered a greater value in the mer- 
chandising order this year than for 
some years past. He says people are 
buying them in anticipation of their 
buying power being enhanced with the 
coming of the usual January sales. 
O. K. Dorn Shoe Company, 38 West 
Fourth Street, handling Ground Gripper 
shoes, has an attractive windows card 
showing their gift certificate under 
which are the words: “Give Footwear 
This Year.” Van Meter’s Bostonian 
store is showing a neat card trimly 
framed in green and headed: “Gift 
Suggestions for Christmas.” Under- 
neath are the words: “Men favor 
practical things. Purchases from the 
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Van Meter store lend an assurance 
of quality. May we assist you?” 
“Thank You.” .Mr. Van Meter is also 
issuing merchandise orders. The H. & 
S. Pogue Company, The Mabley & 
Carew Company, John Shillito Com- 
pany, The Smith-Kasson Company and 
the McAlpin Company all have estab- 
lished merchandise order booths where 
they sell orders redeemable in their 
shoe departments as well as the other 
departments of their stores. 


Spat Sale a Success 


The McAlpin Company shoe depart- . 


ment, according to Manager John L. 
Kipp, met with. phenomenal success in 
its special spat sale last week. The 
entire line of spats in grades from $3 to 
$5 were cleaned out at $1.95 a pair. 
Mr. Kipp is displaying a ten-inch blue 
kid boot with open-work perforations 
on the toe. The sale of boots of this 
height in the McAlpin department has 
been only nominal. The same is 


New 


BANQUET TO BE TRADE AFFAIR 


Merchants to Invite Manufacturers, 
Tanners and Hide Men 


Plans for the projected banquet of 
the Retail Shoe Dealers’ Association of 
New York City early next year have 
been expanded. It is now planned to 
hold an allied trade affair at which man- 
ufacturers, tanners and hide men, as 
well as the retail merchants, will be 
present, to express their views on the 
general situation and the shoe trades in 
particular. The Boot & Shoe Travelers’ 
Association of New York has endorsed 
the idea and is busily engaged in round- 
ing up the other sections of the trade. 
The support of the New York State 
Shoe Manufacturers’ Association has 
been obtained, as well as the approval 
of the hide men. The Tanners’ Council 
was invited to join in the affair at a 
meeting held Wednesday, December 15, 
at the Bush Terminal Sales Building. 

S. A. McOmber, secretary-treasurer 
of the Boot & Shoe Travelers’ Associa- 
tion of New York, has been made secre- 
tary and treasurer of the banquet 
committee. . 


Manufacturers Report Increase in 
Orders 


New York City retail merchants are 
still holding off making their Spring 
purchases, but a noticeable increase in 
Spring orders is reported in manufac- 
turing circles. Although the improve- 
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found to be the case in practically all 
the local retail stores. 


Men’s Shoes Under $10 

The Florsheim Shoe Company here 
offered a special inducement to the 
public this week by offering a number 
of their specially selected lines in all 
sizes and in grades formerly at $12 
and $14 for $9.85. When men can buy 
the better grades of footwear for $10 
and less they will not hesitate to buy, 
according to Manager J. M. Smith. 
The Smith-Kasson Company made a 
special offering of 496 pairs of men’s 
shoes in 22 different styles, ranging: in 
values up to $8, for $4.95 this week. 


Attends Advertising Convention 

E. K. Woodrow, sales and advertis- 
ing manager of The Krohn-Fechheimer 
Company, has been in the East during 
the past two weeks during which time 
he attended the annual convention of 
the Association of National Advertisers, 
held at Lakewood, N. J. 


York 


ment is slight it has given the manu- 
facturers much encouragement. On the 
other hand some manufacturers’ repre- 
sentatives say that business has shown 
but little change. One well known 
salesman asserted that he has not sold 
a single pair of shoes in Manhattan in 
the past five weeks, although he has had 
some show-room business from out-of- 
town buyers, particularly those from 
the South. 


AVERAGE RETAIL PRICE $10 


Merchants Reported to Have Over- 
stock of Undesirable Styles 

So far as the current retail situation is 
concerned, there has been but little 
change. The average price appears to 
have settled around $10 for both men’s 
and women’s footwear, although the de- 
partment stores are constantly cutting 
under this price with special lot offer- 
ings. Last week R. H. Macy & Co. 
came forward with a price of $3.95 for 
women’s pumps and oxfords. It is 
rumored that several of the department 
stores are overloaded with undesirable 
merchandise, the policy of the merchan- 
dise man in not permitting buyers to 
operate for such a long period having 
prevented the filling of stocks with new 
styles demanded by the public. There is 
no doubt that undesirable styles are not 
moving, no matter how low a price is 
put on them. A plain oxford with 
Louis heels is said to be immovable at 
almost any price now, and it is an open 











Where to Buy | 


Women’s Shoes 














Also Women’s Boudoirs in 
Cabretta and Quilted Satin, 
MO.READING. MASS. all colors. 

ABBOTT SHOE CO., No. Reading, Mass. 











FERN & POOR CO., Inc. 
Manufacturers 
Newburyport, Mass. 


Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 

















ALGIER SHOE MFG. CO. 
ier Phoe 
PARIS SF; wenwvonn 


Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








Girls’ “Spartan” Shoes 
Boots and Oxfords 


Plenty in Stock 
Send for price list 
Factory Direct to You 
BACON-ROLLINS CO. 
Lynn, Mass. 











“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 


BOOTS, OXFORDS 
AND SANDALS 
ining 
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Where to Buy 


Men’s Shoes 
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MEN'S FINE SHOEMAKERS 


BROCKTON 
































Stacy Adams Co. 


Manufacturers of 


MEN’S FINE 
SHOES 


BROCKTON, MASS. 



































Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N.Y. 














(>) M.APACKARD COMPANY ¢/D" 


MAKERS 


coeneneneegensags BROCKTON cnenneseeneoeoeger 


BOOT AND SHOE RECORDER 


secret that thousands of pairs of such 
shoes are lying on the shelves of some 
stores here. 

Retail merchants who have had new 
things coming into their store constantly 
are doing a good business, and in many 
cases making money. At present the 
strap pump is leading all other styles in 
sales, despite colder weather. High 
shoes, according to most retailers, are 
moving extremely slow. 

A notable exception to this appears in 
the case of the Cammeyer 34th Street 
store. According to M. A. Weiss of this 
organization, sales in the store have 
maintained a proportion of about 40 
per cent high shoes and 60 per cent low 
shoes for the past three months. 


Straps for Early Spring 


F Spring styles are still a moot question. 
For early Spring most of the local re- 
tail merchants expect strap pumps to 
continue‘popular. The late Spring may 
lead to some other development. As 
yet little has been done in the way of 
pushing the large tongued pumps, al- 
though many retail merchants have 
placed small orders for a few of them. 
The Spring orders that have been placed 
so far appear to have been spread over a 
greater variety of styles than for some 
seasons past. Salesmen herein waiting 
on out-of-town buyers say that the lat- 
ter are “up in the air’ on the style 
question and are seeking the advice of 
the manufacturers or their representa- 
tives. In some cases manufacturers 
have advised the retail merchants to 
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settle on one particular style and then 
make an effort in their individual stores 
to make that style popular. This, the 
retail merchants feel, cannot be done, 
and as a result they are spreading their 
orders around among many styles to 
make sure of being covered on almost 
anything that the public fancy may 
happen to turn toward. 


Brooklyn Production Still Curtailed 


Brooklyn factories are still running 
under curtailed working forces and 
hours, although several of them report 
sufficient orders to lengthen working 
hours. As yet the labor situation in 
Brooklyn has not reached a point here 
manufacturers feel justified in cutting 
wages, although it is said that some of 
the smaller manufacturers have suc- 
ceeded in reducing wages slightly. No 
wage cuts are reported among the 
larger footwear producers in this 
vicinity. 


New Quarters for Rice & Hutchins 


William A. White & Sons leased the 
store and four lofts in the ten-story 
Schepp Building, at the northwest cor- 
ner of Duane and Hudson Streets, at 
an aggregate rental of $300,000, to Rice 
& Hutchins, Inc., wholesale shoe mer- 
chants, now at 133 Duane Street. The 
wholesale house of the Endicott-John- 
son Company is just north, while di- 
rectly opposite, at the southwest corner 
of Duane and Hudson Streets, is the 
headquarters of Morse & Rogers. 


Lynn 


' STYLE WILL PREDOMINATE 


Mr.” MacLaughlin Speaks of Pros- 
pects for 1921 


Asked about style prospects for 1921, 
C. D. MacLaughlin, salesmanager for 
Bresnahan, MacLaughlin Company, 
replied. 

“Style, light and dainty, will prevail 
in 1921. The entire trend is that way. 
Dresses are light, dainty and simple. 
So shoes are made to match. 

“The most important element in the 
style situation, to my mind, is the 
tendency to avoid an appearance of 
heaviness, or weight, in shoes, and to 
keep to light effects, and refined lines. 

“T found this to be so on my recent 
trip west. Buyers there picked simple 
strap styles, of black, brown and gray 
suede leathers, and of black and brown 


. satin, as the choicest shoes to be sold 


from now until Easter time, and possibly 
through April. 


“‘New York and eastern buyers are 
watching the development of colonial 
styles, in either buckle or tongue effects, 
or a combination of the two. Some of 
them are very cautious in the matter, 
wishing to see the present stocks of 
strap styles run their course, before 
undertaking a radical change in styles. 

“In this matter of colonial style, I 
also find there is a desire for a new type 
of colonial, of lighter weight, and finer 
lines than the colonials with which we 
are familiar. 

“For the present, New York and 
eastern buyers hold to beaded and cut 
out effects, on strap style shoes. One 
and two-strap styles sell best in our 
lines. Straps are more slender, to 
make the shoes look more light and 
dainty. The width of the sabot strap 
has been lessened. Or beads of other 
ornaments are used, to give the strap 
an appearance of slimness. All of our 
straps are French corded.”’ 
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New Types of Dancing Shoes 


This is a season for dancing, so Lynn 
firms are developing new styles in 
dancing shoes, and some of them seem 
pretty enough, and light enough for 
fairies. 

Even the bottoms of dancing shoes 
are lighter, and that makes a story, 
more or less interesting. Lynn sole 
cutters sort out their finest light weight 
flexible soles, for dancing shoes. A 
person ‘travels miles, and takes thou- 
sands of steps, in an evening dance. Yet 
the soles seem never to wear out. One 
reason is the strength of their fiber. 
Another reason is that they bend with 
the foot, and travel over a smooth waxen 
floor, so there is little friction. 


Styles Planned in Children’s Shoes 


Speaking of children’s shoes, for boys 
and girls, a Lynn manufacturer says: 
‘“‘We now must put the magic touch of 
style on our children’s shoes, and make 
shoes that will please the fancy of 
childhood. For a long, long time, we’ve 
had to make standard styles. But now 
material prices are lower, and we can 
afford to experiment with the develop- 
ment of pretty and attractive effects 
in children’s footwear. I do not mean 
that we will change the lasts, but I 
look to see new patterns, and new 
effects in uppers. 


New Insoles for McKays 


In some Lynn-made McKay shoes, 
they now use an insole of leather 
covered with felt. This is not a sub- 
stitute sole, let it be plainly understood, 
for it is more expensive than a full 
leather insole. The felt makes a sort of 
a cushion, for the tread of the foot. The 
stitches, made by the McKay machine, 
sink into the felt. The leather holds the 
stitches tight. Also, no tack points, 
nor wax, stick up in the shoe, when the 
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felt is used. And the bottom of the 
shoe is flexible, for it is stitched with 
a fine seam. By combining flexibility 
of the sole with a smooth, cushion 
tread, a better grade of McKay shoes 
is made. 


Dainty Styles in Whites 


Some Lynn designers, acting. in co- 
operation with certain style-making 
shoe buyers, will undertake to grade up 
the fashion of white footwear by the 
development of new and dainty de- 
signs. Also, these same shoe men ex- 
pect that next Spring and Summer will 
bring the largest sales of white footwear 
that has been known. 


New Sport Effects 


Rope stitches are among the new 
style details to be seen on sport style 
shoes, made in Lynn. Panel effects, of 
many kinds, also are appearing on new 
Lynn sport shoes. For instance, a 
white buck shoe has a panel on the side, 
perforated, and stitched with white. 


New Color Shop Opened 


Wooleather, Inc., makers of moc- 


casins of wool leather, has fitted up a 


new shop, at their Salem factory, es- 
pecially for the coloring of the skins 
which they use in their shoes. 


Golden Slippers at Milwaukee 


Some wonderful shoes of cloth of 
gold, richly brocaded, will be a-part of 
the Lynn exhibit at the Milwaukee style 
show. Some of them will correspond in 
style to the finest from Paris. 


Salesmen to Stay Out 


Williams, Clark Company announce 
that their salesmen will continue to 
travel in their respective territories 
through the month of January. 


Rochester 


NEW COMPANY TO MAKE 
CHILDREN’S. TURN SHOES 


Under the name of the Wilson-Car- 
penter Company, Inc., a corporation 
subsidiary to George J. Wilson, Inc., 
well known makers of soft soles in this 
city, has been organized to manufacture 
children’s high-grade turn shoes. The 
new subsidiary concern, which has been 
incorporated for $50,000, will produce 
special lasts along lines to conform with 
the natural shape of the child’s foot. 
Although’ the office will be at the loca- 
tion of George J. Wilson, Inc., a sepa- 
rate factory will house the new organi- 
zation. Samples of the new line will be 


displayed at the Milwaukee convention, 
but samples already are being submitted 
to customers. 


Low Heeled Shoes Sell Well 


The stores of William Eastwood & 
Son Co. are showing many styles of 
boots and half shoes in dark shades of 
brown calfskin for women. Two among 
them at a moderate price are extremely 
popular. One is a good-looking laced 
boot, solidly built throughout, with not 
too pointed a toe and with a 13-8 walk- 
ing heel. Another is an oxford in laced 
pattern with welted good weight single 
sole and low walking heel. Both boot 
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Where to Buy 


Men’s Shoes 

















WATERPROOF 
Sa ce, Fe Fall Cis: 
\& Tongue and Back Strap. 

Send for booklet telling who 

you can sell these shoes to. 

A. H. Riemer Shoe Co. 
MILWAUKEE, WIS. 

Established 1887 














Stock Dept. 5 <% 
Is at Your Service SS 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 
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BETTER SHOES 
BETTER SERVICE 


Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U S.A. 

















Where to Buy 


Boys’ Shoes 

















A Shoe forBoys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














Qa) 127 DUANE ST. 
OW) = New works City 
Shoes, 





Stehler, Reasen! Shoe Co. 


ALLENTOWN, PA. 
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Where to Buy 


Children’s Shoes 

















SOFT SOLES 


A Wonderful Line 
for the Wholesaler 
In Stock—All leath- 
er, $4.85 doz., and u 
wards. Also a full 
line of Ladies’ Pump 
Straps. 







NU BABY SHOE CO., East Lynn, Mass. 














W2.C.Goodger 


Manufacturer of 
Children’s Dlexible Durn Shoes 
For Jobbers i 


89 Allen St... Rochester, WV. D7 








HAVE YOU SEEN OUR LINES? 





FACTORY 1 FACTORY 2 
Slumber ery wd Soft 
Rubber Boot s | Hand Made Moccasins 
Foot Comfort Slippers nfants’ Turns 
(Double Eiderdown) (1-8) 


In Stock Now—Nature Lasts 


Legg B. & P. FOOTWEAR CO., INC. 
Dept. 5 Oswego, N. Y. 











Soft Soles and Mieceates 


Ask your Jobber for our 
Goods. We DO NOT sell. 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








ROCHESTER’S FELT 
’ SHOE KINGS 


PLACE onnene NOW are INSURE 
LY DELIVER 
"dine for irs 


W. HAHN CO. 
NEW YORK 








F. 
ROCHESTER 


| ‘Bonita Shoe * Baby 


TURNS and SOFT SOLES 


In Stock 


Send /@r Cata 


A.H.MortinG | 


Meher: ROCHESTER Ny * 




















“ELAM 99 
Flexible Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO. 








Rochester, N. Y. 
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ations on wing tip, vamp seam and lace 
stay. The price of the boot is $10.50 
and the oxford is $10. 


Making Drive for Xmas Business 


Wreaths of holly, tinsel, miniature 
Santas and bright red crepe paper adorn 
the windows of the retail shoe mer- 
chants in this city. With the aid of 
generous newspaper advertising, a con- 
certed effort is being made to emphasize 
the desirability of giving footwear for 
Christmas gifts. Prominently featured 
are slippers—slippers for father, mother, 
sister, brother or sweetheart. 


STYLE SHOW COMMITTEE 
ACTIVE 


Thousands of Invitations Sent Out 
to Retail Merchants 


Thousands of invitations to retail 
merchants throughout the United States 
are being sent out by the executive 
committee of the RochesterShoe Style 
Show which will be held January 17 to 


and oxford are ornamented with perfor- + 







22, the week following the Milwaukee 
Convention of the N.S. R. A. Manu- 
facturers alreddy have contracted for 
all available space on the fifth and sixth 
floors of the Powers Hotel, and it is very 


likely that the exhibits will overflow to 


other floors. 

Advertising will be stressed as neve: 
before in this year’s show. Every bit 
of mail sent out of this city by shoe men 
now bears an advertising sticker re- 
minding the recipient of the show 
Many novel advertising schemes are 
being worked out, and from present in- 
dications nobody will leave the Mil- 
waukee conclave without the knowledge 
that the Rochester show which now has 
become a notable institution in the shoe 
trade opens on January 17. 


Satins at $6 a Pair 


H. E. Miller of 60 State Street this 
week is featuring satin pumps, made 
from heavy weight satin, with ribbon 
tie and French heels. These in sizes 4 
to 8, AAA to C, are being sold at $6 a 
pair. 


Akron 


SLIPPER PRICES CUT 


Unusual Demand for Shoes for 
Xmas Presents Is Cause 


Christmas suggestions in the form 
of dainty house slippers for men, women 
and children occupy prominent places 
in the window displays of the Akron 
boot and shoe merchants. Rubber 
goods are not forgotten in these dis- 
plays and miniature rubber boots, 
highly decorative and attractive, are 
featured for the children of pre-school 
age. The house slipper displays em- 
brace every style and shade which the 
ingenuity of the manufacturers and 
style designers have placed on_ the 
markets. 

Merchants report a brisk demand 
for the slippers as gifts but declare the 
number sold thus far has fallen below 
normal despite the fact that total sales, 
in the downtown section, have main- 
tained their relative standing with those 
of preceding years. Last year the 
demand for all kinds of house slippers 
was so great that the merchants sold 
nearly their entire stock several days 
before the holiday. 

This year the shoppers are seeking 
something more substantial—shoes in- 
stead of slippers for gifts. This situa- 
tion has resulted in the merchants 
lowering the prices on the felt and 
leather slippers in order to dispose of 
them before next Winter when they 





believe the prices will be so much lower 
than today that the loss will be 
magnified. 

The shoe business in general has 
been highly satisfactory during. the 
past two weeks, everything considered, 
the merchants state. A_ series of 
drizzling rains during the past week 
has crowded the stores to capacity 
and introduced the 1921 series of the 
“Arctic Girl.”” Rubber footwear also 
has been having its place in the sun 
because of these rains, more sales 
being reported on light weight rubbers 
than any other time in the Fall and 
Winter. 


. 


Merchants Hold Annual Meeting 

The annual meeting of the Retail 
Merchants’ Association was held Thurs- 
day, December 16. The meeting was 
originally scheduled for Thursday, De- 
cember 9, but owing to the illness of 
President F. F. McCarthy, was post- 
poned one week. 


After $100,000 in December 


H. Mason, manager of the Nobil 
Shoe Company of this city, declares 
he is having unusual success in the 
campaign to sell $100,000 worth of 
footwear during the month of Decem- 
ber. The $100,000 quota is the largest 
ever set by the store although they 
have often set smaller quotas and 
passed them. “We won’t make it,” 
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has 
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he said, “but we will beat all records 
for previous sales.” 


Few Spring Orders Placed 


Merchants report an adherence to 
the waiting policy on Spring orders. 
Some have placed orders for all of 
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their stocks, some for a portion of 
what they think will be required and 
others haven’t placed an order for a 
single pair. Most of the merchants 
expect to get busy lining up their 
stocks and looking around in view of 
stocking up on Spring wear immedi- 
ately following the holidays. 


San Francisco 


PREPARING TO MOVE FACTORY 
ACROSS. CONTINENT 


Arrangements are now practically 
completed for transferring the equip- 
ment and workmen of the Steinkamp 
Shoe Corporation of Brooklyn, New 
York, to San Francisco. The four- 
story and basement building at the 
northeast corner of Second and Howard 
Streets has been leased to the firm for 
a period of five years. Buckbee, Thorne 
& Co.’s leasing department states that 
the deal involves a total rental of 
$33,000. 
the Andrew Downey estate. 

Before deciding on the move, the 
situation was thoroughly canvassed by 
a factory representative. The verdict 
was that men can live more comfort- 
ably and spend less in San Francisco 
than in any other great city in the 
Union. The migration of the working 
force of a factory, with its families, has 
aroused much interest in this city. The 
first contingent has already arrived. 
The machinery has been dismantled in 
Brooklyn and is being set up as it 
reaches its destination. High-grade 
women’s shoes will be manufactured. 

The firm name of the organization 
here is Steinkamp, Werner & Reinhart, 
the Brooklyn corporation having been 
merged into the new firm. 

Mr. Steinkamp says that the wages 
which prevailed in Brooklyn will be 
paid to factory workers here. «The 
working force, brought from the East, 
will be recruited by local workmen, as 
conditions warrant. So many new 
manufacturing enterprises have been 
undertaken in San Francisco and other 
Bay cities since the war that resi- 
dents here are beginning to take 
them as a matter of course. There is, 
however, something patriarchial about 
the “trek” of a factory of workers, 
with their families‘ and their equip- 
ment, across an entire continent, and 
the new factory therefore has aroused 
more than passing interest, on account 
of the novelty of the enterprise. 


STRAP EFFECTS POPULAR 
Different Shades of Suede Prove 
Popular 

Christmas shopping in San Francisco 
has been 4 little slow in commencing, 


The property is owned by . 


but it is already getting into swing 
and many people believe that the last 
two weeks will show record sales. 
Practically all the local stores are 
featuring “‘gift’’ footwear, especially the 
soft bedroom. and boudoir footwear. 

In spite of the recent heavy rains, 
there seems to be no rush to purchase 
women’s boots. Low shoes, with and 
without spats, continue to be worn by 
rich and poor, especially by the former 
class. H. A. Ballentine, manager of 
Hanan & Son’s shoe store, 157 Geary 
Street, in describing the demand at 
his establishment, practically covers the 
high-class demand throughout the city: 

“The popular styles, in demand at 
the Hanan store, are for shoes with 
strap effects, in gray, brown and black 
suede and black satin. Women’s 
straight-heel oxfords, in all leathers, 
are selling well. In the men’s depart- 
ment, the tan-grain leathers, in heavier 
soles, are in popular demand _ this 
season.” 


BRIEF STORE NOTES 


Sommer & Kaufman, Inc., are just 
completing a very successful pre- 
holiday sale. Their children’s depart- 
ment, which is cleverly painted with 
illustrations from fairy tales, is made 
even more attractive to the kiddies by 
a big Christmas tree. 

Frank Werner’s Walk-Over store has 
been conducting a sale of men’s shoes. 
Russell Werner is now in Boston, visit- 
ing the factories. He is the manager 
of the Market Street store. 

Bilsborough’s Buster Brown Shoe 
Store, which was one of the first in this 
part of the State to announce factory 
reductions, has been reaping much 
business in consequence. Mr. Bils- 
borough states that his shoes are 
bringing voluntary testimonials from 
satisfied parents, who come again. 
Everything points to the building up 
of a big trade in shoes for children. ' 

At the Philadelphia Shoe Company’s 
store it was stated that the holiday 
season has opened in a very satisfactory 
manner. The majority of the people 
seem to be looking for cheap-priced 
shoes. 

Peters Bros., who have two stores 
on Market Street, have been announc- 
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Where to Buy 


Children’s Shoes 




















STICKLES 


KO- RE "TOE 


DE M/ RK 
THE L. D. STICKLES SHOE CO., Mfrs. 
n innesota 
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“In Stock Turns” 
“Limited Quantity” 
Pat. buttoned white cab. -? cir. fox no 


, at 5 per cent 10, Net 30 


JOHN M. AHEARN SHOE CO. 
683 Atlantic Ave. 











“HIGH CUTS, TURNS” 
Pat. lace gray suede top ‘cir. fox spring 


$2.60 
kid cir. fox heel 4-8 $2.60 
Pat lace oo beck te top cir. f on toe . heel 


Terms 5 = cent 10, Net 3 
JOHN M. AHEARN SHOE CO. 
683 Atlantic Ave. 

















Where to Buy 


Ballet Slippers 














QUILTED SATIN 


BOUDOIRS 


Brown Kid, $2.10 Red 10 
™ Bieck Kid, 2.0050 


‘ BALLET SLIPPERS 
Black Kid. $1.75 and $2.00 


JOHN E. McNAMARA, Haverhill, Mass. 








4 isses’ 
Child’s “ “ “ 


A REAL HIGH CLASS 
BALLET 
Finest 7 enenehie 


Women’s Black Kid, Sizes 2% = Be ot 
Mi ll $1.65 
8 to a6: °$1.55 
Carried in stock for at-once shipments 
PURITAN SHOE CO.,Inc. 74 Reade St., N. Y.C_ 











“Flexo”? 
GYMNASIUM 
SHOES ae. 


Women’s Dull Goat Oxford, $1.20 
Carried in Stock 


BROOKS SHOE MFG. CO., Philadelphia 
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Where to Buy 


Standard Shoe Materials 

















The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 





Tanneries at Danversport 


Creese & Cook Co. $5Scout" Sires 








MEYER’S THREAD 
is used in all sizes and 


& 
aa i ou cannot 
, SS ber, order 

= _we will see that 
gar orders are filled p ptly by the t 


territory. 
4. C. MEYER THREAD CO. _Lowell, Mass. 














GUARANTEED 
TWO YEARS 


Hub Gore means lity and 
Service, because the Best of 
Materials and Highest Skilled 
Labor are Used. 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 











Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 














COATED GEM DUCK 
ADHESIVE BACKING CLOTH 
Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 


B. F. CHAMBERLIN 
184 Summer St. 
BOSTON 


Formerly Walpole Shoe Supply Co. 





T. W. GODSOE, Pres. 
W. G. DONALD Vice: Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


corors MAT KID 


95 South Street, Boston 














Where to Buy 


Shoes at Auction 




















‘HENRY LILLY CO. 


88-90 Reade St. New York 


AUCTION TRADE SALES 
? SHOES AND RUBBERS 





Every Wednesday and Friday 
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ing their price-reductions by some 
snappy little window posters, painted 
in original designs. One shows a black- 
masked highwayman, representing high 
prices, who is being halted by a hero, 
brandishing a price-cutting sword. The 
said hero travels in a shoe, built to 
suggest a sedan. The motto with this 
illustration is: “Our policy is to cut 
deep into the shoe prices.” 


Many Merchants Join Association 


A. Katschinski, president of the 
California Retail Shoe Dealers’ Asso- 
ciation, states that excellent results 
have come from the tour of the State, 
made on behalf of the association, by 
L. Weggenman of San Diego. Eighty- 
five new members have joined the 
association, as a result of the tour. 
Last June the organization had 164 
members at its annual convention. 











There are now 275 members and Mr. 
Weggenman states that 75 per cent of 
the retail shoe merchants of this State 
will be represented when the conven- 
tion meets in San Francisco on June 
13, 14 and 15 of the year 1921. 


Wholesale Store Opens 


The Stonefield Evans Company of 
California have opened a_ wholesale 
shoe establishment at 24 Front Street, 
in this city, under the management of 
De Roy Austin. They are the exclu- 
sive western distributors of men’s fine 
shoes, manufactured by the Stonefield, 
Evans Shoe Company of Rockford, II]. 


Branch Office Opened by Dodge 


A district office and warehouse have 
been opened at 770 Mission Street by 
the Nathan D. Dodge Shoe Company. 
S. Schweitzer is the manager. 


Brockton 


FUNERAL OF GEORGE E. KEITH 


The death of George E. Keith, 
president of the George E. Keith 
Company, which occurred last week, 
literally cast a gloom over the city. 
The body was brought from Boston 
to Mr. Keith’s late residence on Main 
Street, where it lay in state between 
the hours of 11 A. M. and 1 P. M., 
December 11. During that time 
hundreds of friends and associates 
viewed the body. During that time a 
guard of honor, old employes of Mr. 
Keith, were stationed at the casket. 
They were: George H. Wilkins, Harry 
Dunbar, David Perkins, Frank B. 
Lowe, Charles L. Glass, Henry T. 
Williams, Arthur D. Lapham, Alonzo 
E. Nelson, Bartholomew Doody, An- 
drew J. Watts, Alfred Swanson and 
George H. Carr. Some of these men 
had been in Mr. Keith’s employ since 
he began business. 


Trade Representatives as Pall 
Bearers 


Funeral services were conducted at 
the home by Rev. Dr. Tomkins and 
Rev. J. Stanley Durkee. The pall 
bearers were: Judge Warren A. Reed, 
Preston B. Keith, president of the 
Preston B. Keith Shoe Company; 
President C. R. Fillebrown of the 
Brockton National Bank, President 
John S. Kent of the Brockton Shoe 
Manufacturers’ Association. Repre- 
senting the George E. Keith Company 
were: Vice-President Oscar C. Davis, 
Director of Production Charles E. 
Moore, Directors Walter E. Johnson 
and George H. Leach. - Representing 


the New England Shoe & Leather 
Association were: H. L. Tinkham, W. L. 
Douglas Shoe Company; W. W. Well- 
ington, United States Leather Com- 
pany; Alfred W. Donovan, E. T. 
Wright & Co., Inc.; W. R. Sampson, 
United Shoe Machinery Company; 
Frank W. Whitcher, F. W. Whitcher 
Company. Interment was in the 
George E. Keith mausoleum, Union 
Cemetery. 

The flags on .City Hall and other 
buildings were half masted, and a 
majority of the retail stores through- 
out the city closed between 2 and 
3 P. M., the hour of the funeral, as a 
mark of respect to the deceased. 


Will Exhibit at Milwaukee 


In ‘addition to the concerns already 
mentioned from Brockton and the South 
Shore district who are to show shoe 
styles at the Milwaukee exhibition, 
January 10-13, is L. A. Crossett, Inc., 
North Abington, which will be in Kil- 
bourn Hall with other New England 
exhibitors. 





New Ideas for Brockton Show 

F. E. Packard, who was chairman 
of the Committee of Arrangements for 
the Shoe Style Show at the Brockton 
Fair this year, will represent the Fair 
at the Style Show in Milwaukee next 
month. One of the strong features of 
the 1920 Brockton Fair was the Shoe 
Style Show conducted by manufacturers 
in Brockton and the Brockton district. 
Next year it is planned to continue 
the Style Show at the Brockton Fair 
on a larger scale. Chairman Packard's 
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visit to Milwaukee is for the purpose 
of obtaining all desirable information 
along this line. 


Brothers Dissolve Partnership 


Condon Bros., manufacturers of 
men’s shoes in Brockton for 21 years, 
dissolved partnership this month. The 
members of the firm are John and 
Patrick Condon. The concern was 
established in 1899 and during that 
time has made a steady growth, re- 
moving several times and occupying 
a larger plant at each removal. John 
Condon will continue the business at 
the present location. Patrick Condon, 
the retired member, states that he has 
no future plans. 


Representatives at the Fair 

The Dalton Company which will 
occupy a booth in Kilbourn Hall, 
Milwaukee Auditorium, at the forth- 
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coming style show, January 10-13, 
will be represented by the following: 
L. Holmes Dalton, E. B. Slocum, C. F. 
Barstow, J. A. Warrender. 


On a Cuban Trip 


P. A. Curran, superintendent of 
T. D. Barry Company’s factory, is 
making a trip to Cuba to call on the 
Island trade handling the Barry 
shoe. 


Blant to Double Production 


The Old Colony Shoe Company, 
manufacturers of the ‘“‘Ocolco’’ Shoe— 
men’s high-grade. Goodyear welts—is 
making arrangements to double its 


. production. The plant is at 84 E. Rail- 


road Avenue, Brockton. These prep- 
arations are considered necessary in 
view of optimistic reports received from 
salesmen for business beginning the 
first of the year. 


Haverhill 


Haverhill’s Early Shoemaking 

Harold F. Blake, whose series of arti- 
cles on the evolution in making leather 
and shoes is an interesting feature of the 
Haverhill “‘Gazette,” recently published 
an extended article in regard to early 
shoemaking in Haverhill. He says that 
the first man to start making shoes in 


’ Haverhill on a factory plan was Amos 


Chase, who opened his factory in 1810 
with a full crew for cutting, fitting, mak- 
ing, treeing, packing and shipping room. 
This payroll covered two persons; him- 
self and two apprentices. The shoes 
that Mr. Chase manufactured at that 
time were made turned, with spring 
heel, the wedge at the heel being fastened 
in with wooden pegs which were 
made by hand. Up to that time (1810) 
no pegged shoes had ever been made. 


Beginning of Turned Shoes in 
Haverhill 

About this time, or it may have been 
two or three years before, the process of 
making turned shoes was invented and 
shoes made by this process. Soon after 
its invention the secret was brought to 
Haverhill by a tramp journeyman shoe- 
maker from Philadelphia. He taught 
Haverhill shoemakers how to make 
shoes by this method. This is officially 
recorded as the beginning of what has 
been, during the past hundred years, 
developed in Haverhill by hundreds of 
shoe manufacturers and thousands of 
turned workmen. 

Evening Work at Factory 

One of the busiest ‘concerns in Haver- 

hill at the present time is Harrison- 


Lockwood Company, which manufac- 
tures women’s McKay and turn foot- 
wear. This concern, which is working 
at the full capacity of the recently en- 
larged plant, now has an evening crew 
working in the stitching department. 
The demand for women’s novelties from 
the wholesale trade is the cause of this 
increased activity. 


Reduction in Box Prices 


One of the largest concerns in Haver- 


hill manufacturing paper and wooden 
boxes has reduced the price of its mer- 
chandise effective January 1. A Haver- 
hill manufacturer states that this will 
reduce the cost of shoes packed in these 
boxes to the extent of 4 to 1% cents a 
pair. 


Making a Western Trip 


Phil English, Jr., president of Wither- 
ell & Dobbins Company,is making a two 
weeks’ trip to New York City and West- 
ern points, including St. Paul and 
Omaha, showing novelties in the W & D 
line of women’s turn and welt footwear. 
He expects to return home in time for 
the Christmas holidays. 

Removed to New Quarters 

Brindis Bros., manufacturers of shoe 
trimmings, have removed their business 
to a new location where they have in- 
creased facilities. 


Occupying New Quarters 
J. Lester Adams, upper leather, and 


-L. Powers, shoe manufacturers’ goods, 


have removed from Wingate to Wash- 








Where to Buy 


Engraving and Printing 




















| UNIVERSITY = 
| FL ECTRorver FouND 




















ATLANTIC PRINTING CO. 


Shoe Printers 


Tear out this ad and mail for details of 
Same Our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 














COLOR PRINTING 





DESIGNING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 

















Where to Buy 


Window Trim Material 














. s 
Window Displays 
BACKGROUND PAPERS, 
ARTIFICIAL FLOWERS, ete. 

Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 











QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
growing directory for all the trade. 
presenting answers. briefly to cur- 
rent problems in merchandising. 
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Where to Buy 


Miscellaneous 




















OHIO AND VICINITY SHOE 
DEALERS ATTENTION! 


AMarme of 


fe QOESANS 


TOE SAN-oacs ron mocenn soorwean) 
Carried in Stock. 
Quick Service. 


THE R. & S. RUBBER CO. 
1267 W. 6th St., - - Cleveland, Ohie 








BOUDOIRS 


$1.25 net 
$1.35 net 
Carried In Stock 


THE CLARE BOUDOIR CO. 
Haverhill, Mass. 








orrerk FREE USE 


Of Shoe Cuts, Covers, Borders, Etc., for your 
Booklet, Catalog or Folder, if we! wise the 
printing with us; or we will Sell Shoe Electros 
at $1.25 each. 

SEND FOR FULL PARTICULARS 
N. H. GROVER CO., R 63, 161 Summer St., Boston 








A BEADED OR PLAIN 


STRAP or BUCKLE 
made by the VANITY 
will sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 











SHOE BUCKLES 
OF EVERY DESCRIPTION 
BEADED AND METAL! 
BUCKLES 
OUR SPECIALTY 


FASHION ORNAMENT CO 


198 MONTACUE ST BROOKLYN NY 





Better Multigraphing 
LETTERS, CIRCULARS, 
OFFICE FORMS, 
HOUSE ORGANS 


Send for Samples and Prices 
F. S. ROOT CO. 6{Beacon St. 


Boston, M ngs. 








Hares pine 
Wool Soles—Bound and Cord Ed 
nee pCombions, Insoles—HEEL Liniags 
ee owe Catalogue and Price List 
L.G. & Bs. >on ab High St., Besten, Mass. 








D. W. COULTAS CO. 


Manufacturers 


RHINESTONE BUCKLES 


Big Demand 
' WRITE FOR SAMPLES 





PROVIDENCE - - - R.I. 
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ington Street, the new location having 
been thoroughly remodelled and new 
offices constructed. Mr. Adams has 
been in business in Haverhill for the 
past 25 years. Raymond L. Miller is 
associated with him as salesman. Mr. 
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Powers,who was formerly with Moses H. 
Dow and the late Horace I. Pinkham, 
having been salesman for that concern 
for 13 years, began business for 
himself last January in company with 
Mr. Adams. 


Cleveland 


MERCHANTS BUYING LIGHTLY 


Reasons for 20 Per Cent Spring 
Stocks Stated by Expert - 

In the course of a trip through the 
retail shoe district of this city not 
long ago, the statement was made by 
an agent for one of the large shoe manu- 
facturing establishments that the aver- 
age retail merchant in this city had 
purchased for Spring not more than 20 
per cent of the usual amount for Spring 
trade. 

H. M. Chisholm, an executive of the 
Chisholm stores, and one of the suc- 
cessful and representative shoe mer- 
chants of the city, was one of several 
merchants who gave the retail mer- 
chants’ viewpoint on the reason why 
buying for Spring has been so light. 

“Merchants have not been buying 
for Spring for the simple reason that 
they don’t know where they are at,” 
said Mr. Chisholm. ‘There has been a 
big break in prices, and I do not 
think prices for Spring shoes will go 
any lower. But, of course, I cannot 
say for a certainty that the rock- 
bottom price for Spring has been 
reached. 


The Chisholm Policy 

“The question of whether or not it 
is time to buy for Spring is a mighty 
important one to the merchant, and 
without attempting in any way to 
force myself on the trade, I am going 
to say just what we have decided on. 

“We already have bought some 
shoes for Spring and next week we are 
going to buy the remainder that we 
need. After next week we will have 
placed orders for all the stock that we 
will need to’ carry us through the 
month of April. We are buying shoes 
for Spring at from $2 to $3 less per 
pair than we paid for Fall. shoes, and 
we feel that the price is about at the 
bottom. 

“In deciding to buy heavily next 
week, we weighed the price situation 
against what would happen if we de- 
layed purchasing for Spring, and we 
decided we could be harmed more by 
delay in ordering than by possible 
further lowering of prices. 


Further Delay Dangerous 
“We feel that the chances for lower 
prices than the revised Spring price 


lists that have been issued recently by 
the larger manufacturers are slight, 
and we are certain that further delay 
in ordering for Spring will bring con- 
fusion in the industry and higher prices. 

“Suppose that the average shoe mer- 
chant should delay ordering for Spring 
until he went to the N. S. R. A. con- 
vention in Milwaukee. Now under 
ordinary conditions, the buyers would 
spend some time looking over the 
samples, and by the time the orders 
were written and forwarded to the 
factories, the last of January would 
be upon us. About the first of Febru- 
ary manufacturers would start cutting 
the shoes, and the very best time that 
could be made in turning out the shoes 
would be five to six weeks. It would 
be the middle of March before the 


shoes would be received by the mer-- 


chants. Easter comes on March 27, 
and that would mean fast work on the 
part of the merchant to get his shoes 
on the shelves and the proper displays 
and advertising matter before the 
public. 

Supply and Demand 


“But the schedule outlined would go 
forth under the most favorable circum- 
stances. Here the factories have been 
working part time. Many of them 
have been closed for some time. The 
tanners have been operating far from 
capacity. Conditions within the pro- 
ducing end are not right for a rushing 
through of heavy orders.” 





“Now if the factories should 
be overwhelmed by orders placed 
late the old law of supply and 
demand would get in its work. 
Some of the tardy buyers when 
told that their orders could not be 
filled before a late date in March 
would offer a premium for early 
delivery. Up would go prices. 
The late buyers would suffer. 

“I think that the merchant 
who does not buy his Spring 
shoes now is foolish.” 











Equipped for Spring 


The Chisholm string of stores in this 
city number eight. And by next week 
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each one of the eight will be assured 
of an adequate supply of shoes for 
Spring, for the policy outlined by Mr. 
Chisholm applies to all stores. 

A policy that has been one of the 
cornerstones on which the success of 
the Chisholm stores has been built is 
that of working on an average price 
basis. It is working now with telling 
effect in the effort that is being made 
to dispose of all shoes in the Chisholm 
stores that were purchased when the 
market was higher. Certain shoes that 
were purchased for $6.75 can now be 
purchased for $5.25, and the store 
management realizes that it must get 
‘rid of those $6.75 shoes before the 
$5.25 ones are placed on the shelves. 


Prices Averaged 


This is being done at the East 
Third Street store of the Chisholm 
chain of establishments by averaging 
the cost of every shoe in the store, 
adding a certain amount for gross 
profit and then selling every shoe in 
the store at one price. The price in 
this store is $7.50. For that figure 
one can buy shoes that were purchased 
to sell for considerably more, and there 
are some that were bought to sell for a 
trifle less. 


Simplified Methods 


The advantage to the consumer is 
_ that he has for a moderate price a 
wider range to choose from, in both 
material and styles, while the advan- 
tage to the retail merchant is that he 
has an attractive price that helps 
move his shoes and he also has a simpli- 
fied method of keeping a record of 
just what his store is doing financially. 
The management knows just what it 
makes on each pair of shoes, and 
instead of ascertaining the number of 
different models of shoes sold and the 
gross profit on each pair of each model, 
all that is necessary under the Chis- 
holm plan is to total up the number of 
pairs of shoes sold each night, and the 
management knows at once whether 
the store is on a profit-making basis: 


A BIT OF SPRING 


Business — Oxfords _ the 
Biggest Sellers 


Another burst of Spring weather 
the past week has slowed up trade in 
all lines. The volume of business the 
last six days has been far below what 
it was in the corresponding week of a 
year ago, although there is no doubt 
that when the total business for the 
year is ascertained, the record will be 
found to be above what it was in the 
year 1919. 

The weather has been such that 


Retards 


BOOT AND SHOE RECORDER 


woolens put on for the Winter were 
rather warm, and fur coats had to be 
opened. The weather is something 
that low prices couldn’t counteract 
very well. The coal men, who had 
been looking forward with great eclat 
to a prosperous Winter, with the con- 
sumer rushing to purchase high-price 
coal, has suddenly found that business 
is not going to be so good after all. 
No invidious comparison between the 
shoe merchant and the coal dealer is 
intended, for as every one knows the 
retail shoe man has brought his prices 
down, and as for the retail coal dealer— 
well let the readers of this judge for 
themselves. All that was intended was 
to emphasize the fact the weather has 
been a great handicap to good business. 

Sales last week were for the greater 
part in low shoes, with oxfords selling 
stronger, than ‘any other model. Low 
shoes in strap effects were sold in 
probably a larger volume than were 
boots for the very simple reason that 
the weather was more appropriate for 
straps than for the high-topped shoes. 


LOW.SHOE BUSINESS 


Each Season on Different Basis— 
Straps Are Popular 


Tan oxfords still hold the favor for 
color, with black the next in line. 
Several Cleveland merchants indicated 
that they were still ordering low shoes 
for Winter business, and that they 
never in a single year had passed so 
many of this model over the counters 
to customers. Some have been specu- 
lating as to what-effect the large sales 
this Winter of low shoes would have 
on the Spring and Summer business, 
but the consensus of opinion is that 
every season will stand on a different 
basis, and that nothing is to be feared. 

Several of the shrewdest merchants 
of the city are of the opinion that with 
the consumer stocking up as she has 
been all Fall and Winter with oxfords 
and pumps, a distinct model of low 
shoes will have to be put on the market 
in order to hold up the volume of trade 
in low shoes next Spring and Summer. 

Many are of the opinion that the 
low strap shoes are just the thing 
to start a new craze among the women 


_ during the coming warm seasons. The 


straps are undoubtedly about the neat- 
est pattern that has appeared on the 
local market for some years, and they 
already have made quite a hit in this 
city. So much so in fact that the 
women are buying arctics in order to 
wear the straps when the cold and 
wintry days set in, if they ever do. ~ 

No doubt there are many women 
who have planned to wear next Spring 
the nobby oxfords and pumps that 
they have purchased this Fall’ and 
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Miscellaneous 














WM. SUMNER SMITH 

















KELLY KARDS 


Have been the standard retailers’ 
window cards for eight years 
ASK US ABOUT KELLYKARDS 
“The Signs of Life” 
F. B. KELLY CO., INC. 
508-512 St. Paul Rochester, N. Y. 











Perfection Pneumatic 
Arch Cushion 


Des ably na 


‘allen Arches 
ELASTIC TIP COMPANY 
Boston, Mass., U.S. A 

















Where to Buy 


Shoe Polishes 














Bese In Therr Class 


WHITE Wer 


CREAM UNBURNABLE 





for white buck, ete. for white kid, 7 


ae. SHOE POLISH MFG. CO., 
PHILADELPHIA, PA. 











The Proper Dress- 
ing for Every Shoe 
Griffin Mfg.Co., Inc. 


67-69 Murray St. 
New York 











INFORMATION iectans 


‘““Where to Buy’ constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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BEACON 


THERE ARE NO BETTER 


SHOES 














STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRA NDED 


SELL HIM TWO PAIRS! 
A WORK SHOE and A DRESS SHOE 


Here they are In-Stock at Prices that are Rock-Bottom 


No. B 124 Hike Last 


Lux calf blucher, half double sole, natural 
finish, solid leather counter, solid leather 
heel, D, E, 6-12. Code word ‘“*Western.”’ 


Price $5.15 


No. B 174 Trend Last 


Chippendale Russia, Goodyear Wingfoot 
rubber heel, B, 6-11; C, D, 5-11. Code word 


**Princeton.”’ 


Price $5.00 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


Manchester 





18 South Wells S'. 
Chicago, I). 
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Winter, but with the straps all the 
craze, and the model a particularly 
neat one, women may be relied on to 
revise their plans, and to wear the 
strap effects. 


MILWAUKEE THE MECCA 


Retail Merchants Co-operating to 
Send a Big Delegation 

As usual there will be quite a large 
delegation of Cleveland merchants, 
salesmen and others in the shoe in- 
dustry leave Cleveland for the annual 
N. S. R. A. Convention in Milwaukee, 
January 10 to 13. 

The convention is of special interest 
to Cleveland men this year, because of 
the readjustment through which the 
trade is passing.” The smart retailers 
of the city are keeping their ears to 
the ground in order to catch the 
faintest rumbling. They are anxious 
to learn what turn prices will take, if 
they are to take a different turn. 

Models, styles and selling plans 
are other features that make the con- 
vention attractive, for these topics 
usually are on the program for dis- 
cussion. : 

The merchants realize that with a 
little co-operation they can obtain 
better accommodations for the trip, 
and a meeting will be held shortly to 
discuss plans. 


$5.00 SALES 


Shoes also Sell at $3.95 and $4.90 


One of the big developments of the 
past week has been the starting of a 
number of $5 shoe sales, with Louis 
heels being on practically every model 
placed on sale. 

Inquiries disclosed that the factories 
are unloading these shoes with the high 
heels at sacrifice prices, and that the 
merchant is able to sell the model at 
$5 and make a little money. Many of 
the shoes were made to sell for $18 
and $20, and now they can be bought 
for $5. This offers a striking example 
of just what is taking place in the 
readjustment, about which there is so 
much talk. 

Then there were several sales featur- 
ing a price of $3.95 and one of $4.90. 
The models are old ones and the range 
of sizes was limited to a considerable 
extent. But the sales were well patron- 
ized, and dealers who conducted them 
made considerable progress in their 
efforts to clean house for the lower 
priced shoes that are expected when 
the Spring models come in. 


New Shoe Stores 


A. Rosencrantz, Dallas, Ore., shoe 
department. 
Cantilever Shoe Store, Omaha, Neb. 
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Pittsburgh 


CHRISTMAS SALES BOOM ON 


Unusually Brisk Sales Make This 


Look Like Best Year in Last Ten 


The sudden drop of the thermometer 
has brought with it unexpected opti- 
mism almost generally throughout the 
trade. Those campaigns to do Christ- 
mas shopping early put in some telling 
work in the recent years, and there 
were many dealers here waiting to see 
if results in that regard were better 
than in the past. 

The arrival of the right seasonal 
weather just about spurred on the 
many who were anxious to do their 
shopping at the right time. At least, 
that is the impression created in one’s 
mind who has been watching the 
sudden boost of sales in all the stores, 
and the added salesmen, all apparently 
on the job. The result has been that 
managers are looking forward to the 
biggest year in the last ten, and mak- 
ing all preparations expedient to meet 
their expectations, which one chief 
stated was “near the limit.”’ 


Featuring Marseilles Strap 


How the Verner stores are playing 
up the Marseilles strap! This organiza- 
tion has long had a pet policy of featur- 
ing one particular style and neglecting 
the rest, its object being to appeal to 
the popular element. But in the 
present case, it is overstepping its usual 
amount of space. Its ad-writers seem 
to know their business, and if there are 
any big results to be gained, the 
methods employed here seem the most 
effective. A cut of the model, its title 
price, and a few words of description, all 
in the center of a big three-column ad. 


Selling Silk Hosiery 


Laird’s have found the sale of woolen 
hose so profitable in conjunction with 
their brogues that now they are con- 
centrating on silk hose. At least, dur- 


ing the Xmas campaign, they are 
running a cut-rate sale for women, and 


while they are featuring the silk, they | 


have also installed a goodly supply of 
all other styles. 


Mensch Takes Eastern Trip 


C. J. Mensch of the Lazarus-Mensch 
Company, Walk-Over agents here, left 
early this week for a business trip 
through the East. He has several ideas 
to carry out in Baltimore and Phila- 
delphia which he believes will help his 
chain of stores here materially. 


New Store Opening 


The new store opened recently out 


in Oakmont by Albert Schmidt, one of . 


the leading downtown merchants for 
years, was the scene of a gay group of 
merchants Thursday night, December 9. 
Schmidt’s ideas are the acme of shoe- 
selling progressivism, and the invitees 
were eager to be present to inspect his 
new place of business. Besides an 
elaborate banquet at which food (?) 
flowed freely, some of the most pointed 
talks given here in the last few months 
were made by many merchants apropos 
of the season’s prospects. 


Walk-Over Manager Leaves for West 


The Walk-Over concern is losing one 
of its crack salesmen and a former 
manager in the departure of Ben J. 
Saeta, who has been instrumental in 
the wonderful success that their Union 
Arcade store has enjoyed in the last 
few months. Saeta is bound for Cali- 
fornia, where he will live with parents 
for the next few months. He came 
here from Philadelphia, his home, and 


in the short space of twenty-odd weeks — 


built up a wonderful following, making 
himself known and liked throughout 
shoedom, in which he had a whole- 
souled interest. 


Indianapolis 


XMAS TRADE GOOD 


Slippers, Buckles, Pumps, Hosiery, 
Etec., Moving Well 


Christmas shopping is now in full 
swing in Indianapolis and local shoe 
merchants are enjoying a good busi- 
ness in boudoir slippers, buckles, 
pumps, hosiery and other footwear 
accessories that make excellent Christ- 
mas gifts. Considerable advertising 


space is being used by néarly all the 
local stores in calling the attention of 
shoppers to their respective offerings. 


Good weather has prevailed nearly all ~ 


this month and the stores have taken 
on a lively appearance and are thronged ef 


daily with shoppers. 


Form Association to Check Crime 


For the purpose of checking the i 
activities of shoplifters, purse openers, | 


} 
‘ 
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fraudulent check workers and other 
criminals who ply their trades in 
stores, retail merchants of Indianapolis 
have formed an organization, known as 
the Stores Mutual Protective Associa- 
tion. Among the charter members of 
the association is the Marott Shoe 
Store. Many of the stores will have 
their own private dectectives and 
others. will be watched by operatives 
from detective agencies. Police and 
local courts have promised co-operation. 


OPTIMISTIC FOR 1921 


Indiana Merchants Look Forward 
to Good Year 


Shoe merchants of Hoosierdom are 
especially well pleased with the volume 
of business transacted in 1920 and are 
optimistic as to the prospects for a 
good year .in 1921, according to the 
Indiana representatives of the Scholl 
Manufacturing Company, who held a 
business conference and get-together 
meeting at the Claypool hotel ‘in 
Indianapolis, Saturday and Sunday, 
December 4 and 5. Representatives 
from Indiana, Illinois and Eastern 
Missouri attended the meeting. The 
business sessions of the meeting were 
in the nature of a sales conference, at 
which selling plans were discussed for 
1921. A new plan adopted for use in 
the Indiana territory, that of selling 
foot appliances by the use of stereopti- 
con machines, was discussed and 
explained. 

The representatives of the Scholl 
company, who call on practically every 
retail shoe merchant in Indiana, are 
going to serve as ‘‘advance agents” for 
the coming convention of the Indiana 
Retail Shoe Association. Through an 
arrangement with the association’s 
convention committee, the Scholl repre- 
sentatives are going to distribute litera- 
ture in regard to the convention and by 
word-of-mouth publicity try to get 
every shoe merchant in the State inter- 
ested in the coming affair. 


Other Indiana Shoe News 


A building permit has been issued 
to the Huntington Shoe & Leather Co., 
at Huntington, Ind., to erect a new 
addition to the company’s brick build- 
ing on Salamonia Avenue for use as an 
office. 

Announcement has been made by 
the Sowar Shoe Company of Wabash 
that its stock, lease and fixtures have 
been sold to the Fred DeBolt Mer- 
cantile Syndicate, which assumed charge 
a few days ago. An entire new stock 
will be installed by the new owners. 

Francis Edward Horoff, age 46, 
who conducted a shoe and dry goods 


store at Madison, Ind., died at his 
home there recently after a long illness. 
He was a graduate of a college in 
Illinois and was a candidate for State 
Statistician on the Democratic ticket a 
few years ago. He is survived by three 
brothers and two sisters. 

A big “replacement price” shoe sale 
is being conducted this week by the 
R. A. McConnell shoe store at Frank- 
fort, Ind. The purpose of the sale is to 
replace the stock in keeping with the 
downward trend of prices, according 
to the full-page advertisements of the 
concern in the Frankfort newspapers. 
The sale is advertised as one of the 
largest ever conducted in the history 
of the store. 

C. E. Hall of the Beacon Shoe Com- 
pany isin South Bend making prepara- 
tions for the opening of a fine new store 
for the sale of Beacon shoes. The new 
store will be located at 114 West Wash- 
ington Street in the room occupied for 
years by the Baker Shoe Company. 
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The South Bend store will be one of 
50 similar establishments scattered 
throughout the country by the Beacon 
company, which has headquarters in 
Manchester, N. H. A complete line of 
men’s and women’s shoes will be carried. 

The M. B. Boot Shop is the name of 
the latest-retail shoe store in Hammond. 
The store is finished on the inside in 
an attractive soft gray color, which is 
illuminated at night with a flood of 
light from a battery of inverted dome 
lights. The fixtures used in the window 
displays are all of solid mahogany. 

One of the recent events in Frank- 
fort, Ind., was the opening of the 
Cheney Shoe Store in its new home on 
South Main Street. Thousands of 
people from Frankfort and the sur- 
rounding territory attended the affair. 
Earl H. Chenoweth, the proprietor, is 
a traveling representative for the’ 
Friedman-Shelby Shoe Company of St. 
Louis. He will continue in the employ 
of the company for the present. 


Denver 


RETAIL TRADE GOOD 


Denver Merchants Using Big Space 
**Ads’”’ to Get Business 

Business is reported fairly good at 
different shoe stores in this city at this 
time. Many Denver concerns are 
offering special values in order to 
speed up business, with good results. 
Another thing that is helping local 
shoe merchants in their business is 
the fact that they are doing a lot of 
good advertising in the Denver news- 
papers. Some of the shoe merchants 
are using full-page ads, others are 
using half pages, while there are a 
great many using quarter page spaces. 
The ads, for the most part, are well 
written and arranged and are helping 
make sales. In the country districts of 
the State business is being held back 
to some extent in all lines owing to 
the fact that the farmers are holding 
back their grain crops awaiting the 
time when they can get higher prices 
for them. 


Retail’ Firm Closing Out 


The J. B. Gullbrandt store, 818 
Ninth Street, Greeley, Colo., is at this 
time conducting a “quitting business” 


‘sale. The building in which the store 


is located has been sold and the firm 
has decided to close out its stock. 


To Open New Store 


Word has reached this city to the 
effect that A. Schey, manager and 
buyer of the Rosenwald Brothers’ shoe 


department for the past 13 years, has 
resigned his position and will open a 
ladies’ and children’s shoe store at 


402 West Central Avenue in the same ii 
city—Albuquerque, N. M. His policy | 


will be to sell strictly for cash and at 
a very close margin, featuring all 
grades. i 


Fontius Liquidating Stock 


The Fontius Shoe Company, 16th 
and Champa Streets, this city, recently 
conducted a sale disposing of women’s 
shoes, oxfords and pumps at a reduced 
price of $12.50. The shoes formerly 
sold at $18, while the oxfords and 
pumps were retailed at $16 a pair. 


New Shoes for Old 


Something of an innovation in shoe 
merchandising in this part of the 
country was carried out recently by 
H. M. Downs, shoe merchant.in Hax- 
tun, Colo. On a certain Saturday he 
offered to allow $1 on each pair of 
men’s old shoes, and 50 cents for boys’, 
if brought to his store in exchange for 
a new pair. He figured that there are 
thousands of pairs of old shoes in his _ 
territory that had been discarded, and ~ 
might just as well be worked in on new _ 


_ and useful shoes. 


Hamilton-Brown Man on Trip 
N. Berry, traveling out of Denver || 


for the Hamilton-Brown Shoe Com- |~ 


pany of St. Louis, recently visited the © 
trade on the western slope of the State. | 
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Boston 


MERRY CHRISTMAS 
EVERYBODY 


A Message of Cheer from Mer- 
chants and Store Salesmen 


The retail shoe merchants and store 
salesmen of Boston extend through 
these columns Christmas greetings to 
their brothers and sisters throughout 
the country. Together Boston merchants 
and store salesmen have worked in 
mutual helpfulness for better merchan- 
dising policies and a better understand- 
ing, with the result that they have 
achieved success through their spirit of 
co-operation. And their message is one 
of good cheer and the hupe that 1921 
will bring to the merchants and retail 
salesmen of America a full measure of 
successful co-operation in a high grade 
service to the public. 


President Thayer’s Message 


P. E. Thayer, president of the Boston 
Retail Shoe Salesmen’s Association, 
which by the way stands for topnotch 





CHRISTMAS GREETINGS 


From President Buckley of 
the Massachusetts Asso- 
ciation 

The Christmas message which 
J. J. Buckley, president of the 
Massachusetts Retail Shoe Mer- 
chants’ Association, sends in be- 
half of his association to the re- 
tail shoe merchants of the coun- 
try is: “‘Let us not look back on 
this year’s business history for 
any other purpose than to profit 
in the future by our experiences. 
Rather, we should remember that 
our own country, and we are a . 
part of it, is in better condition 
than any of the other important 
nations on the globe, but there 
are, as might be expected, those 
to whom Christmas cannot mean 
all that it should. 

It is here that we can do much 
good in extending aid and cheer 
to these unfortunates and thus 
enable us to enjoy a Merry Christ- 
mas and a Happy New Year, 
which we extend to our brethren 
in the trade. 











ficiency and is a pioneer movement to 
help the retail shoe salesmen to become 
nore valuable to themselves by becom- 

g more valuable to the shoe mer- 
hants, says: ‘““My Christmas message 
0 the store salesmen of America is form 


a retail shoe salesmen’s association in 
your town or city for mutual fellow- 
ship; for interchange of ideas; for in- 
creased efficiency and knowledge 
through round table discussions. Re- 
member that knowledge, properly ap- 
plied, is power.” 


HAGAN RE-ELECTED 


Will Serve Best Interests of City for 
Next Three Years 


Henry E. Hagan, active in N.S.R.A. 
and Massachusetts Retail Shoe Mer- 
chants’ affairs, was re-elected to the 
Boston City Council on Tuesday last, 
for the next three years. Mr. Hagan 
had received the strong endorsement of 
the Good Government Association, and 
the large vote which he polled proved 
his popularity with the people of Bos- 


HENRY E. HAGAN 
Re-elected City Councilor 


ton. Mr. Hagan’s slate carried ten 
wards of the city. He was in one win- 
ning combination or another in 23 
wards, topping the ticket in ward 17. 
He has been busy this week receiving 
the congratulations of his many friends 
in the shoe trade. 


RETAIL SALESMEN MEET 


And Elect P. E. Thayer as Delegate 
to Milwaukee 


President Percy E. Thayer will repre- 
sent the Boston Retail Shoe Salesmen’s 
Association at the Milwaukee Conven- 
tion. It was so decided at the meeting 


‘of this association on December 11, 


last. President Thayer will bring to 
Milwaukee the enthusiasm and co- 
operative spirit of the retail salesman’s 
association and will bring back to his 
coworkers in the Boston Retail Shoe 
Salesmen’s Association the ‘inspiration 
gained from contact with the captains 
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of the allied shoe and leather industries, 
in which the store salesmen of the coun- 
try play a most important part. 


Attractive Program 


The meeting of December 11 was a 
most interesting one. Arthur D. Ander- 
son, editor of the Boot and Shoe Re- 
corder, gave an advance story of the 
Milwaukee Convention, told about his 
past experiences in fitting and selling 
shoes, and about his recent European 
trip. He cited the case of the American 


‘doughboy of French parentage who 


started a shoe store on the world war 
ruins. ; 

Six members of the Association gave 
worthwhile talks as follows: Leonard 


- ‘W. Hollis, R. L. Upton, W. H. Morgan, 


Frank P. Leahy, P. H. Girard, H. E. 
Currier. 


Guaranteed Principles 


H. E. Currier’s talk created much 
favorable comment. He drew his in- 
spiration from the great President Lin- 
coln’s characteristics—justice, faith, 
hope, love and ambition—and cited 
them as the guaranteed principles of the 
Boston Retail Shoe Salesmen’s Associa- 
tion and which formed its reason for 
existence. These talks were in answer 
to the question—‘What Dependable 
Qualifications Can We Honestly Guar- 
antee and Carry Out, representing a 
standard of ethics as members of this 
association?” 

The January meeting of the associa- 
tion will be held at the Seville Restau- 
rant on Boylston Street. 


‘WINDOW SHOPPERS” 


President Buckley of the Massa- 
chusetts Merchants Says: 


The great majority of the public of 
today are “window shoppers,” said 
President J. J. Buckley of the Massa- 
chusetts Retail Shoe Merchants’ Asso- 
ciation. People look at the different 
store windows and compare prices and 
values. Optimism is my slogan, and 
I feel that our newspapers and public 
speakers should preach this doctrine. 
What the average merchant needs at 
the present time is a spirit of confidence, 
so that the public may in turn have con- 
fidence in the merchant. 


. Truthful Newspaper Items 


I believe that the time is here when 
the retail associations throughout the 
country should get together and demand 
that the newspapers publish truthful 
items in regard to the retail shoe busi- 
ness. The most of the people believe 
what they read in the editorial columns 
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TURN NOVELTIES 


IN SLOTTED QUARTER AND 
BEADED EFFECTS 


No. 825—Mat kid one strap, cut out. 
Turn sole. Full Louis heel. Price $6.00 
This shoe to be had in all leathers, and 
satin, black and colors. 


No. 830—Black satin one strap. Slotted 
quarter. Turn sole. Full Louis heel. 


No. 825 


Whether you are considering im- 
mediate or future requirements, 
our Novelty turn shoes for women 
are deserving of your favor. Par- 
ticularly interesting are the Styles 
shown here. ‘These will surely 
facilitate sales. 








Our Factory is continuously 
busy because we have achieved a 
reputation for high quality of 
merchandise and prompt delivery 
of goods. 


SALESMEN NOW ON THE ROAD: 


Pacific Coast, Arthur J. McDonald and J. J. Flannagan; Southwest, E. M. 
Daniels; Middle West, Frank Law; New York and Philadelphia, Frank 
Harris; South, Charles Toppino; New England States, C. E. Miller. 


F. E. ADAMS SHOE CoO. 


SEABROOK, N. H. 


Boston Office— 215 Essex St. New York Office—Marbridge Bidg., Room 433 


Appress Att Mai To Seasrook, N. H. 
















Price $5.75 | 
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of the papers. Ifthe papers would state 
that shoes today can be bought much 
cheaper than they can be bought next 
Spring, the public would act accordingly 
and buy now. 

I believe, too, that the merchants in 
the small towns should make up their 
minds that they must reduce stocks in 
the same way as the city merchants are 
reducing them. 


Merchants’ Meeting Postponed 


The December meeting of the Massa- 
chusetts Retail Shoe Merchants’ Asso- 
ciation which was scheduled for this 
week, December 15, has been postponed 
until January, 1921. It was decided 
that the December meeting was so near 
the holidays, and thet the merchants 
would be so busy during the next thirty 
days to get the most possible out of their 
businesses, that it would be advisable 
to have a get-together at a later date. 
The Board of Directors have decided 
that a date after the Milwaukee Con- 
vention would be the most acceptable 
time for a real business session. 


**A CINDERELLA SALE”’ 


On Discontinued Sizes Brings Good 
Results 


Last week the Dr. Reed Cushion 
Shoe store took 160 pairs of their $12.00 
and $15.00 women’s boots and oxfords, 
sizes 2144, 3 and 34, widths AA and A, 
of their discontinued styles and ran a 


* “Cinderella Sale” at $1.50 a pair. The 


first two days after the advertisement 
came out, the store was filled. Almost 
all customers bought two or three pairs. 
A number of mail orders helped the sale 
along. The entire lot was sold by the 
end of the week. Manager Harry Ter- 
hune states that in the future the Dr. 
Reed Cushion store will keep away from 
these sizes. . 

Lace silk stockings are selling as 
Christmas novelties at this store for 
$4.50 to $7.00. Felt slippers are slow 
sellers, while leather slippers are selling 
well. The storm of the past week 
stimulated the high shoe and rubber 
business. 


A $10.00 Shoe Sale 


A week ago Friday this store started 
a sale of men’s and women’s $10.00 
shoes which resulted most success- 
fully. The men’s styles were in black 
calf; one style was advertised as 
“a correct. tailor-made snappy young 
men’s model, and the other as “A real 
sensible, comfortable, long-wearing, 
gentleman’s shoe.” The styles for 
women were in a grain leather sport 
oxford and a lace boot of fine kid. Cuts 
illustrated the merchandise advertised 
as shoes which were $14.00 and $16.00 
the pair, reduced to $10.00. 
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New Traveler Store 


The third Traveler Shoe Store for 
this city opened recently at 175 Tre- 
mont Street, twenty-six years after the 
first Traveler Store commenced busi- 
ness here. The original store was 
located on Washington Street, opposite 
Milk Street. On the opening day, a 
pair of silk stockings was donated with 
every pair of shoes sold at any one of the 
three Boston stores. 


JOSEPH M. HERMAN DEAD 


Boston, December 13—Funeral sery- 
ices for Joseph M. Herman, president 
of the Herman Shoe Company, who died 
last week at Atlantic City, were held 
yesterday afternoon at the Temple 
Israel, this city. 

Mr. Herman came to this country at 
the age of 13 from Alten-Kunstadt, 
Bamberg, Germany, where he was born. 
After a first venture with the H. B. 





JOSEPH M. HERMAN 


Claflin Company of New York, he went 
into the shoe jobbing business with 
Simon Bachman & Co., also of New 
York. Following this he came to Bos- 
ton as a salesman for Z. Einstein Bros. 
& Co., shoe jobbers, remaining with 
them until 1879, when he formed a co- 
partnership consisting of himself, Dan- 
iel Frank and Abraham Frank, under 
the name of Frank, Herman & Co., with 
offices at 107 Pearl street. This firm 
continued until 1898, when it was dis- 
solved, and the firm of Joseph M. Her- 
man & Co. was formed, consisting of 
Mr. Herman and Lafayette Gregory, 
who began manufacturing at Millis in 
1890. In 1913 the Joseph M. Herman 
Shoe Company was formed. 
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In addition to carrying on his business 
enterprises, Mr. Herman devoted much 
time to charitable work. For over 30 
years he was treasurer of the Leopold 
Morse Home, was president of the A. C. 
Ratshesky Foundation and first vice- 
president of the Federated Jewish Char- 
ities. He was also first vice-president 
of ‘the Equitable Trust Company and a 
director of the Jerguson Gage & Valve 
Company. In politics he was a strong 
Republican. His Summer residence was 
at Lynn. 

The Boston Boot and Shoe Club and 
the New England Shoe and Leather 
Association were represented at the 
funeral by a special committee made up 
of Oliver M. Fisher, M. A. Packard 
Company; Louis Ziegel, Ziegel, Eisman 
Company; Al. A. Rosenbush, Al. A. 
Rosenbush & Co.; Frank W. Whitcher, 
F. W. Whitcher Company, and A. W. 
Tedcastle, A. W. Tedcastle & Co. 


In Memoriam 


On December 13, a committee com- 
posed of S. J. Barnet, James N. Rosen- 
berg, Harry C. Solomon, Merton R. 
Alden, Thomas O’Donnell and Frank 
J. Hogan wrote the following letter to 
Mayor Peters of Boston, which accom- 
panied a check for $2,000: 

“In memory of Joseph M. Herman, 
whose death is not only our deep per- 
sonal sorrow but a heavy loss to the 
City, State and Country which he so 
intensely loved and so well served, we 
send you herewith a small sum and ask 
that it be expended, under your direc- 
tion, toward making the holiday season 
a happier one for the poor of Boston. 
Whether this money be used to help 
provide coal, clothing, food or medi- 
cines, or otherwise, we leave entirely to 
you, or such agency as you may desig- 
nate, asking only, as Mr. Herman would 
have wished, that it. be expended with- 
out regard to race, color or creed.”’ 


Racine. Manufacturer 
Drops Prices 


Racine, Wis., December 14—Liquida- 
tion is not confined to the retail mer- 
chants here. It is hitting all branches 
of the industry. As an example may be 
cited the formal announcement made 
recently by the Davies Shoe Manufac- 
turing Company that, in line with its 
policy of passing on all possible savings 
to its customers, prices have been 
dropped for the fourth time this year. 
Successive drops have brought their $6 
grade down to $4.60. Advantageous 
leather purchases are said to be the 
reason behind the drop. 
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SAVE 
10 Per Cent in Vamp Leather 


Cut Down Your Factory 
‘Damaged Shoes 


Are your shipments held back because of ““BACK”’ shoes? 
Eliminate most of this drawback from your 
factory by installing the 


TRUFORM VAMP MOULDING MACHINE 





We’ll be glad to demonstrate right in your own factory. 


CONAWAY-WADSWORTH PATTERN CO., INC., - MILWAUKEE, WIS. 


Eastern Agency 


BOSTON MACHINE WORKS CO. 
Lynn, Mass. 





The TRUFORM will pay for itself in 48 days, and best of all, it speeds up production. 
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St. Louis: 


BUYING ANALYSIS 


Improvement in Orders—Business 
Shows Steady Development 


The improvement which was noted 
recently in the reception of orders from 
the larger retail merchants continues to 
be the feature of the shoe trade in St. 
Louis, although the gain in business is 
as yet by no means what it should be if 
the deliveries prior to March 1 are to 
be equal to the natural requirements for 
the pre-Easter selling. However, the 
manufacturers and wholesalers are tak- 
ing the change in the situation to be in- 
dicative of a steady development of 
business to a point which will be reason- 
ably in keeping with the opening of a 
new season. The orders which have 
been placed have been individually 
smaller than perhaps would be the case 
if the trade were not operating so cau- 
tiously, but there are indications that 
the buying will come to a head with the 
turn of the year and the retail mer- 
chants come to the market to make their 
purchases generally for the Spring sea- 
son. The great volume of business of 
the West, South, Southwest and South- 
east is handled by the general or small 
department store and these are ex- 
pected to buy their shoes for Spring sell- 
ing at about the same time that they 
enter the market for their dry goods and 
other merchandise. 

Analysis of the buying seems to indi- 
cate that the wheat sections will take 
relatively more than the cotton growing 
areas, while the cotton section will take 
a greater proportion than the sections 
depending chiefly upon the corn crop 
for its money. This is due to the finan- 
cial conditions as brought about by the 
prices of the commodities mentioned 
and the fact that liquidation and recov- 
ery through new demand will be brought 
about in the order named in the sections 
referred to. 


SPECIALTY LINES 


And Novelty Departments Are Cut- 
ting Materials for Spring 


The specialty houses and the novelty 
departments of the general line houses 
are preparing to cut the materials re- 
quired to fill their advance Spring 
orders, some of them beginning about 
December 15 and others in consonance 
with the quantity of orders on hand and 
the delivery dates as affecting the time 
which will be required to get the goods 
through the factory. Salesmen’s re- 
ports and mail orders have been show- 
ing improvement in the style goods 
ordered, but there is still very strong 
evidence that a considerable proportion 





of the orders placed are for the purpose 
of sizing up goods that have been held 
as valuable for Spring selling. Manu- 
facturers as a result of this are wonder- 
ing whether these same retailers are still 
trying to maintain prices on the goods 
called for, are readjusting them to the 
replacement basis indicated by the new 
prices paid, or are averaging up the 
stock on hand with the goods now being 
bought. 

Operations of factories have not been 
speeded up as yet and probably will not 
be until after the holidays, or when the 
actual pressure to get goods delivered 
begins to make itself apparent as neces- 
sary. 


PLANS FOR MILWAUKEE 


At December Dinner of Associated 
Retailers of St. Louis 


At the December dinner of the Asso- 
ciated Retailers of St. Louis, the last 
prior to the departure of retailers and 
manufacturers for the Milwaukee con- 
vention, which was held at the American 
Annex, the attendance was unusually 
large because of the interest of the mem- 
bers in the preparations for the special 
train trip to the convention city and also 
because of desire to learn what the com- 
mittee in charge of the movement to 
push the Missouri amendments. to the 
N.S. R. A. convention had been doing 
since the appropriation of funds to fur- 
ther the movement in the fifteen States 
whose associations have adopted resolu- 
tions favoring the amendments. 

The committee, headed by Walter B. 
Huette, has been busy sending out let- 
ters and other matter to the various 
States with the purpose of getting a 
large attendance at Milwaukee of men 
interested in broadening the association 
and making its executive force more 
representative of the membership as a 
whole. 


Business Conditions Discussed 

In addition to the matters relating to 
the convention and the local affairs of 
the association the evening was in 
part devoted to an interesting talk by 
Charles S. Strayer, manager of sales for 
the Johansen Bros. Shoe Company. 
Mr. Strayer discussed general business 
conditions together with the shoe situa- 
tion in particular reference to styles, 
prices and the disposition of the retail 
trade to ‘‘pass the buck” to the manu- 
facturer and wholesaler. As to styles 
he took the position that the trend was 
more toward fashion than style, in that 
footwear from now on would be chosen 
with regard to its effectiveness in con- 
junction with the costume. 





Price Bottom Reached 


As to prices his position was that the 
bottom had been reached and that there 
was little or no likelihood of any further 
fluctuations cf figures of a character 
worth waiting for as affecting the aver- 
age of cost. On the matter of cancella- | 
tions he took the strong ground that a 
very large proportion of present troubles 
were due to a form of commercial dis- 
honesty in undertaking to pass the buck 
from one to another instead of each man 
taking his own share of the burdens. 
He declared that real prosperity could 
not be renewed until real integrity, 
moral and actual, was restored com- 
pletely in commercial transactions. 


Shoe House Closed . 


A fraudulent shoe house was closed 
up in St. Louis the past week by the 
Federal authorities aftér it had obtained 
about $12,000 from Kansas merchants 
for exclusive rights td sell shoes when 
the company had no shoes to sell them. 
James F. Donovan of {Indianapolis and 
Robert Edwards of the same city were 
arrested in connectiog with the case. 
Both had also operated in St. Louis and 
in Kansas City. Both claimed that 
their operations were! legitimate, that 
they sold by sample only and that they 
had planned to make afrangements with 
wholesale houses to supply the retailers 
buying their exclusive Fights. Edwards 
said that he had only, carried out the 
orders of Donovan as His employer. 


President Ebbs Returns 


President Arthur BE. Ebbs, of the 
Associated Shoe Refailers, returned 
from a trip to New York and the East 
in time to preside at the December din- 
ner of the organization} Mr. Ebbs spent 
about two weeks in the East looking 
into the shoe situatiog and also taking 
up matters in connectign with the orders 
of his house, Swope’s, for Spring selling. 
He reports an improving situation in the 
shoe business, althoug] it is slow; also 
that he found the Easti much more opti- 
mistic than it has been, and very much 
changed from the despondent condition 
in which it was on his fast visit. 





—_———__g— 


A New Phant 


Woodward & Cochéy, manufacturers 
of shoe findings and mag factories 
at Chicago, Ills., and Lynn, Mass., will 
establish a plant in St. Louis, having 
acquired a building at Eugenia Street 
and Jefferson Avenue. The company 





plans to have its new branch plant in 
operation by January 1 or soon there- 
after, according to George H. Fox, gen- 
eral manager. 
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America’s Greatest Work Line 
For Farm or Shop Wear 


The unusual fitting qualities, finish and mileage put into 
Menz ‘‘Ease”’ shoes makes them the preferred work shoe of the 
Nation. 

Menz “Ease’’ quality brings repeat business—the backbone 
of any mercantile success. 

Our Testimonial Advertising Plan brings new business and 
is without expense to Menz “Ease” dealers. . 

At the shoe convention we 


show in the World’s Fair Hall 
with the Wisconsin Exhibitors. 


THE MENZIES SHOE CO. 


MILWAUKEE 








Menz “Ease” 


Milwaukee 















































Dec. 18, 1920 


MERCHANTS ARE LIQUIDATING 


Sales Indicate the Appreciation of 
Public 


Detroit retail shoe merchants are 
generally conforming with the new 
order of retailing, gradually reducing 
prices to meet the decreasing cost of 
replacement. In one store doing a 
large business, where business has been 
surprisingly good, there have been 
several adjustments of prices. One of 
these was made in November, another 
in December, while still another is 
contemplated for January. The man- 
ager of the store said: ‘‘In this way we 
are meeting conditions as they should be 
met and we are spreading our reductions 
over a considerable period of time. Our 
sales indicate that the public recognize 
this as a fair method.”’ 


Cost Mark-Up 


In other stores, too, the prices have 
been readjusted, especially on the more 
popular and staple lines. In the high- 
grade lines there seems to he a tendency 
to hold fast to a mark-up based upon 
the cost. One manager of a high-grade 
establishment said: ‘‘We are holding up 
prices on our better lines until after the 
holidays because we feel that anyone 
purchasing these for gifts do not want 
a ‘marked down’ article. The prices 
on other lines we are adjusting as the 
circumstances dictate.” Here too, 
business is apparently satisfactory. 


Specials Weekly 


In all stores, however, there is a 
feeling that more business could be 
done, that the Christmas business is 
not going to be as large as at first an- 
ticipated. Special sales are beginning 
to show lower prices and appeal to the 
public more strongly on the price basis. 
Some stores have “specials” every 
week, while others offer a considerable 
part of the stock at sale prices. It is 
predicted that the special and clearance 
sale advertising will be very large fol- 
lowing the close of the Christmas sea- 
son. That is the logical time for clear- 
ances when stocks are large and prices 
on the toboggan. 


A DAYLIGHT HOLD UP 


Carl Wheeler, the Victim, Receives 
Letter from Bandits 


Carl Wheeler, salesman at the E. & 
R. Shoe Shop, 38 Monroe Avenue, was 
held up by bandits at the store on 
Saturday morning, December. 5, at 
9 o'clock. At the moment he was 
alone in the store, another salesman 
being at work in the basement. Two 
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men entered and asked for shoe laces. 
Mr. Wheeler turned to get these but 
when he returned with them he found 
a 45 automatic pushed into his ribs. 
He was ordered to the rear where the 
cash register was opened and found 
empty, no sales having yet been made. 
The safe was locked, the manager not 
having come down yet. This tardiness 
saved the firm $800.00. The salesman 
was relieved of his pocket book and 
the bandits left in a hurry. At 4 p. m. 
of the same day the pocket book and 
other articles taken were enclosed in 
an envelope and posted at Toledo, O., 
with the following letter: 

“I regret very much that we caused 
you the trouble of rendering your per- 
sonal property to us. Am returning 
same with the exception of Russian 
money which we crave as a souvenir. 

“Wishing you the best of luck and 
health, and regretting that we had no 
time for the safe, we are 

“3; &¥.; 

“Two Amateur Gentlemen of Fortune.” 

Mr. Wheeler notified the police at 
once but there has been no clue found 
that would lead to the identification of 
the bandits. 


CANADIAN TRADE 


Falling Off Due to High Exchange 
Rate 

Canadian customers of Detroit stores 
are becoming increasingly fewer owing 
to the high rate of exchange. One store 
on Woodward Avenue near the ferry 
has found that where formerly a large 
share of the trade formerly came from 
Windsor and vicinity there are few 
Canadian customers now. In an- 
other store cases of refusal to pay the 
high rate of exchange, now about 16 
per cent, are numerous, even after the 
time agd trouble of fitting shoes has 
been taken. 

The Canadian Customs authorities 
have sent a woman officer to Windsor 
to enforce more strictly the customs 
laws. This has necessitated disagree- 
able search in some cases, and payment 
of duty on shoes and other articles, 
months after they have been purchased. 
This has a further tendency at this time 
to reduce the trade usually secured from 
Canadian customers. 

The local shoe merchants of Windsor 
have been blamed for this but declare 
they had nothing to do with it, although 
glad that the customs laws are being 
enforced. 


Made ‘**The Goat’”’ 


The National Shoe Retailers’ As- 
sociation of Canada have finally been 


137 


selected as the “goat’”’ by a local paper, 
because of a letter sent to publishers of 
newspapers accepting advertisements 
from United States firms, which quote 
prices that appear unfavorable to the 
local merchant, but which when ana- 
lyzed show that in many cases there is 
the exchange on the Canadian currency 
to be considered, a duty to be paid on 
the merchandise, and often a United 
States tax to be added to the price of 
the article quoted. 


, At $1.95 


It looks like old times to see a show. 
card in a store window stating that 
“Any woman’s shoe in the store for 
$1.95.” This is the closing out price 
of the remnants of women’s shoes at 
the Hanover store, 61 Farmer Street. 


NEW ASSOCIATION 


Known as Western Michigan Shoe 
Retailers, Grand Rapids 


Another local association of shoe re- 
tailers has been organized at Grand 
Rapids by Thos. J. Jackson, president 
of the State association. The new or- 
ganization is known as the Western 
Michigan Shoe Retailers’ Association, 
and is composed of about 100 members, 
with another 50 to be added in the near 
future. George Yeager, Herpolscheimer, 
Company, is president, and Floyde 
Welch, Welch Shoe Company, vice- 
president. 

Plans for the organization of another 
association at Jackson are well under 
way at the present time. All members 
of associations being formed now are 
automatically made members of the 
State and the National associations as 
well. 

It is hoped to make the Michigan 
association the largest State organiza- 


* tion in the Union before the present 


officers’ term expires. 


A Protective Association 

J. E. Wilson, Wilson Shoe Company, is 
one of acommittee of seven to draft plans 
for a Stores’ Mutual Protective Asso- 
ciation for Detroit. All but one of the 
members of this committee represent 
stores. selling footwear. Shoplifters, 
amateur thieves and dishonest employes 
all add to the toll the merchant has to 
pay for people who desire to get some- 
thing without working for it. 


Christmas Slippers Displayed 


Men’s slippers for Christmas gifts 
are not moving as rapidly as the mer- 
chants would like. At Fyfe’s store a 
booth has been built on the main floor 
and the slipper stock arranged for quick 
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ON THE FLOOR 
FOR YOUR 
CHRISTMAS 
TRADE 


2065 
Light Tan Calf One-Strap, Full Louis 
Covered Heel. ; 

2066 
Light Tan Calf One-Strap, Baby Louis 
Covered Heel. 


AA, A, B, C $7.00 


ORDERS FILLED 
2092—Black Suede. UPON RECEIPT 
2093—Brown Suede. 

Full Louis Covered Heels . 
AA, A, B $7.50 


2091—Light Tan Calf. 











W.T. HOLMES COMPANY 


EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET +: + PHILADELPHIA 








DO YOU KNOW THAT~- | 
SHOES WILL COST MORE : 
| IN JANUARY THAN NOW | 
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handling. This firm has issued a very 
attractive folder listing a large number 
of lines for all members of the family. 
At the Lindke shoe store a rod is 
hung above one of the rows of seats. 
A range of men’s slippers are shown on 


this with prices. They are hung so that 
the various styles can be seen from each 
side. This makes selection easy and is 
very effective where there is no room 
for a special counter upon which to 
show the number of styles in stock. 


Providence 


RETAIL ASSOCIATION MEETS 


Plan for Style Show at Easter Time 
—Spring Trade Discussed 


The December meeting of the Rhode 
Island Shoe Dealers’ Association was 
held on December 7 at the Walk-Over 
Boot Shop. After the inner man had 
been satisfied, Frank Butterworth, 
salesmanager of the Regal Shoe Com- 
pany, who came down from Boston to 
help during the Fair Price Commis- 
sion’s investigation, gave some very 
interesting facts on trade conditions for 
Spring. James J. Connolly gave a talk 
on how the New Bedford Style Show 
was held. A committee of seven were 
appointed to carry out Rhode Island 
Style Show plans, with Frank E. Ballou 
as chairman. Chairman Ballou will 
make a report at the next meeting. 
Out-of-town members came from Woon- 
socket, Pawtucket, Warren, Olneyville 
and Newport. 


Brogue Oxfords Selling Well 


At the Sullivan Shoe Company’s store 
on Westminster Street, a window dis- 
play featured both high and low cut 
brogues. The colors are black and 
brown and are being sold at from $12 to 
$14 up. Manager Fred Fenner says 
that business is holding its own and he 
looks forward to ‘a big holiday trade. 
Brogue oxfords are selling well in 
most of the stores. Young men and 
women wear them with woolen hose and 


older people are wearing them with 
spats. About 55 per cent on low shoes 
seems to be the percentage at present. 


Shoe Department Enlarged 


The remodeling which has been going 
on at Gladding’s Dry Goods Store has 
recently been completed. The shoe de- 
partment which was formerly on the 
second floor has been moved to the 
ground floor, and has been enlarged. 
David Hughes is the manager of the 
shoe department. 


Stock Reduction Sale Held 


To reduce stocks quickly, I. Abel, 
manager of the Sorosis shoe depart- 
ment of the Shepard Company’s store, 
has placed on sale some of the most de- 
sirable Winter styles. Among the foot- 
wear offered are lace boots of patent 
colt, and in brown, bronze and black 
kid, with hand-turned ‘soles. Other 
styles have welt soles and covered Louis 
heels, also Cuban heels, reduced from 
$12.00 to $9.85. 


Braid Plants Close 


The plants of the Cummings Braid 
Company and the Providence Braid 
Company, which employ approximately 
900 people, have closed down for an 
indefinite period. These concerns 
manufacture high-grade braids and 
mercerized shoe laces. 


Manchester 


PUMPS IN DEMAND 


The Barton Company reports that 
business for the past year, to date, 
nearly equals the amount booked for, 
the year 1919. This company reports 
plain pumps in black kid and satin, 
gold and silver cloth with buckles in 
big demand. Business on oxfords and 
shoes at this store splits about 50-50 
and spats are in good demand. 


Entire Line Marked Down 
The New Idea Shoe Company is 
meeting changing conditions by mark- 
ing down of its entire line of good 


quality shoes, including such makes as 
Dorothy Dodds for women, Packards 
and Florsheims for men, and Trot- 
Mocs and Buster Browns for girls and 
children. The company is advertising 
1,000 pairs of Dorothy Dodds for 
women, in new Fall styles, in black 
and gray suede, black shoe soap kid, 
brown kid, 9-inch lace boots, Goodyear 
welts and hand turned, leather and 
covered Louis heels, all sizes and widths, 
valued at $15 for $8.95. Many fancy 
colored leathers and cloth-top combina- 
tions, 9-inch lace boots, Goodyear 
welts and flexible soles, with a good 
selection of sizes and widths have been 
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thrown into the lot at $3.95 per pair. 
Florsheim shoes for men, value $17.50, 
in black velvet calf, shell cordovan, 
dark cordovan calf and other popular 
leathers in English lace are being 
offered for $9.95 and $10.95 without 
exception. Girls’ and children’s gun 
metal lace, wide toes, value $4.50, are 
on sale at $2.45 per pair. Boys’ storm 
shoes, two buckles, in heavy oil tan 
and double soles, formerly $5, offered 
for $2.95. 


Rubbers Given as Souvenirs 


The first anniversary sale of the 
Healey-McWeeney boot shop closed 
recently with a good volume of business 
booked. A feature of the sale, which 
attracted the shoppers, was the giving 
away of a pair of high-grade rubbers 
with every pair of shoes sold. The 
company is showing some “snappy” 
styles. in women’s walking boots for 
Fall wear and is giving brogues a 
prominent space in the display. Ladies’ 
black kid, dark brown kid and calf 
lace boots, with French and military 
heels, are being featured at prices 
from $4.50 to $10. 


Griffin with Bradley-Connor 


E. E. Griffin, formerly superintendent 
of the Derryfield factory of the W. H. 
McElwain Shoe Company, is now asso- 
ciated with the Bradley-Connor Shoe 
Company, specializing in children’s 
shoes. 


Stock Sold at Auction 


The entire stock of men’s, women’s 
and children’s leather and _ rubber 
footwear of the Modern Shoe Store, 
doing business at 33 Central Street, 
went under the auctioneer’s hammer 
December 2 at the sheriff’s public 
auction sale held on the premises. The 
entire stock of goods and fixtures was 
taken on writ of mesne process in favor 
of the A. H. Berry Shoe Company of 
Portland, Me., and others, against A. J. 
Scallin, who has been doing business in 
this city under the above firm name. 


Readjusted Spring Prices 


The F. M. Hoyt Shoe Company has 
readjusted prices on its Spring line on 
the basis of the present market quota- 
tions of upper and sole leather, believ- 
ing that prices are absolutely on bottom; 
also that the prices of its “‘in-stock”’ 
shoes have been adjusted to conform 
with Spring prices. Even though its 
present stocks were purchased on a 
much higher market, this company 
states that it prefers to take its loss now 
and give dealers the benefit of Spring 
prices on its stock shoes at once. 
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“St. Nick” 
Bont 


Packed in holly 
covered cartons 














ERE is the St. Nick Boot, a prac- 
tical gift for children—an ideal 

Christmas feature for dealers. 
A boot that reflects the spirit of the season, 
attracts new customers and stimulates old 
trade. 
It has a bright holiday color, is comfort- 
able and serviceable. 








Made with a sturdy lightweight sole, heel 
pegs that prevent slipping, and special re- 
inforcements where the wear is hardest. 


Heavy fleece linings keep the feet and legs 
warm in the coldest weather. 

Are you, Mr. Dealer, enjoying the holiday 
profits and plus business, which you are 
sure to find in stocking these popular St. 
Nick Boots? + 


United States Rubber Company 
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: Rubber ican 
: The Market Situation - Prices and 
Style Information - Trade Notes 


Mid-West Situation 


Merchants Request That January Price List Be 
Effective as of March 1 


Within the past month several as- 
sociations of retail shoe merchants in 
the Middle West have passed resolu- 
tions requesting the rubber companies 
to make any price list issued January 1 
effective as of March 1. 

The reason for passing these resolu- 
tions is that owing to the warm weather 
which has prevailed up to the present 
time rubber footwear has moved very 
slowly. The merchants of these asso- 
ciations believe that they will have on 
hand January 1 a large percentage of 
their purchases. — 

These merchants have the idea that 
there will be a reduction in the price of 
rubber footwear when new price lists 
are issued. 

The natural thing for merchants to do 
would be to reduce their retail prices in 
proportion to reductions shown on the 
new price lists. Consequently a loss 
would be taken on all the rubbers on 
hand. If, however, the new prices were 
made effective March 1 a profit would 
be secured on all the rubbers on hand 
and these profits would not be ma- 
terially effected by purchases made be- 
tween January 1 and March 1, because 
the quantity purchased during this 
period would be very small. 


Chicago’s Attitude 


The Chicago Shoe Retailers’ Asso- 
ciation, on the other hand, recently 
passed a resolution requesting that the 
new price list be issued January 1 as 
usual. The reason assigned for this 
action is that owing to slow deliveries 
by the rubber fompanies rubber stocks 
would be very low January 1 and mer- 
chants would get the immediate benefit 
of any reduction shown on the new price 
list. 


Regarding Deliveries 


C. A. Eldridge, salesmanager of the 
Chicago branch of the United States 
Rubber Company, is authority for the 
statement that deliveries on heavy rub- 
bers are well nigh complete. The same 
is true on the more staple lasts in both 
men’s and women’s light rubbers. 
Delayed shipments apply almost en- 
tirely to the more novel lasts and styles 
in light weight rubbers. 


Reasons for Delay 


There are several reasons for this 
condition. In the first place it takes 
from four to eight months for the rub- 
ber company to get deliveries on a new 
last in sufficient quantities to equip all 
the factories operated by the United 
States Rubber Company. 


Delays on Novelties 


Changes in toes, heels and vamp 
lengths by shoe manufacturers . must 
be followed by the rubber footwear 
manufacturers, but it is necessary for 
the rubber companies to know that a 
style is going to be fairly permanent be- 
fore it is safe to adopt it. 

These lasts are at first purchased in 
limited, quantities until the style is 
tried out. For this reason deliveries on 
these new type of lasts in rubber foot- 
wear are necessarily slower than on 
the London, British, regular and other 
types which are not subject to style 
changes. 


Regarding Heels 


It is a well known fact that small 
cities and rural communities sell more 
pairs of rubber footwear in proportion 
to the population than do the larger 
cities. 


\ 
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At the present time merchants in the 
rural communities and small cities are 
selling 75 to 90. per cent of shoes with 
Cuban and military heels. Conse- 
quently, deliveries have been slower 
en the new types of lasts carrying these 
heels. 

There has been quite a large percent- 
age of cancellations and returned mer- 
chandise to wholesalers of rubbers, and 
in most instances these have been on 
Louis heels. 


Improved Transportation 


Both the branch houses of the rubber 
companies and the wholesalers selling 
rubber footwear are catching up with 
their orders and it was expected that 
deliveries would be almost complete by 
December 15. 

Transportation both by express and 
freight has shown a material improve- 
ment within the last thirty days and 
Chicago wholesalers are of the opinion 
that merchants will be amply supplied 
with rubbers to meet usual conditions of 
weather. 


Regarding Price Reductions 


While quite heavy reductions have 
occurred in leather footwear there have 
as yet been no recessions made in rub- 
ber footwear. Consequently, there 
is no readon for reducing retail prices 
at the present time. 

Should a reduction be made January 
first or March first the public would 
expect a corresponding reduction at 
retail and the merchant who reduces 
his prices now would have a hard time 
explaining why he could not make a 
change in prices when the new price 
lists are issued. 





The Rubber Market 


In the plantation rubber market the 
situation the past week was without 
material change. A little demand came 
from small factory interests, but the 
large tire manufacturers keep out of the 
market and dealers are doing little or 
no buying. Spot ribbed smoked sheets 

(Continued on page 149) 
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MEANS 


Greater Dealer Profits 
AND 


Increased Consumer Patronage 


Our thousands of satisfied dealers have won the confidence of the better class of consumers. Simply 

because they preferably recommend La Crosse Rubber Footwear to discriminating patrons—Those 

who know Quality, Style and Service in Shoes. Our line will meet your every demand. It has rigidly | 
stood the test of repeat orders and rendered the utmost service to particular clients, eliminating con- 

sumers’ complaints and creating greater Good Will in your merchandise, which inevitably means more 

frequent turnovers and increased dealer profits. 


You are cordially invited to inspect our complete line on 
display at the Milwaukee Convention, Booth No. 160. " 


Our new catalogues are ready for distribution, one 
showing Rubber Footwear, the other our line of Recrea- 
tion and Work Shoes, commonly known as tennis 
goods. Write for your copies today. 


Trade Mark Regist. 


LA CROSSE RUBBER MILLS CO- 


LA CROSSE, WIS., U.S. A. 
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ANTI-TIPPING BILL 


Of Much Interest to the Shoe Tray- 
eler 


A bill before Congress introduced by 
Albert B. Cummins, Senator from Iowa, 
provides that whoever “gives, takes or 
solicits any money, property, reward, 
favor or other valuable thing as an in- 
ducement, reward, bribe for doing, or 
omitting to do, any act for showing 
favor, or disfavor, in relation to the 
affairs of business” shall be fined not 
more than $5,000 for each offense, or 
shall go to prison. 

Against bribery and corruption in 
politics, and big business, the bill may 
be especially aimed. But it also in- 
cludes the tip, which the traveling 
salesman may have to give, to get de- 
cent service as he travels along the road. 


7,000,000 Affected 


The sponsors for the bill declare that 
7,000,000 people in this country depend 
on tips, or bribery. Some traveling men 
are likely to say the number isn’t high 
enough. 

Incidentally, the National Associa- 
tion of Purchasing Agents has endorsed 
this bill against “‘commercial bribery” 
and “tipping.” 

To purify the business of bribery, tip- 
ping and other unfair practices, the 
“Business Ethics League of America” 
is to be formed, at a meeting in Wash- 
ington, February 7 to 12. 


“STOCK UP”’’ 


Says Frederick Becker to Retail 
Shoe Merchants 


Frederick Becker, who has just re- 
turned from a trip through western 
Pennsylvania in the interests of the 
John Ebberts Shoe Company, with 
whom he recently became associated, 
reports a fair business. 

“The dealers must realize that now 
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is the time to stock up,” said Mr. 
Becker. ‘They cannot wait until the 
last moment before ordering their 
Spring goods, if they expect to get them 
on time.” 


WALLER A BENEDICT 


Arrowsmith Salesman Takes Com- 
bination Wedding and Business 
Trip 

B. Frank Waller, the representative 
of the Arrowsmith Manufacturing Com- 
pany in New York and Ohio, a short 





B. FRANK WALLER 


With Arrowsmith Manufacturing 
Company 


time ago requested a few days’ vacation 
in order to take the necessary steps 
towards securing a partner for life. 
Miss Bertha E. Miller agreed to par- 
take of the fortune of the Arrowsmith 
Manufacturing Company and became 
Mrs. Waller on October 13. She even 
went so far as to try a trip with Mr. 
Waller’ through part of his territory, 
before settling in their home at Buffalo. 
The Arrowsmith Manufacturing 


Company extend through these columns’ 


their best wishes to Mrs. Waller and 
partner. 
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NEW HAMPSHIRE TRAVELERS 


Want Absentee Voting Privileges 
and Better Hotel Facilities 


At a meeting of Manchester Coun- 
cil, United Commercial Travelers, held 
recently, a committee of five, including 
A. C. Frost, W. T. Anthony, A. L. 
Duke, C. S. Fifield and D. T. Tobin, 
was appointed to seek the co-operation 
of the councils in Concord, Nashua 
and Dover, relative to framing a bill 
to be presented to the incoming legis- 
lature providing for New Hempshire 
citizens to vote by mail while out of 
the State. Since this law has worked 
out to advantage in other States, the 
traveling men contend that it would 
work out to the advantage of New 
Hampshire. 

It was cited that one of the local 
“knights of the grip’”’ had to leave his 
territory in Ohio to travel back to 
Manchester to cast his, vote last elec- 
tion day, causing him considerable loss 
of time and expense. 


Longer Bed Sheets 


Longer bed sheets are also desired 
by the traveling men and they hope to 
present a legislative bill seeking the 
enactment of a State law which would 
provide for hotel inspection, including 
the hotel kitchens to insure clean food. 
The length of the bed sheets desired 
is nine feet. 

New Hampshire hotel keepers are 
incensed at this action by the commer- 
cial travelers and many prominent 
hotel keepers state that their sheets 
are of the standard size—91 inches, and 
propose to fight the law for longer bed 
sheets at any hearing on the Dill. 
Attorney Merrill Shurtleff will represent 
the hotel men in the event that a hear- 
ing is called.. One of the remedies sug- 
gested by the hotel men was an “extra 
cover” charge for each additional inch 
over 91 inches. 
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We Will Exhibit in 
Booth No. 175 
Main Building 

at the 
N.S. R. A. Convention 
Milwaukee — 
January 10-13 

With Representatives 

in Charge 

















Stroller 


ALL OUR SHOES GUARANTEED TO CARRY 10 
OZ. DUCK LININGS EITHER IN WHITE OR 
KHAKI COLOR. WE SPECIALIZE IN 9 IRON 
OUTERSOLES WITH NATURAL BOTTOMS. 


ALL Our Shoes Carry Goodyear Wing foot Rubber Heels 





Let us line you up on our Spring Oxford Samples 


Send for samples on our new combination 
Panama Last. You'll like it. 


Wall-Doyle & Daly, Ine. 


Brockton, Mass. 
207 Essex Street 








Boston Office sol = é 7 
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AT THE CLUB 


News Items from the Pen of T. A. 
Delaney 


George Cummings was seen at one of 
the Round Tables of the Boston Shoe 
Trades’ Club recently, entertaining his 
distinguished buyers, Charles S. Heath 
and Rowland C. Dunlap of the Dunlap 
Shoe Company, Columbus. From the 
open smile on “‘George’s” face, he was 
certainly treated right. 

John Hoban of the Le Bosquet-Moore 
Company is still carrying his jovial dis- 
position with him, judging from the 
mirth he has radiated since his return 
home. Business was good, so he says. 

“Tom” Johnson of the A. E. Nettle- 
ton Company has returned to Boston 
and is as active as ever. He at once got 
busy with ‘‘Chris” Brill, President of 
the Southern Shoe Travelers’ Associa- 
tion, to formulate plans for an active 
Winter run of entertainments at the 
Boston Shoe Trades’ Club. 


R. A. T. S. S. MEET 


Big Delegation to Go to Des Moines 
January 17-19 


There was much enthusiasm and an 
atmosphere of good fellowship at a 
meeting of the Rochester Association of 
Traveling Shoe Salesmen held at the 
Powers Hotel on Tuesday, December 
7. An innovation in the reading of the 
minutes was introduced when Secretary 
A. C. Edson started the meeting with 
the minutes of a meeting held back in 
1915. For some time, Joe Byrne, who 
was serving as chairman in the absence 
of President Vaisey, wore a puzzled 
expression, but he soon discovered the 
“nigger in the woodpile’”’ and a boomer- 
ang of laughter nearly took Secretary 
Edson off his feet. 


Philadelphia Boomed 


Reports were heard from the National 
Association of Traveling Men. It-was 
learned that this organization was doing 
a real work and should receive the sup- 
port of all travelers. It was agreed 
that Rochester should send a 100 per 
cent delegation to the Des Moines con- 
vention on January 17,18 and19. The 
R. A. T. S. S. favored an effort to boom 
Philadelphia for the next convention of 
the N.S. T. A. 


A BUNCH OF NEWS 


Regarding L. Gerson, Frank Dun- 
can and R. Uniac 

L. M. Gerson, formerly selling the 
line of Hallahan & Sons, Inc., in New 
York City, is now in similar capacity 
with Rickard Shoe Company and Clare- 
mont Shoe Company. 

Frank D. Duncan is now selling the 
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line of Hallahan & Sons, Inc., in New 
York City. He comes from Chicago 
where he has handled the same line, 
and where his brother, Bertram Dun- 
can, has now charge of the line. 

Robert A. Uniac of Randolph has 
returned from a few months’ business 
trip South and West for the Richards 
& Brennan Co. Mr. Uniac reports 
that he has booked some worthwhile 
business. 





Buffalo Association Meeting 


The Buffalo Association of Traveling 
Shoe Salesmen held a meeting last week 
at the Iroquois. These meetings take 
place every other week, at which good 
speakers talk on some live current topic. 
These meetings are drawing a good 
attendance this Winter. 





TALKS QUALITY 


A certain salesman usually 
meets this argument: 

“But your prices are $1.00 or 
$2.00 higher.” 

To this he replies: 

“Yet my values are $2.00 or 
$4.00 greater.” 

And by arguing quality, he 
makes sales. He kept his factory 
going to capacity all this year, 
and has orders booked ahead to 
keep his shop busy well into next 
year. 

Evidently, it still pays to talk 
quality. 











New York Election 


At the annual meeting of the Boot and 
Shoe Travelers’ Association of New 
York, held on Friday, night, December 
10, the following officers were elected to 
serve during the ensuing year: President, 
A. E. Oldaker, Jacobs & Thatcher Co.; 
First Vice-president, C. B. Brigham, 
Norman & Bennett Co.; Second Vice- 
president, M. W. Kemper, of the Good- 
year Co.; on Board of Governors, H. M. 
Rogers, L. B. Evans’ Son Company; 
Secretary-Treasurer, S. A. McOmber, 
Utz & Dunn Company. 


Hotel Henry Courtesies 


Hotel Henry, Pittsburgh, Pa., has 
donated to the Pennsylvania Shoe 
Travelers’ Association a very nice room 
which will be used as a club room by the 
Association, and where all shoe men will 
be welcome at all times. The room is 
attractively furnished, with plenty of 
good reading matter, including the 
trade papers, and is a good place to 
spend an hour. 


145 | 





Albert L. Smith, president of the 
Pennsylvania Shoe Travelers’ Associa- 
tion, writes: ‘“‘This courtesy of Hotel 
Henry is very much appreciated by the 
boys and proves that the management 
of the hotel are real friends to the 
Pennsylvania travelers.” - 


NEW STRAP DESIGNS 


William Reynolds, Jr., Selling Many 
Shoe Ornaments 


The salesmen of William Reynolds, 
Jr., report that the advertising which 
the house has been conducting on 
Buck-El-Ons has helped- them ma- 
terially. The travelers are selling many 
designs in beaded and rhinestone 
buckles, rhinestones running especially 
big at the present time. New designs in 


_ strap effects which are buttoned on 


each side of the pump are a business 
by themselves. H. E. Dimond writes— 
‘‘Many merchants state that Buck-El- 
Ons are indispensable to their findings 
departments. We are getting out each 
day new designs in the strap effects. 
The demand is growing daily. We have 
put these straps up on special cards, 
and have named them Butt-n-on 
Straps. We have also adopted for our 
trade mark Reyco and are putting 
up merchandise with our trade mark in 
view of the fact that we are maintaining 
a principle of guarantee on any mer- 
chandise that we sell.. Our trade mark 
is going to be an asset to us. We expect 
to have a great many novelties to show 
at Milwaukee.” | 


Smith At Home 
Orrin R. Smith of Middleboro, 
southern salesman for the George E. 
Keith Company, has recently arrived 
home from his trip. ; 





Finders to Meet in Louis- 
ville 
Atlanta, Ga., December 14—Jake 
H. Wilensky, chairman of the South- 
eastern Leather and Shoe Finders’ Asso- 
ciation, announces that the next meet- 
ing of the Southeastern Leather and 
Shoe Finders’. Association will take 
place in Louisville, Ky., at the Tyler 
Hotel on Monday and Tuesday, March 
the 7th and 8th, 1921. 





New Shoe Stores 

Chas. B. Stanford, Seattle, Washing- 
ton. 

Fashionable Shoe Store, Wheeling, 
W. Va. 

Schindler & Schindler, Cumberland, 
Md. 

P. H. Wittlin, Stamford, Conn. 
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ONE OF OUR MANY NEW IDEAS 


DEGEN LIPP, Inc. 


WILL EXHIBIT IN THE 


PLANKINGTON HOTEL 


MILWAUKEE 


CONVENTION WEEK 
JAN. 10th to 13th, 1921 


DIRECTORY IN HOTEL LOBBY WILL GIVE 
EXACT LOCATION OF OUR EXHIBIT ROOM 


DEGEN LIPP, Ince. 


FACTORY — SALESROOM 


133-143 FLOYD ST. 110 W. 34th ST. 
BROOKLYN N. Y. C. 
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The tanners continue to operate their 
factories at small capacity. There is 
some business going on all the while but 
the prevailing sentiment seems to be 
that there will be no special change 
toward improvement until after the first 
of the year. 

There have been some large sales of 
upper leather to big shoe manufacturers 
reported during the last ten days, and it 
is said on good authority that a number 
of the largest makers of shoes will start 
up on pretty nearly full time after 
Christmas. With all the curtailment 
and continuance of the dullest period 
the trade has known in many years there 
are not as large accumulations of leather 
as one would expect. Shoe manufac- 
turers as a whole are buying very close 
to their needs. It is probable that some 
good bargains could be found in the 
leather market today for cash, although 
most tanners maintain that the market 
has reached its lowest level. 

Some evidences of trouble with labor 
have been seen in the eastern part of 


the country the past week. A promi- - 


nent Union official is quoted as being 
in favor of very strong resistance to re- 
duction of. wages in the shoe factories. 


Calf Leather 


There is no special change over last 
week. Colored calf of the best tannages 
is quoted from 55c to 70c and some of 
the best tannages at 70c to 75c per foot. 
Some suede skins are still held at around 
80c. 


Side Leather 


There has been a fair amount of side 
leather cleaned up the last week at 
prices from 30c to 50c per foot. Colored 
buck brings 70c to 80c and the cheaper 
grades range downward. A satisfactory 
full grained tanned colored side can be 
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Some Improvement Noted 


Shoe Manufacturers Have Made Larger Purchases 
of Leather of Late---Prices More Steady 


ew of Leather 
Supplies and Prices 
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tion as calf leather. Shoe. manufactur- 
ers have small stocks of leather on hand 
and tanners have been soaking in but 
few skins of late. Prices range accord- 
ing to quality up as high as 85c a foot. 
‘The best selections bring around 70c to 
80c. 


had at from 40c to 45c. Some tanners 


are still selling leather on replacement 
basis and the remark is frequently heard 
that leather can be bought today cheap- 
er than it can be made. 


Glazed Kid 


Glazed kid is in about the same posi- 


Patent Leather 


Patent leather is in a quiet position. 
The export sale of patent keeps up well 
considering general conditions. 

Prices most quoted are 50c to 60c a 
foot with colored patent bringing 60c 
to 65c. 











Comparative Leather Prices 


While there is no standard of leather quotations today in view of the wide range 
and absence of active trading, we give herewith a list of prices of reported sales as 


compared with ruling quotations of a year ago: 


Upper Leathers (Price per foot) 


‘Dec. 14, 1919 Dec. 14, 1920 


CO IN i icine Se tice scm xachesee' $1.30@$1.50 $0.65 @$0.75 
A IE is 556 50855 os < os A ayeiele gi Ge ce 1.30@ 1.45 .60@ .70 
IR Sin cnn 0 andes -os daa Sata Bs Wy 1.15@ 1.45 50@ .60 
Glazed kid (colors, best quality)............... 1.30@ 1.50 -70@_ .85 
Glazed kid (medium, black and colors)......... —@ 1.10 45@ «.55 
Glazed kid (cheap to medium)................. -20@_ .60 —@ .45 
SE) ee ee ee ee -60@ .90 30@ .45 
Be IE oes. 5.65 seis svc 0s La .55@. .80 —@ .35 
SE rr era Patt Cardy .60@ .80 —@ .40 
POM es a dopa 5.0 Sdesecans <a Rh heeds SN .90@ 1.15 55@ .60 
Patent loatiner sides, No. Dis so eici40< chee ciek 1.00@ 1.05 50@ .60 
Sole Leather (Price per pound) 
I TRI, Boa sasha s hid sl cas ae een as $0.56 @$0.57 38@ — 
Hemlock seconds (mid).........:.......... 54@ .55 34@ — 
ee OT Sag rr A. 5 bw ha sok ahd A Na ee 84@ .55 A8@ .50 
Oak io. Tae. os. os rt ae ASSAY, & -95@ 1.05 -75@ .90 
eR a Be 82@ .84 50@ .60 
Raw Hides and Skins (Price per Pound) 
Native steers, as used in sole leather, harness, etc $0.44 @$0.45 —@$0.21 
Heavy Texas steers, for sole leather............ 35@_ .37 —@ .16 
Light native cows, for side upper leather...... . . 42@_ .44 —@ .15 
Branded cows, for light sole leather............ 35@_ .36 —@ .13 
No. 1 buffs, for heavy upper and side leather... . .28@ .30 $0.10@ .12 
No. 1 Chicago City calfskins, for fine calf leather . .60@ .77% 10@ _ .20 
Kips, for upper leather...........: oe pe 43@_ .60 10@ .17 
B. A. hides, for-hemlock sole leather............ —@ .43 19@ — 
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Stock No. X363—Code “Salome.”? Black Stock No. X342—Code “Shamrock.”? Black 
Satin Side Seam Opera, Jet Beading on Vamp, ; Satin, One Strap, Beaded Strap and Vamp. 
2¥%-inch Full Louis Heel, AA to C. 56.50 214-inch Full Louis Heel, AAA to C. Paces 
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Glazed Kid Stock No. X353—Code, “Sunny.” Patent 
305—Code “‘Joe.’’ Glaze i es = 

_ oy Boted ode oe 24-inch Full Chrome “Mary” Two Button, Open Work 
piere 1G AAA OC. Price $7.25 Strap, 234-inch Full Louis Heel, AA to C. 
Stock No. ee ede epee.” Same be PIE sc ccccdcentaddscgediccsscecnacce 
tase Stock No.X384—Code “Eudora.” Dull Kid 
Stock No. X312—Code “‘Honey.”’? Same in “Mary.” Beaded on Strap, 2%-inch Full 


Bronze Kid, Bronze Beaded Tongue, = Pe Louis Heel. AAtoC. Price 


STYLES AT STOCK DEPOTS my - 
From m rom 
me *y a. © Style San Fran. Renta ary a City 
At once At once At once 63 a 4 a, 
f not carrie 
at once va X368 not carried ase 
ot ceane d © i Dec. 20 not carried 
not carrie: a Ly, Jen. io Jon. rr 


not carried X386 ° “ Jan. 15 


Jan. 15 
not carried at once 
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Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


DEPOTS: Keil Building, San Francisco, Cal. First National Bank Building, Montgom- 
ery, Ala. Sheidley Building, Kansas City, Mo. 
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Few Changes of Importance 
in Leather Industry 


Washington, D. C., December 6—In 
its monthly review of business condi- 
tions the Federal Reserve Board has 
this to say of the leather and boot and 
shoe industry: 

“In the leather indusiry few changes 
have occurred during the month. No 
large orders for future delivery are being 
placed, chiefly because of the lacs of 
demand from boot and shoe manu- 
facturers. In consequence, quotations 
for hides and skins continue to drop. 

“Kansas City quotations on hides are 
below the 1911-1914 average, while 
certain grades of hides are at the lowest 
level reached since 1905. On Novem- 
ber 12 No. 1 wet salted hides sold in 
St. Louis at 7 cents per pound, as com- 
pared with 9 cents a month ago and 41 
cents in 1919. According to the report 
from District No. 1 (Boston), however, 
several large tanning concerns have 
recently entered the market and are 
stated to have bought. considerable 
quantities of raw stock. Tanneries in 
District No.3 (Philadelphia) are being 
worked at greatly reduced capacity or 
else are closed down. 


Orders Somewhat Larger 


“In District No. 1 (Boston) the boot 
and shoe industry is said to be not over 
50 per cent normal, and although’ re- 
ports from a majority of concerns mak- 
ing returns show orders somewhat larger 
than a month ago, they are principally 
for immediate sale. In District No. 3 
(Philadelphia) the situation is about the 
same. District No. 8 (St. Louis) says 
that shipments of boots and shoes in 
October and during the first half of 
November were close to a year ago, but 
new business had deciined anywhere 
from 40 per cent to 75 per cent, as com- 
pared with a year ago, and factory out- 
put had been reduced from 25 per cent 
to 40 per cent. 

“There is considerable complaint of 
returns and cancellations.” 

The Board also, in a summary of 
the year’s business in retail trade, says: 


Developing Retail Trade Index 


“The activity of retail trade is 
usually regarded as a direct index 
of the attitude of consumers with re- 
spect to the price level-and is looked 
to by students of the business situation 
not merely for the purpose of obtaining 
a test of business conditions from the 
retail trade standpoint, but also of 


affording an indirect index of the prob- 
able rate at which stocks of goods will 
pass off through retail trade channels 
into the hands of\consumers. 

“For a good many months past the 
Board has been developing a retail 
trade index based upon figures concern- 
ing stocks of goods, turnover, and other 
important items furnished by a specified 
number of leading retail establishments 
in the several Federal Reserve Districts. 
A study of these figures, and especially 
a comparison of cumulative single per- 
centages designed to embody not only 
the returns of the current month but 
also accumulated results of preceding 
months, point to a decline in sales, 
which has not, it would seem, gone to 
very great length thus far, in some dis- 
tricts amounting merely to the curtail- 
ment or abolition of a seasonal increase 
of the volume of business which would 
otherwise have been expected, the re- 
maining volume being higher than that 
of the preceding year. 


Active Buying Limited 


“The tendency, however, in other dis- 
tricts has been distinctly downward, and 
at the present time the Board’s index 
points clearly to a limitation of the 
active buying of consumers which was 
so noticeable during 1919 and the earlier 
part of 1920. This bears out the general 
impression already existing with respect 
to retail trade conditions. as indicated by 
many reports of a general nature fur- 
nished by expert observers in the 
various branches of trade. 

“The activity of retail trade is of 
special interest at the present time, 
because it usually is one of the last ele- 
ments in the business situation to show 
the effects of those factors which make 
for depression or reduction. Curtail- 
ment of purchasing power does not 
usually occur, at least in full measure, 
until reductions of employment and 
lowering of prices have resulted in 
lessening the incomes of buyers who are 
thereby induced to suspend or limit 
their purchases. Accordingly, a definite 
reaction in retail trade seldom presents 
itself until after readjustment has made 
considerable progress in manufacturing 
and even in wholesale activity. This is 
for the reason that the decline in retail 
trade makes itself felt in.some districts 
at a date considerably later than that 
which appears to mark the turning 
point in production by manufac- 
turers.” 
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RUBBER FOOTWEAR 
(Concluded from page 141) 
were available in some quarters at 
17 %c, which was the price still quoted 
for December arrival. Prices for futures 
were entirely nominal, little or no desire 
to buy or sell being in evidence. 

The quotations heard on_ rib 
smoked sheets were about 20c for 
January-March arrival, 2114c for Janu- 
ary-June and 23c for March-May. 
London reports the stock of plantations 
held there as 47,500 tons, the largest 
ever known. 


Late London Advices 


According to late London advices; 
over 70 per cent of the producing area 
owned by members of the International 


- Association for Rubber Cultivation in 


the Netherlands Indies have agreed to 
the reduction of output suggested by 
the British Rubber Growers’ Associa- 
tion. 


An Unprofitable Period 


America is the key to the situation, 
and in this country the prospect at. 
present is by no means bright. Even 
with a reduced production a much 
larger American consumption will be 
required before a substantial improve- 
ment can take place. 


Rubber Quotations 


Para—Up-river, fine......... 204%@.. 
Up-river, coarse........... 144@.. 
RE, 5s nix va ooo eds 18 @.. 
Island, coarse............. 12%@.. 
Caucho ball, upper.........15 @.. 
Caucho ball, lower.........12 @.. 
ASE US eae pn 114%@.. 


Plantation—First latex, crepe. 1814@19 
Brown crepe, thin, clean.. ..154@.. 


Brown crepe, rolled........134%@.. 
Smoked ribbed sheets... ... 174@18 
Centrals—Corinto...........13 @1l4 
Esmeralda................13 @I14 
Guayule, wet..............20 @22 
Balata, block, Ciudad.. .... 14 OL. 
Balata, block, Panama. .... 45 @4 
Balata, sheet.............:72 @80 
Mexican—Scrap.............:. @ll 


Scrap Rubber 
Scrap Rubber—Buying is unim- 
portant, and the trend of prices to 
lower levels continues. All quotations 
are merely nominal and subject to more 
or less shading. 





Boots and shoes............. 4@ 5 
Arctics, trimmed............ 3@ 4 
Arctics, untrimmed.......... 2@.. 
Tires—Automobile.......... 1@.. 
Bicycles, pneumatic.......... 1@.. 
Hose, steam, fire............. .-@1 
Inner tubes, No. 1........... .-@9 
Inner tubes, No. 2........... .-@ 6 
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IOY AL KID is the counterpart in black of Tan Royal. 

oa| Its fine, soft, rich appearance, beneath which is strength, 

23) durability, hence satisfaction, make it particularly 
suited for the very best in men’s and women’s footwear. This 
leather is made from the best raw material by a superior 
tannage and finish. 





American Hide & Leather Company 


NEW YORK BOSTON CHICAGO 
ST. LOUIS ROCHESTER — CINCINNATI 


SEE FURTHER PARTICULARS ON THE OTHER SIDE P THIS SHEET 
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oe “| been admired for beauiiied appearance. Its strength 
I of grain and fibre has established it as a leather whose 
life is long and vigorous. The lasting operation is reduced to a 
certainty. 
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JOBBERS—BUY NOW! 


Just now there is much being said about heavy buying after Christmas—an in- 


flux of orders béginning January first. 


Buying of what? Spring or Fall foot- 


wear? Only a few weeks, comparatively, span the space to the time when Fall 
shoes will be cut. The present season, however, is sadly overlooked. What are 
people going to wear next Spring, then? It is up to the jobbing trade to answer 
the question. On our end of it, we want to help jobbers answer. 





We are running full capacity, 
turning out medium grade 
footwear for youth and man. 
We offer a highly desirable, 
complete, line, made from 
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These shoes are built on popu- 
lar lasts, with Goodyear Wing- 
foot Rubber Heel, and calcu- 
lated to meet the demand of 
TODAY. Don’t delay. Get 








carefully chosen leathers. PRICES AND FULL DETAILS | in touch with us at once. 
ON REQUEST 


GIVREN & BLUNT SHOE CO. 


102 Lincoln Street Brockton, Mass. 






































- 
5 Ic 








Luke W. Reynolds Co. 


Established 1898 Incorporated 1912 
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Makers of 
MEN’S MEDIUM GRADE 
GOODYEAR WELTS 


For Retail and 
Jobbing Trade 











IN STOCK AGAIN 
Sofia No. 101 
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ALL THE CHARM 
OF THE SULTAN’S COURT 





This distinctly Turkish slipper is a true roduction 
of the footwear now being worn in the Near East. 
Hand made over an American last. Leather sock lin- 
ing, dainty silk pompom, silver embroidered vamp. 
Ready to sell in single pair cartons. Furnished in 
black, blue, pink, tan, lavender. Sizes: 2 to 8. We 
have them in stock for i diate shi Write 
for samples and prices. 


— KMSTONE IMPORTING CO- 
| FOOTWEAR ORIENTAL” DOMESTIC 
12-14-16 East 22nd Street - New York 


WE USE GOODYEAR WINGFOOT RUBBER 
HEELS AND GUARANTEE THEM 














Office and‘ Factory 
165 Centre Street 
Brockton, Mass. 
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| Pp SHOE 


FOR MEN 
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Brogue Oxfords 






and 


















604 
Mahogany Cordovan § "i i i. i + Bn : 
Brogue Oxford A, 8 oe lorwegian 
Ritz Last rogue Oxford 
$9.00 Aberdeen Last 
$8.00 


Ue Te TTT 





Neer Ter Ty 





Brogue Balmorals 


NOW 
IN STOCK 


Ready for immediate shipment 


A, B, Width 7-11 
C, D, Width 6-11 

















603 
Mahogany Cordovan 





606 
Tan Norwegian 
Brogue Balmoral 
Aberdeen Last 
$9.00 


Boston Salesrooms New York Salesrooms 
60 South St. 127 Duane St. 


MUR LO LUO LULL LL OE LL 
ae 
a 


wo 
4 
Es 
eT eL Teel Telit ita 


2M. A. PACKARD COMPANY. : 
: Brockton, Massachusetts : ® 


2 
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Fine Shoes for Men and Women 


NUMBER NUMBER .- 
Ulan 

40 2 CW. SPECIAL. , 4 0 2 

| F High Grade Shoe &) 


| Meet Us at Booth 49, Kilbourn Hall, Milwaukee 


10 OIC 


























Dark Mahogany Calf Bal., Lorraine Last, Perfor- 
ated Vamp, Imitation Tip, Small Invisible Eyelets 
to Top, L Last, 1 5-8 Inch Heel, Sizes: AAA, 5-8%; 
AA, 4%-8; A, 4-8; B, C and D, 3-8. 


Price $7.60 
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Whitman & Keith Company | 


Designers and Makers of Men’s and Women’s Fine Shoes 


Brockton, Mass. 


Boston New York Chicago San Francisco | 
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“The Essex’’ 








THE 


Te tiith 


That 
Stay 
Sold 


o 

o 

= 

3 
Shoes that come back hurt the Retailer. Shoes that g 
STAY SOLD not only sell themselves, but build up = 
good will in the Community. = 
DAYTON’S SHOES stay sold because they are built # 
right. They are not shoddy or makeshift. They are 
as honestly built today as in the days of the Hand Shoemakers. = 
Honest shoes made honestly for fifty years will help your business. = 
There's a Dayton Salesman near you. Write or wire us to have = 
him call. oO 
For Instance: = 

fe 

5 

= 


Stock No. 719—Lotus 

Army Blucher. Heavy Oak 

Bottom, Goodyear Welt, 

=— Tongue, Munson 
it. 


A top grade shoe—selling big—at an attrac- 
tive price. We are turning them out as 
fast as men and machinery will permit, full 
capacity. Therefore prompt delivery is 
assured—just when you say the word. Wire 
or write for prices. 


1.£. DAYTON ©. 


WILLIAMS- 
PORT, PA. 


VICTORY SHOE CO., Ine. 
Manufacturers of Men’s Fine Welt Shoes 
18 No. Montello St., Brockton, Mass. 
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CRUMBS OF COMFORT 


REG. U.S. PAT. OFF. 


THE OLD RELIABLE 
Shoes For Women 


54 STYLES 
In Stock---Turns and New Process (Patented Cushion Sole McKay) 
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See Our Exhibit, Space 108, Mezzanine Floor, N. S. R. A. Conventior(, Milwaukee, Wis., Jan. 10, 11, 12, 13 


CATALOG AND PRICES ONJREQUEST 
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i a i Stock 476—Kid Seamless Bal. Stock 446—Kid Polish, Kid Tip. 
Stock 44144—Kid Polish, Kid Tip, Plain Toe, Cat’s Paw Rubber Heel. Cat’s Paw Rubber Heel. . New 
Large Ankle. Cat’s Paw Rubber Cushion Inner Sole, Turned. C, D, Process Flexible Cushion Sole, 
Heel. New Process, Flexible Cush- E, EE. Fits like a glove. Looks McKay (Patented). C, D, E, EE 
ion. W wide only. extremely well. A big seller. Longwear, Perfect Comfort. 

Stock 484—Same Button. 
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DAVIS 
EVANGELINE NEW PROCESS 


WELTS A FLEXIBLE 


IMPROVED CUSHION SOLE CUSHION SOLE 
For Women SHOES, DR.A. REED, PAT- MeKAY 
ENTEE, 1900, 1901. THIS IS ’ c 
NOT THE ORIGINAL DR. A. 
REED CUSHION SHOE PRE- 
VIOUSLY PATENTED BUT 
HIS LATEST INVENTION. 


A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE | 
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Buyers’ Easy Reference Directory 








BOUDOIRS for 
CHRISTMAS 
In Stock 


Order DIRECT from 
MANUFACTURER and 
pet better values. Fine 

lack hand turned bou- 
doirs. Quilted sock lin- 
ing and large silk pom- 
2% 30Days poms. Sizes 2)4 to 8. 


SALEM SHOE COMPANY 


SALEM, NEW HAMPSHIRE 





BURKLEY *“Srvuormn 


Eminent Physi- 
cians claim it the 
healthiest shoe 
4 Vv a r ee 
ouse and pla 

shoe. Practiceble. ey 
economical and 
stylish. 


BURKLEY 
SHOE CO. 


1156 No. Main Street 
Brockton, Mass. 







Retails, $2, $3.50 
See Your Jobber 

















Y, TRACY. CRERay ( 







au,tearmn [ff i LEAT 
ALIFETIME OF f THE ENTHUSIASM 
SHOEMAKING AND ENERGY OF 
EXPERIENCE A YOUNG FIRM 





HARNEY, TRACY, CREHAN CO. 
FACTORY * S89ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 





FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written to in 
his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 











Kistler, haih & Co. 





SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon 












Blind Eyelet 
Shoe Laces 


Fit even the smallest -blind eyelets. 


Satisfy the most particular customers. 
And there’s a liberal profit for the 
dealer. 

Ai all jobbers. Samples upon request. 


The Narrow Fabric Co. 
READING, PA. 





\UFASHOND. 


FaBRIC TIP 














PIECE OF 


A of quality. 


But you don’t know. 


A Bank might be honest and efficient without Government inspection. 


But you don’t know. 


A business concern may be absolutely responsible without a commercial rating. 


But you don’t know. 


A publication may have the circulation it claims without verification by the Audit Bureau of 


irculations. 
But you don’t know. 
Better Be Sure. 


The circulation of the Boot and Shoe Recorder is verified by the A. B. C. 


TABLEWARE may be 
the “sterling” stamp, the accepted “Hall Mark” 


solid silver without 
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'CASEO 
FABRICS 


Satins Ready to Ship 
In all the Leading Shades 


CASKO—as always—is ready to meet 
the demand of style that develops. 
Today it is Satins. 


* 
sell 
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Casko Satins have proven by wear and 
test to be the correct material to put 
into shoes—either low cuts or boots. 





Write for samples to-day or communicate 
with our representative. 


CASKO FABRICS CORPORATION 


Manufacturers and Distributors 
PHILADELPHIA, U:S:A: 


New York Chicago Boston St. Louis 





A.J. Haas J. K. Reynolds Co, A. W.Bliss H. C, Korndoerfer Co, 
10 Spruce St. 221 W. Lake St. 106 Beach St. Leather Trades Bldg. 
Rochester Cincinnati 
Geo. G. Smith , W. A. Bennett Co. 
4 Church St. 1015—2nd Nat. Bk. Big. 
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The White Shoe House of America 


Will Have Their Complete Line of 


WHITE SHOES FOR SPRING 


ON DISPLAY AT BOOTH 277, MILWAUKEE 
CONVENTION N.S. R. A., JAN. 10, 11, 12, 13 


CLARK HARWOOD TOM FITCH 
BILL HOLT CHARLIE FITCH 
W. E. MERSON 


‘In addition to our Booth 277 we will have another complete display at the Plank- 
ington Arcade, the exact location of which will be announced later. 


Bring in your sizes for white shoes and look us over. 


CHIPMAN-HARWOOD COMPANY 


564 ATLANTIC AVENUE ' BOSTON, MASS. 




















SUUASENEL PCOUAUNEDEELEAMECOUALLEDEELEG COENEN AEG COTTAGE OATES SAN NNNNeeeenueneucuceanucccccencoggccncenoosoagsqcocgcsoaggcccocousaggcucegy 


Made of selected leathers. 
Pulled over popular lasts. 
We can supply you with 
Bal, Blucher or Oxford. 
For the Jobbing trade 
$4.00—$6.00. 


For the Retail 
Trade inquire 
about the 
“Trosco” Line 
of Men’s Fine 
Welts. 


Trade-marks in Foreign . 
Countries 


Do you Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 
American Countries and also in Europe, Asia, 
and Africa? 


Certain Foreign Countries award exclusive 
trade-mark rights in a trade name or mark to the 
first applicant, irrespective of prior use by 
another. This allows the piracy of valuable 
trade-marks in such countries. 


Medium grade. Black and tan, 
Side Leather Calf and Kid. 


$4.00 to"$6.00 


Bal—Same material as Oxford 
shown. $4.00_to>$6.00. 


The Boot and Shoe Recorder maintains a 
Patent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all Foreign 
Countries, as well as in the United States. 


TROJAN SHOE COMPANY, INC. 
70 East Railroad Avenue 
BROCKTON MASS, 


Address all Inquiries to Boot and Shoe Recorder 
Patent and Trade-mark Department, 207 South 
St., Boston, Mass. 
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])RPOSNER's “ae 


/SCIENTIFIC SHOES TRA Gann Oo 











TRADE MARK 











SCIENTIFIC 


SHOES & STOCKINGS 


For ALL Children and 
Young Ladies 









YES 


IT CAN BE DONE 


You CAN do a large, profitable business 
on a very small stock. 





An investment of only 


80 


will equip your Children’s Shoe Department—give you a 


wonderful assortment of shoes on which you can build a 














real business. 





Four cack and eight spring-heel styles—shoes of recognized 


merit—shoes which the buying public knows and demands. 











And with these shoes go an idea and a “Service’”’ which are 







a great step towards success. 





Order the ‘‘ Posner Service’’ 


NOW! 





















TRADE MARK 





DR. A. POSNER, SHOES, Inc. 
140 WEST BROADWAY, N. Y. CITY ' 
Factory—Roebling and Hope Streets, Brooklyn, N. Y. 









TRADE MARK 
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Changes in Business 


Current Events in Failures, Suspensions and‘ Ac- 
tivities in the Shoe and Leather Trade 


Failures 


ee ge Schriber Shoe Co., wholesale 
shoes, re — petitioned into bankru poty 

Cambridge, ss.—Fleishman & Estrel Co., 

shoes, Pema pueel petitioned into bank- 


ruptcy. 

Haverhill, Mass.—Liberty Durgin, Inc., shoe man- 
ufacturers, reported meeting of creditors 
called for December 10, last. 

Three Rivers, Mass.—T. Robek, shoes and repair- 
ing, reported filed today a voluntary petition 
in bankruptcy, scheduling liabilities of 
$6,537.62 and —— s $2,972, in which he 
includes stock of $1, 

Enterprise, Ala. —Laney oy Fleming, shoes, etc., 
reported petitioned into bankruptcy. Re- 

ported receiver appointed. 

Teseumble, Ala.—Belser & Rushing, shoes, re- 

ported petitioned into bankruptcy. 

Rebdnasent, Conn.—M. Lefkoff, shoes, etc., re- 
ported meeting called of credits. 

Rome, Ga.—Ben Shulman, shoes, etc., reported 

stitioned into bankruptcy. 

Dublin, Ga.—W. G. Cowart, shoes, etc., reported 
meeting of creditors was called for December 


6, last. 
Chicago, Ill.—Mariano Valenti, shoes, etc., re- 
ed an involuntary petition in bankru pod 
as been filed by attorneys representing 
creditors. The liabilities are estimated “a 
$13,000 and assets at $1,500. 

Shreveport, La.—A. L. Weiss Co., Inc., shoes, etc., 
reported meeting of creditors called for De- 
cember 10, last. 

Auburn, Me.—I. Goodkowsky, shoes, etc., re- 

ported petitioned into — a y. 

Detroit, Mich.—C. & B. i Shoe Store (205 
Michigan Avenue) (2932 Woodward Avenue), 
shoes, reported meeting of creditors called. 

Billings, Mont. a= ay Shoe Co., Inc., shoes and 
rune. reported. J. Ray Thomas, President 
of this concern, has executed an assignment 








No. B-120 
Black Satin Turn Anklette, 16-8, 4 LXV 
Heel, Aluminum Plate, Leather Lined. 
Cand D 3to8 
$4.00 . 


No. B-125 


Black Satin Turn Theo Tie, 16-8, 4% LXV 
Heel, Aluminum Plate 
Cand D 3 to 8 


$3.35 





of the Billings Shoe Company to a local credit 
association. Inventory taken just previous 
to the assignment shows total assets $29,- 
747.61. The total liabilities are given as 
P $16,267.14. 

Hoboken, N. J.—L. H. Foerster, Inc., leather, re- 

rt i pening of creditors called for Dosen 
last. 

Atlantic City, N. J.—James A. McDonough, 
shoes, reported petitioned into bankruptcy. 

Manchester, N. H.—A. J. Scallin, shoes, reported 
an involuntary petition in bankruptcy filed. 

O'Neill, Neb.—John Brennan, o- etc., reported 
petitioned into bankruptc 

— ~~ City, N. i—leme i. MacDonough, 
shoes, reported further advices state that an 
avenaesy petition in bankruptcy has been 
filed by three creditors. The hearing has been 
set he today, December 18, at Atlantic City 
before Referee Clarence L. Cole. 


Changes 


Boston—Harry B. Bradbury (Bradbury Shoe 
Shop) (45 Cross St.), shoes, sold out. 

Cambridge, ass.—Putnam-Jones Corporation, 
shoe specialties, recently 
here, incorporated with. capital of $25,000. 

Brockton, Mass.—Union Shoe Co. of Brockton, 
shoe Soaenouaem, capital stock increased 


by $50 
Everett, Mow —Eagle Shoe Mfg. Co., Inc., shoe 
manufacturers, incorporated with authorized 


capitel of $400,000. 
Milford, Mass.—Huckins & Temple, Inc., shoe 
manufacturers, incorporated with authorized 
capital of $225,000. 
Macon, Ga. —Folsom-Lewis Co., shoes, etc., suc- 
+ by H. C. Lewis Co. 
Blockton, Ia.—C. B. Carr, shoes, etc., discontinu- 


ing. 





THE NEWEST STYLES 


IN POPULAR-PRICED 


BLACK SATINS. 


IN-STOCK IN-STOCK 


No. B-140 


Baby Louis, Black Satin 1 Strap, Turn. 
Cand D to 
Price $3.25 
Minimum Orders One Dozen Pairs 


TERMS 2% 10 * , net 30days. Cash with order 


extra discount 
WRITE OR WIRE TODAY 


HANNAHSONS 
SHOE CO. 


IN STOCK DEPARTMENT 
HAVERHILL, MASS. 


Dec. 18, 1920 


Jeffersonville, Ind.—Army Salvage Co., shoes, etc., 
closing out. 
New Orleans, La.—D. H. Holmes Co., shoes, ete., 


ital increased to $2. »750,000. 


., shoes, etc., capi- 
tal increased to $6,000,000. 
Crookston, — —Bray & Halverson, shoes, etc., 
closing ou 
Hammond. Ma. fA. P. Clarkson, shoes, etc., re- 
sold out to J. O. Lytle. . 
Youngstown, Ohio—Buckeye Purchasing Co., 
leather, etc., incorporated with capital of 


$2 
Watonga, Okla. — Garvey Bros., shoes, etc., closing 


out. 
Modest Town, Va.—W. W. Bloxom, eae, etc., 
reported sold out to F. A. Bundick 


According to the Shoe and Leather Mercantile 
Agency the failures, embarrassments, etc., in the 
shoe, leather and kindred lines in the United States 
and Canada for the week ending December 11 
numbered 30 against 23 for the preceding week 
and 18 for the corresponding period of 1919. The 
failures of the week were as a rule of an unimport- 
tant nature. 





New Directory and Market 
Data Book 


Crain’s Market Data Book and 
Directory of Class, Trade and Techni- 
cal Papers, now on the press, not only 
lists all of the business publications of 
the United States and Canada, giving 
circulations, rates, type page sizes, 
closing dates, etc., but supplies a market 
analysis of each trade, profession and 
industry. The volume is published by 
G. D. Crain, Jr., 417 S. Dearborn Street, 
Chicago. The price is $5.00. Orders 
in advance of publication .are being 
accepted at the rate of $3.75. 





No. B-110 


Fine Grade Black Satin Turn, 1 Strap, 
Leather Lined, 16-8, 4 LXV Heel. Alumi- 
num Plate. Colors, lack and White 


Cand D 3 to8 
$3.25 


No. B-100 
Black Satin Turn Pump, Leather Lined, 
16-8, 4% LXV Heel, Aluminum Plate. Col- 


ors, Black and White. 
Cand D 3to8 
$3.00 
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TANNERS CUT SOLE CO. 


Oak and Union Cut Soles of 
Uniform Quality, Cut and 
Sorted to Standards by Ex- 
= Enlarged Capacity and 

ariety of Grades enable us 
to supply all demands. 


Large Capacity—Prompt Service 
MANUFACTURING PLANT: 


90 Wareham Street 
BOSTON, MASS. 


NEW YORK, CHICAGO, CINCINNATI, MILWAUKEE, ST. LOUIS 


DISTRIBUTION OFFICES: 


321 Summer Street 
BOSTON, MASS. 


























MISCELLANEOUS 


MISCELLANEOUS 






MISCELLANEOUS 











U.S. NAVY SALE 


Lasts 


120,000 Pairs 


Dec. 29 


U. S. Navy will sell by Sealed 


Bids the following used material. 





80,000 Pairs Hinged Lasts, in~ 


cases; sizes 6 to I1; widths 
C-D-E-F. 

40,000 Pairs Block Lasts, in 
bags; sizes 6 to II; widths 
C-D-E-F. 


Minimum quantity sold, 5,000 
pairs. Can be examined at Navy 
Salvage Depot, Foot of 37th St., 
So. Brooklyn, N. Y. Bids will 
be opened at this office 11 A. M., 
Dec. 29. 

U. S. Navy, Board of Survey, 
Appraisal & Sale, 8th. Floor, 
Navy Supply Depot, 30th & 3rd 
Ave., Brooklyn, N. Y. 

Telephone Sunset—8100, Ext. 
54. Ask for Catalogue No. 302. 


Sample pair mailed, 50 cents. 
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Buy it from the Navy , 















To provide adequate 
storage facilities for shelf 
stock —to make it accessible 
and convenient for clerks and 
stock men to handle with absolute 
safety - to insure quick service for 
(wholesale or retail teade—install one 
{/ or more MYERS NOISELESS 
CUSHION TIRE STORE LAD- 
DERS. - Deep tread steps, full length 
hand grips, salbber tires, overhead track system, 
tm construction throughout, eliminate vibration 
and noise and produce a ladder of ample 
eyes for safety, convenience and efficiency. 





SHOE STORE |g 
CHAIRS 











WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 














yor ye nr a of design - attractively 
finished — any height — easily 

installed — meets most 
requirements. 
Circular on 













Metal Shoe Fitting Stools 


and Floor 
Mirrors 






No. 141 


write for THE CHICAGO 
ond Pries WIRE CHAIR CO. 


621 N. LA SALLE STREET 
CHICAGO, ILL 














for retail an pF tae or any 


oe ytd. ity. 
Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 


FRANK WALKER, 
610 Broadway, B yn 


Phone, Stagg 1757 











The NEW YORK EXPORT 
PURCHASING CORPORATION 
$15-517 Breadwey, New York City, N. Y. 


SuY re Stocks 





Bicycl 


STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 
shelving. 


E 








Chicago, Ill. 








EDITORIALLY 


The 
Boot and Shoe Recorder 


is the most alert, aggressive and 
‘ , -- 
progressive journal in the world 


published for the shoe merchant. 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth 





26 times 52 times amount accepted $1.25. 
$3.00 $2.50 to noon, Wed: 
6.00 5.00 address. When adv 
9.00 7.50 and paid for a 
12.00 10.00 oe 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


ITIONS WANTED—Four cents 
Minimum amuunt accepted, seventy-five 
advertisements, ge cents per word for 


nesday. When advertisers desire 
of this office, twelve words must be allowed in each advertisement for 


ertisers 
address, each word of the address must 
ccordingly. Answers 


word for each insertion, 
ve cents. For other “Want” 

insertion. Minimum 
this heading will be received up 


answers to come in care 


Ads under this 


forwarded direct to their 
counted in the advertisement 
to ads must be sent under letter 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





GALESMEN for New York, New Jersey, Con- 
necticut and Pennsylvania to handle a fine 
line of men’s and women’s ts, legging drawers, 
felt slippers and bathing shoes on li com- 
mission. Give all information and references in 
our first letter. Best Overgaiter Co., 96 Prince 
treet, New York City. 


WAN TED—Two experienced findings salesmen 
by old established house to sell a line of 
shoe specialties direct from the fac Com- 
mission proposition with guarantee. oné but 
experienced men who ca t results need apply. 
Middle aged men pochevel Give references and 
all information in oe. E. T. Gilbert Mfg. 
., Rochester, N. Y. 


GALESMEN WANTED—Hustling, _ live-wire 
salesmen, who have established shoe trade 
accounts in Ohio, Michigan, Texas, North and 
South Carolina, Kentucky, Tennessee, Virginia, 
West Virginia and New York State, to carry our 
line of children’s flexible turn shoes, sizes 1 to 5, 

also children’s highest grade flexible turn shoes, 
sizes 2 to 6, designed especially for the most 
exclusive trade, and spring heel turns, sizes 3 to 6, 

and 6 to 8. Line consists of sixty samples Packed 
in small sample case. Every number shown 
carried IN STOCK ready for immediate delivery. 

We not only pay the highest rate of commission 
for selling, but back our line with strong advertis- 
ing. The only salesmen desired are those who 
can produce large volume of business. Our quality 
and prices are right. Samples ready January 1. 

Imperial Shoe Co., Rochester, N. Y. 


~ALESMEN calling on retail shoe stores to 

carry as side line, up-to-date arch support. 
Liberal commission. Territory oo and pro- 
tected. Address C341, care Boot and Shoe Re- 
corder, 207 South Street, Boston, Mass. 


ANTED—SALESMEN—We manufacture a 

high-grade line of ladies’ turn footwear in 
Brooklyn and are open for salesmen in the follow- 
ing territories: Middle West, South and South 
West to handle the line on a strictly commission 
basis. Only experiem men with established 
business need apply. Address C342, care Boot and 
Shoe Recorder, 127 Duane Street, New York City. 


ANTED—Four e ienced salesmen with 
established trade for the following States: 
Arizona, New Mexico, Old Mexico, Western 
‘Texas, Kansas and Oklahoma, Nebraska, Wash- 
ington, Oregon and California, for general line of 
shoes and rubber footwear carried in stock for 
immediate — Have established trade in 
these territories. rge commission basis. Give 
full iculars, age and when available. Address 
C343, care Boot and Shoe Recorder, 207 South 
Street, Boston, Mass. 


WANTED— Experienced salesmen to sell our 
line of infants’ and children’s turn shoes in 
the States of Pennsylvania, Ohio, es 2 eee, 
Oki a, Nebraska, Kansas, Texas, exico, 
Arizona and California, to jobbers ow retailers. 
Address C344, care 4" — Shoe Recorder, 
207 South Street, Boston, M. 


WANTED—Salesmen —_ Illinois, 
Michigan, Indiana, Virginia, West Virginia 
and Kentucky, on men’s medium welt and army 
shoes. Only men who are real salesmen and have 
an established trade need apply. Proper drawing 
account and expenses to t parties. Address 
C346, care Boot and Shoe Recorder, 207 South 
Street, Boston, Mass. 























Wisconsin, 


BiG extra money with _ line of bathing, 
gymnasium and ballet shoes. iberal com- 
mi. , Sells well — = lines. . oe 
riced and s ior quality. Line ready January 
ey ’ Emley aon 304 Arch Street, Philadelphia, 





ATTENTION SALESMEN—We have a few 
valuable territories open for the coming 
season, so if you wish to sell on commission the 
best line of outings and work shoes made in the 
West, also a line of work gloves that are world 
beaters, by concern owning and operating its own 
tannery and factory, write Michigan Shoemakers, 
Rockford, Mich. 


Se LINE SHOE SALESMEN WANTED— 
To sell —< a men’s popular priced, snappy 
dress welts. YS 7 sampies eepvemnetes 
numerous ae 
suouenes and refere: 
Shoe Company, 414 Fourth Street, Milwaukee, 


WANTED—Experienced live-wire oe Se on 
straight commission on men *s medium grade 
dress welts, in stock, with advertising for the follow- 
ing territories: Minnesota North Dakota, 
Dakota, Nebraska, Penns Ivania, Indiana, 
Colorado, aes Rg , & full details of past ex- 
perience and name of concern now connec with, 
which will be treated confidentially. Ogden Shoe 
Company, Mil Wisconsin. 


i. = WANTED—Road shoe salesmen 

a Western Manufacturer of medium grade 
Children 's and Growing Girls’ shoes for the states 
Michigan, Ohio, Indiana, Illinois, Wisconsin, 

| a Minnesota, 
erence given to men with established trade in 
those states. Men only wanted who will devote 
entire time to the line. al commission 

















A very liber: 

roposition to men who can get results. Address 
Csi, care Boot and Shoe Recorder, "189 West 
Madison St., Chicago, Illinois. 


ALESMEN WANTED—E 

men to carry line Men’s 
Welts in either of followi 
ee. wag be we geey + an Vegnie, (3) Mieecur, 
(4) N akota and th Dakota, New 
Mexico. and Arizona, (6) 6) Republic of Mexico. 
Only Al men, with road experience in selling shoes 
and a record of achievement, need apply. Lund- 
Mauldin Company, St. Louis, Mo. 





ienced shoe sales- 
edium oe Dress 
territories: Penn- 





Salesmen Wanted 


To cover Michigan and Wi i We 
want men with the ability to produce 
results, and only those with experience in 
selling shoes to the retail trade need 





apply. Give in your first letter all neces- 
sary information as to experience, length 
of time on the road, age, etc. 


THOMSON-CROOKER SHOE CO. 
Roxbury Crossing, Boston, Mass. 


. 





WANTED—Salesman to cover the jobbing 
trade. Excellent salary to right party. 
Reply giving full pee y 4 and references. 
Address C347, care Boot and Shoe Recorder, 207 
South Sarees, Boston, Mass. 


MANUFACTURER of children’s, misses’ and 
growing girls’ popular-price welts and turns 
desires salesmen with established trade in Michi- 
G Indiana, Missouri, Tennessee, Illinois 

aryland. Must be carried as main line. Attrac- 
tive commission for right 7 Verian-Jacob- 
son C y, : A 


» 











Experienced shoe salesmen with estab- 
lished trade to cover Southern, Western 
and Middle States with a manufactured 
line of felt slippers, starting January 1, 
1921, either on straight commission or 
salary. No objections to non-conflicting 
shoe line. Tell us the whole story in * 
first letter with ref ree- 
a aoa Shoe Company, St. Paul, 

n. 











>. 





State - 


North Dakota, South Dakota. © 








SALESMEN 


To represent line of men’s shoes 
that will be leaders to retail at $8, 
$9, $10. Men of highest character 
who are now successful, preferably 
with high-grade men’s lines in these 
territories, may address us in confi- 
dence. Territories open 

(1) Illinois 
(2) Iowa and Nebraska 
(3) Wisconsin and Minnesota 

Address C345, care Boot and 
Shoe Recorder, 207 South Street, 
Boston, Mass. 








SALESMEN WANTED 


FOR 
High Grade. Felt Shoes and 
Slippers 


To cover Canada, New England States, 
eg States and uthern States. 
Must have large following with the job- 
bing trade in above-mentioned territory. 
line comprises both felt and satin 
slippers, shoes, boudoirs, etc., and will 
prove a boomerang for the party connect- 
ing with us. State age, experience and 
details in letter. Address K374, care Boot 
and Shoe Recorder, 127 Duane Street, 
New York. 














POSITION WANTED 


At liberty January 1. Stitch ng-room executive, 
of proven ability. Address C339, care Boot 
and Shoe Recorder, 207 South Street, Boston, Mass: 


pen WANTED—As buyer > manager 
large concern or establish 

chain” of stores for manufacturer or “polesaer. 

Al references. Present position, general m 

Address C340, care Boot and Shoe Resende, a 307 

South Street, ‘Boston, Mass 


eS by ek pet a first-class shoe 











ey yaa experience for the 
cu of New acent Sieeak. tanditeny 
Manufacturer’s fre Sees ddress Koy, No. 


409 Carondelet Street, New Orleans, La. 


PRACTICAL shoeman, thirty-five years of age, 
with 11 years’ factory experience, including 
office and factory work, desires executive position 
branch of the shoe trade. Buyer for five 

ears , shoe ae pea =~ crys 
tt department stores; a yer for severa 
trae for medium-sized shoe jobbing house. 


Grates, 
if offer is right. 





Address 350, care Boot and 
Shoe Recorder, 207 South Street, Boston, Mass. 


BUYER—Must make a change. goth years 

one firm. Retail shoes, department store or 

buying. Live wire. Best references. 

35. West or Middle West preferred. Address 

C331, care Boot and Shoe Recorder, 207 South 
Street, Boston, Mass. 
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FOR SALE 


Fo. SALE—A clean stock f fiat and store 
ures in a growing town o! in western 
Ohio. Growing atm Good vennem fer 

Address C330, care Boot and Shoe Recorder, 207 
South Street, Boston, Mass. 











WANTED TO PURCHASE 




















CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 


and make offer upon request. 
Kalter Cerf. Mercantile Co., Inc. 
591 Daegieee w York City 


Phone Spring 5160-5161. 5162 








To Shoe Manufacturers 


I wish medium priced. men’s, women’s 
and children’s shoes for city and country 
trade. 

DELLMER CRANDALL 


218 East 120th St., New York City 











DO YOU CONTEMPLATE 


Retiring or going out of business? 
value f I 
1 a8 oy @ for your entire or surplus 


Leases having a short term to run taken over. 
Established 25 years. 
- I. OLENICK 


413 Broadway, New York. Tel. 9531 Canal 














= THE RECORDER CREED: Getting More Shoes Sold Right t only “* *? but “ ht”’ 
vO the right wearer, in the right fitting, for the right dg the right profit. The is Feng ee ee tle aan 
aah shoe yo The chief purpose of ‘ ¢ Boot and Shoe Recorder”’ is to help solve it; for this is the basic problem upon 
— which the prog of the entire allied industries relating to shoes and leather; production and distribution. 
are Annual Subscription in the United States, $5.00. Per copy, 25 cents. Canadian, $6.00. Foreign, $10.00 
ns No Subscription Accepted for Less Than One Year. 
= Member of the Asssciaied Business Papers, Inc. Member of the Root Newspaper Ass'n. Member of Audit Bureau of Circulations 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. Entered at the Post Office, Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 
ts Cable Address BOOTRECO 
secececosed: 
HELP WANTED ANTED PUBLISHED WEEKLY IN THE INTEREST 
W. TO PURCHASE OF THE RETAIL SHOE MERCHANT BY THE 
sD PROGRESSIVE, alert buyer of women’s and BOOT AND SHOE RECORDER PUB. CO. 
children’s shoes wanted by New England 
department aan. Applicant must have new ex- (Incorporated under Massachusetts Laws) 
lence as yer and manager or assistant er 
+ business doing $75 1000 annually. Give full GARETAL Guanes 
~ Sestiontnes ie . we —_, and Rw ~ OFFICERS OF THE CORPORATION 
salary in first letter pplications held strictly 
$8, confidential. Address C348, care = tg Shoe EVERIT. B TERMUNE, Tre’ a Gent Mgr. 
ter Recorder, 207 South S Street, Boston, M GEORGE A R. HILL, Ist. Vice-President 
bly Wisk to communicate with man an of H. WALTER SCOTT, 2d Vice-President 
on gw ge manager and purchase man, in ARTHUR D. ANDERSON, Secretary 
e small jobbing house in the shoe and felt slipper —pavaene 
ifi- business. Opportunity for advancement. Finan- ‘SWAIN, prea ym & pene, Counsel 
cial responsibility very good. Addr2ss C351, care 101 Tremont 
Boot and Shoe Recorder, 207 South Street, Boston, W B ARTHUR D. SADERSON, Edit 
oe e buy for Cash E. C. LOGAN aie 
Manufacturers’, Jobbers’ and —- TEELEN M. HANEY 
nd DESIGNER —, Surplus Stocks, Jobs, Associate Editors 
st, Ex s : 4 
perienced in the manufacture of NO QUANTITY TOO ’ 
men’s — egal os ey We po cot par greed PUBLISHERS’ NOTICE 
pers. tate experience in detail an SUBSCRIPTION—The subscripti f the 
— salary expected. Address K373, care im pagers Be A en. Boot and Shoe Recorder 4 $3.00" year in 
— Boot and Shoe Recorder, 127 Duane have for sale. a tne advance, which includes postage in the United 
Street, New York City. States, Cuba, Hawaiian Islands, Philippine 
Short Term Leases Taken. Islands and Mexico. The price for Canada 
We pay Highest Cash Value. is $6.00 a year, including postage. 
FOREIGN SUBSCRIPTION—The t li 
VAN PRAAG & co. foreign countries except the poh my - $10.00 
d LINE WANTED Shoe Dept., Martin Posner, —y per year, including postage. 
459 Broadway, New York, N. All subscriptions are payable in advance. 
POPULAR- -PRICED work shoe wanted after Telephone 2248-2249 Spring ADVERTISING RATES—Card of Ad sas 
January 1 as side line to sell New York jobbers, R furnished eS ee 
exporter. Address KS7S, core ect and Shes ates furnis on application. For rates for 
Recorder, 127 Duane Street, New York City. Wants, for Sales, etc., see Want Page. 
} 
7 ANTED—Factory line of women’s welts and ° 
- a Rag for sy Oregon, Washington, Hi h C h P e é KTONO vote a 
‘ aho, Montana. efer line carrying some floor BROCKT FFICE: 224 Moraine St. Geo. W. 
3 parr 4 ago years on ox *- oe 1g est as rices Paid R. Hill, Manager. Telephone 307. ie 
trade wit t accounts. ighest references. s : i 
: Straight commission. Address C349, care Boot and for entire shoe stocks. We also buy pe eet Hog oo ae he on 
Shoe Recorder, 207 South Street, Boston, Mass. your surplus or slow sellers. Quan- a0 *E eae Oe Mien “a 
tities no object. Retail or wholesale. eS fain ie’ hy 
: — term leases taken off your NEW YORK OFFICE: Room 102, Graham Bldg. 
° ™ 127 Duane St. - Walter tt anager. 
_ FOR RENT Wire or Phone us Telephone 2425 Canal. : 
Correspondence Confidential PHILADELPHIA OFFICE: 929 Chestnut St. 
SHOE_DEPARTMENT sabe 109 By 
z : amber of Commerce 
FOR RENT GLAUBERG & CO. eee on Mon National Bank Bldg. Geo. 
, e anager. 
. A Rare Opportunity 387 Broadway, New York, N. Y. CINCINMATE OFFICE: 501 First National Bank 
. Kanter’s Department Store Phone Canal 4119 me ar C. Bowen, Manager. Telephone 
, a bya ro ck We also purchase clothing, ROCHESTER OFFICE: 609 Powers Bldg. Ros- 
° ew Yor ishi iter L. Seward, Western New Yor epre- 
h Phone Chelsea 6595 hats, furnishing goods, etc. coutaties: Telephone Stone 6314. 
LYNN OFFICE: Fred A. Gannon. 


MILWAUKEE OFFICE: B.C. Bowen, Manager. 
PARIS OFFICE: 2 Rue des Italiens. L. Hub- 
bard, Manager. 

LONDON OFFICE: John C. Curtiss, Manager. 
Mansion House Chambers, London, E. C. 

AUSTRALIAN OFFICE: 430 Lit. Collins St., 
Melbourne. G. Jervis Manton, Manager. 

CONTINENTAL OFFICE: William Salzman, 
Manager, Wasagasse 2, Vienna, Austria. 

ARGENTINA: B ee Aires, Rivadavia, 2721. 
P. eaoh 2. 2 + 





BRAZIL: Gerente, Leon Combacau, Ruaido 
Alfandega 204, Rio de Janeiro. 

CHILE: Sensing, Las Rosas 1123-1127. Otto 
Fuhri t 





CUBA: Mr. H. Gomez, P. O. Box 422, Havana, 
Cuba. 


SPAIN: Gerente, Loumete de Miguel, Librero 
Editor, 20 Fuencarral, Madrid. 

MEXICO:  Gerente, porn Elizondo, 4a Del 
Cipres 117, Mexico, D. F. 

JAPANESE OFFICE: Yokohama. J. F.Wagen, 
Manager. 
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Ansolentavted Leather a = 


po NS Eee ee 
American Hide and Senden Co., aan 
150-151 
Beggs & Cobb Co., Inc., Boston.......... 122 
Bristol Patent Leather Co., Boston....... 102 
Casko Shoe Fabrics Corp., Philadelphia... 157 
Castle Kid Company, Camden, N. J...... 10 
Chamberlain, B. F., Boston.............. 122 
Creese & Cook Co., Boston............... 122 
Farnsworth-Hoyt Co., Boston............ 75 
Goodyear Tire Rubber a Akron, a 
Hub Gore, Boston and New York City ak 
Hunt-Rankin Leather ees Boston....... 110 
66 Cice oes BOK ox ic nce ctowsedas 122 
Kepner, C. D. en Co., Boston...... 
Kistler. mi Leather Co., Boston. ; . 156 
Lawren' A. C., Leather Co., Bosto: 86 
Levor, Gui Co., Inc., Gloversville, N. a a 8 
es Castle Leather Co., Inc., New York 
Plister & Vogel Leather Co., Milwaukee, 
Rueping, ‘Fred, Leather Co., Fond du Lac, 
Pumesain Chis ake Coe., Mastem,..<....::. Mae 
U. S. Leather Co., New York City........ 81 


FINDINGS AND SHOE STORE SUPPLIES 


American Seating Co., Chicago.......... 98 
Bicycle — Ladder Co., Chicago........ 161 
Chicago Wire Chair Co., Chicago......... 161 
Coultas Co., D. W., py mm Rays 124 
Dalrymple-Pulsifer Co., Haverhill, Mass. 33 
Decorators Supply Co., Chicago.......... 4 
a * & Scrimgeour Sales ang New York 

Elastic Tip Company, Boston.........- fl 125 
Emery & rs Co., ne., New York City.. 15 
Fashion \ eaenacaee Co., Brooklyn, N. Y.. 124 


Greilich, Wm., & Sons, New York City. 114 
Kawneer Mfg. Co. — MG tacsts sees 
L. G. & 8. S. Co., 
Laing; | Harrar & Charaberiin Co., Phila- 
MR face een etna noe Sieg agce's ee o 
Myers, F. a. & Bros., Ashland, Ohio... .. 161 
Narrow Fabric Co., Reading, ik hoc tae 156 
a Cash Register Co., Dayton, Ohio 12 
Onken r, Co., Cincinnati, | 161 
Scholl I Mite. Co Se MNNI 60s ccmecernns: 84 
Tweedie Boot Top Co., St. Louis, Mo., 2d Cover 
Vanity Novelty Works, The, Brooklyn, "N.Y. 124 
Whitcher, Frank W., ton 106 
— Lightfoot Appliance ia. ‘St. ‘Louis, 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Beckwith Mfg. Co., Boston.............- 96 
Conaway Wardsworth Co., Milwaukee, ei 134 
Griffin Mfg. Co., New York City........ » 125 


Meyer, J. , Lowell, acer ” 122 
a He Shoe Polish Mfz. Co., Philadel- 

I Tere are ee 
North & Judd Mfg. Co., New Britain,Conn. 16 
United Shoe Machinery Corp., Boston. . 20 
United Shoe Repair Machine Co., Boston 26 


MISCELLANEOUS 

Atlantic Printing Co., Boston...........- 123 
—— entbnting Syndicate, Brook- ae 
Calderwood & nim Tne, Se inais.os sph tes 123 

hicago National hoe = aE re ee ak ll 
DAveene Translation Bureau, ~<a 156 
Dellmer Crandall, New York City. . . 161 
Edwards, T. J. Me co cas ae 125 
First National | Bank of Boston....-....- 104 
Glauberg & Co., New York City.........- 161 
Grover, Nelson es PIL, ccrcpiegtansces = 


Hooper Printing Co., Bosto: 
Kain Cerf. Merc. Co., Max, New York 

Kelly, F B., Co., Inc., Rochester, N. Y. . 125 
Navy Department i SE ey 161 
N. S. R. A. Convention, Milwaukee, Wis. . 6 
New York Export Purchasing Corporation, P 





New York 61 
Rochester Shas Style Show 101 
Root Co., F. 124 
Tolman Prin 123 
et ne, Am Electrotype Foundry, Cam- nie 
Van Praag Co., New York City 161 
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BLUM’S FELT SLIPPERS 


Possess that distinctive character found 
only in merchandise of unusual quality. 
Shapely lines, luxurious softness of ma- 
terial, and beauty of coloring reflect a 
style that is ever appealing. 


UNIVERSALLY KNOWN AS 


“THE SLIPPER BEAUTIFUL” 


cents SHOE MAN IVFACTURING COMPANY 


EOP i SOO ag 


lactor7es at 


Dansville, a York, 

















Style 681 


with the famous 
‘‘Wingfoot’’ Heel 


Calfskin 


$7 .00 


, I ‘HIS fine example of Bates style and workmanship is merely one in 
the group of new Bates Shoes that are propelling Bates Dealers 
toward a remarkable revival of business in shoes to sell for 


$8, $9 and $10 
AT RETAIL 


Others in the group include smart styles with veal 


uppers at $6 and with best chrome side uppers at $5.60. 


A-grade specifications provide Gallun’s, 

WINGFOOT Lawrence’s and Barnet’s best Calfskin, grain 
innersoles, ‘“‘Red-Line-In” or equal linings, 
Oak outersoles, ‘“‘Wingfoot” rubber heels, 
leather counters and boxes; or all-leather 
heels if desired 


Complete Bates Line will be on exhibition at 
Milwaukee, Booth 103, in the Mezzanine 


J. BATES COMPANY 


WEBSTER, MASSACHUSETTS 



































